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Che  Chlosffo  Tribiuie. 
7  3.  Dearborn  St.' , 
Chicago,  Ill. 


Attention  of  Xr.  Parsons,  Idr.  Mgr. 


Gentlemen; 

We  thought  it  might  be  intereeting 
for  you  to  know  that  Uonday,  Sept.  9th,  showed 
the  largest  retail  sales  in  the  history  of  our 
business. 

Cl.ese  sales  we  feel  era  directly  the 
result  of  our  advertisements  in  the  Tribune  on 
the  day  before,  Sunday,  Sept.  Rth. 

We  reel  so  gratified  over  these  re¬ 
turns  that  we  thought  you  might  snare  our  grati¬ 
fication  with.  us. 

Yours  very  truly. 

0.  W.  BlCHARDSOh  A 


llavertielng  UgfT' 


A  remarkable  interview  of  Charles  N.  Wheeler  with  H.  Gordon  Selfridge 
in  London  is  reprinted  by  The  Chicago  Tribune  in  a  booklet  entitled 
"War,  Business  and  Advertising.”  It  throws  an  interesting  light  on 
incidents  such  as  that  noted  above.  We  will  mail  it  on  request. 
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Price  of  Newsprint 

(An  Editorial  Published  in  The  Montreal  Gazette  of  Sept.  27,  1918) 


The  price  of  newsprint  interests  more  than  the  maker 
and  the  publisher.  It  may  concern  the  general  public  in  its 
bearing  on  the  price  of  newspapers,  and  for  this  reason  has 
evoked  a  wider  interest  than  was  manifested  when  the  price 
of  the  article  was  steadily  declining.  Contracts  had  been 
made  before  the  war  for  the  supply  of  newspaper  as  low  as 
and  2  cents  per  pound;  since  April  1st  last  the  price  to 
the  publisher  has  been  2.85  cents  per  pound,  and  it  has  now 
been  fixed  retroactively  as  from  July  1st  last  at  3.45  cents 
per  pound.  The  increase  in  the  case  of  contracts  made  previ¬ 
ous  to  1915  is  70  per  cent,  in  the  cost  of  paper,  and  the  price 
established  by  the  Commissioner  may,  upon  subsequent  revi¬ 
sion,  be  further  advanced.  In  any  event  the  day  of  two-cent 
newsprint  is  done.  The  combination  of  higher  wages,  in¬ 
creased  consumption,  and  decreasing  reserves  of  pulpwood 
make  that  certain. 

The  public  interest  in  the  subject  is  confined  to  the  bear¬ 
ing  of  the  cost  of  newsprint  upon  the  finished  product,  the 
newspaper.  Treating  the  daily  journal  as  an  essential  com¬ 
modity  of  modem  life,  it  will  readily  be  admitted  that  cost 
and  selling  price  are  regulated  by  precisely  the  same  factors 
as  determine  the  price  of  bread,  clothing,  fuel,  rent,  and 
scores  of  other  things.  Bankruptcy  must  follow  fast  in  the 
wake  of  a  policy  fixing  the  selling  price  below  the  cost  of 
goods.  Neither  paper  manufacturers  nor  newspaper  pub¬ 
lishers  are  exempt  from  this  maxim,  and  so  with  the  ascend¬ 
ing  items  of  cost  there  must  come  an  increase  in  the  price 
of  the  product  if  the  business  is  to  survive,  the  occupation  to 
continue.  The  working  of  this  immutable  law  has  already 
both  in  the  United  States  and  Canada  caused  the  suspension 
of  many  newspapers  and  an  increase  in  the  sale  price  of  a 
still  larger  munber.  Newspapers  formerly  sold  at  one  cent 
now  cost  the  buyer  two  cents,  and  those  that  were  issued  at 
two  cents  have  been  advanced  to  three  cents.  With  news¬ 
print  at  3.45  cents  a  pound  the  way  of  the  publisher  becomes 
more  difficult.  White  paper  is  not  by  any  means  the  sole 
element  entering  into  the  cost  of  a  newspaper;  wages,  tele¬ 
graphic  service,  rent,  and  a  score  of  other  items  enter  into 
the  matter;  and  all  of  these  have  mounted  in  cost  very 
greatly  in  the  last  four  or  five  years,  so  that  when  the  public 
are  required  to  pay  an  additional  cent  for  what  still  remains, 
when  compared  with  its  value,  the  cheapest  article  procura¬ 


ble,  the  public  will  not  refuse,  having  knowledge  of  condi¬ 
tions. 

We  are  prepared  to  accept  the  price  of  newsprint  fixed  by 
Commissioner  Pringle  as  fair  and  reasonable,  having  regard 
to  the  cost  of  production.  He  has  shown  much  patience  in 
arriving  at  a  conclusion,  investigating  thoroughly  the  cost 
of  manufacture  in  order  to  determine  a  rate  carrying  no 
undue  profit.  What  publishers  and  public  may  insist  upon 
is  that  there  be  no  combination  of  paper-makers  in  restraint 
of  trade  either  by  excessive  rise  in  price  or  reduction  of  out¬ 
put,  and  there  is  no  reason  to  believe  that  either  of  these  evils 
is  practiced.  It  may  also  be  required  that  the  domestic  price 
of  newsprint  shall  be  as  low  as  the  export  price.  Of  the  total 
production  in  Canada,  no  less  than  88  per  cent,  is  exported, 
chiefly  to  the  United  States,  and  the  trade  has  an  almost  un¬ 
limited  market  assured  by  reason  of  Canada’s  preponderating 
supply  of  pulpwood.  The  American  price  can  be  determined 
by  regulation  only  in  that  country,  but  the  Canadian  Govern¬ 
ment  or  the  Paper  Commissioner  can  order  that  foreign  pub¬ 
lishers  shall  not  obtain  their  newsprint  below  the  price  to 
Canadian  publishers ;  any  other  course  will  cause  instant  and 
persistent  protest  Along  the  whole  line  of  work  the  laborer 
is  worthy  of  his  hire,  from  the  woodman,  who  fells  the  tree, 
the  railways  transporting  it  to  mill,  the  manufacturer  who 
converts  it  into  paper,  to  the  publisher  who  produces  the 
newspaper,  and  there  is  but  one  limitation  properly  to  be 
imposed,  namely^  that  the  profits  arising  from  the  intermedi¬ 
ate  and  ultimate  process  shall  not  be  unduly  excessive . 

The  contention  that  the  price  of  newsprint  should  be  kept 
low,  in  the  interest  of  the  public,  is  not  convincing.  It  has 
even  been  urged  that  the  Government  should  bonus  the  in¬ 
dustry,  or  produce  a  supply  of  cheap  newsprint  in  a  com¬ 
mandeered  mill  for  the  benefit  of  publishers,  and  a  deal  of 
rhetorical  rot  has  been  written  about  the  supreme  impor¬ 
tance  of  keeping  the  price  of  newspapers  within  the  means 
of  the  masses.  The  value  of  the  newspaper  needs  no  preach¬ 
ment;  it  has  long  been  the  mental  pabulum  of  all  sorts  and 
conditions  of  men,  and  has  become  so  essential  to  all  of  what¬ 
ever  degree,  that  it  can  no  more  be  dispensed  with  than  phys¬ 
ical  food  and  raiment.  And  the  individual  who  measures 
his  intelligence,  information  and  patriotism  at  the  price  of 
one  cent  a  day  is  not  destined  to  shape  to  any  noticeable 
degree  the  affairs  of  a  country. 


Reprinted  as  an  Adoertisement  by  the  Canadian  Pulp  &  Paper  Association, 
137  McGill  Street,  Montreal,  who  will  be  pleased  to  supply  any  information 
relating  to  the  Pulp  and  Paper  Industry  of  Canada  upon  application. 
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^^Concentration  is  the  Nation'* s  Watchword'*^ 

Are  You  Letting  The  New 
Opportunities  in 
Philadelphia  Get  Past  You? 

If  you  were  told  that  ev  ry  man  and  woman  and  child  in  Cincinnati, 
or  city  of  like  size,  had  moved  to  Philadelphia,  you  would  be  much 
astonished. 

Yet  this  is  practically  what  has  happened. 

Philadelphia  has  increased  its  population  mo  e  than  four  hundred 
thousand  during  the  past  year. 

Skil’ed  workmen  of  all  kinds,  with  th?ir  families,  have  flocked  to 
the  Quaker  City  from  all  parts  of  the  United  States,  to  take  up  their 
home  and  work  in  the  many  places  devoted  to  war  industries. 

It  is  estimated  there  is  work  in  Philadelphia’s  shipyards,  munition 
works,  ordnance  shops,  factories,  textile  mills,  etc.,  sufficient  to  keep 
things  humming  for  many  a  day,  even  if  the  war  should  stop  tomorrow. 

If  you  neglect  the  Philadelphia  market,  you  are  missing  the 
chance  of  “cashing  in”  on  this  unprecedented  situation. 

“IN  PHILADELPHIA  NEARLY 
EVERYBODY  READS  THE 

BULLETIN” 

Net  paid  average  AAA 

for  September  §  #  l  ^  \J  a  Day 

(Third  largest  circulation  in  the  United  States) 

“The  Bulletin"  is  the  only  Philadelphia  newspaper  that  prints  its  circulation  figures  regularly  every  day. 


New  York  Office 
DAN  A.  CARROLL 
Tribune  Building 


Chicago  Office 
J.  E.  VERREE 
Steger  Building 


Detroit  Office 
C.  WEAVER 
11  Lafayette  Blvd. 
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NEWS  PRINT  PRICE  SET  AT  *3.50  PER  HUNDRED 
RY  JUDGES  OF  THE  SECOND  CIRCUIT  COURT 


Board  of  Arbitration  Discards  War  Valuation  of  Mills  and  Goes  Back  to  Ante-Bellum 
Reproduction  Costs— Excludes  Timber  Lands  and  Undeveloped  Water  Power— Allows 
Charge  for  Stumpage— Manufacturers  Still  Unsatisfied  With  Less  Than  S4  Per 
Hundred,  and  Will  Again  Go  Before  Federal  Trade  Commission 


The  judges  of  the  Second  Circuit 
Court  of  Appeals,  acting  upon  the 
appeal  of  the  manufacturers  from 
the  price  of  |3.10  per  hundred  for  news 
print,  fixed  as  a  maximum  by  the  Fed¬ 
eral  Trade  Commission  as  of  April  1, 
1918,  have  set  the  new  maximum  at 
$3.50  per  hundred,  f.  o.  b.,  mill. 

The  decision  affects  only  the  manu¬ 
facturers  who  signed  the  agreement 
dated  November  26,  1917,  upon  which 
the  suit  which  charged  them  with  vio¬ 
lation  of  the  Sherman  Anti-Trust  law 
was  discontinued  by  the  Government 
last  December.  This  agreement,  enter¬ 
ed  into  between  these  certain  manufac¬ 
turers  and  the  Attorny-General  of  the 
United  States,  bound  them  to^  bring  the 
matter  of  their  costs  of  manufacture  be¬ 
fore  the  Federal  Trade  Commission, 
which  was  to  fix  a  price  by  April  1, 
1918,  which  was  to  be  the  maximum  to 
be  charged  by  them  for  news  print. 

The  agreement  also  gave  them  the 
right  of  appeal  to  the  judges  of  the  Sec¬ 
ond  Circuit  Court  of  Appeals  if  they 
were  not  satisfied  with  the  finding  of 
the  Federal  Trade  Commission,  and  the 
decision  of  the  tribunal  thu.s  constituted 
was  to  be  final,  though  even  that  can 
be  appealed  from,  as  will  be  made  ap¬ 
parent.  The  agreement  also  carried  with 
it  the  right  to  appear  before  the  Fed¬ 
eral  Trade  Commission  at  any  time  when 
changes  in  the  cost  of  material,  labor  in¬ 
creases,  or  any  other  factor  operated  to 
enhance  their  costs  of  production,  and 
argue  for  a  new  price,  with  the  same 
right  to  appeal  to  the  judges  of  the  Sec¬ 
ond  Circuit  Court  of  Appeals  from  any 
new  deci.sion  of  the  Trade  Commission. 

Hearings  before  the  Federal  Trade 
Commis.slon  dragged  along  until  long  af¬ 
ter  April  1,  the  date  set  when  the  price 
was  supposed  to  be  fixed,  and  it  was  not 
until  June  that  the  Commission  settled 
upon  the  maximum  price  of  $3.10  i)er 
hundred.  In  the  meantime  the  War 
Labor  Board  had  granted  increases  on 
the  demands  of  the  unions  whose  mem¬ 
bers  were  employed  in  the  paper  mills, 
and  the  Government  had  advanced 
freight  rates  by  40  per  cent.  These  new 
factors,  the  manufacturers  urged,  en¬ 
titled  them  to  a  price  higher  than  $3.10 
per  hundred.  They  again  applied  to  the 
Federal  Trade  Commission  for  a  re¬ 
vision,  asking  that  a  new  price  be  fixed 
for  the  months  of  May,  June,  and  July 
of  this  year.  They  also  appealed  to  the 
review  the  deci.sion  of  the  Federal  Trade 


Commission  as  of  April  1.  The  new 
hearing  occurred  before  the  Commis¬ 
sion  on  July  29,  but  as  yet  no  decision 
has  been  rendered. 

As  the  situation  now  stands  the  Board 
of  Arbitration  has  upset  the  price  fixed 
by  the  Federal  Trade  Commission;  the 
manufacturers  have  an  appeal  before 
the  Commission  for  an  allowance  for 
the  months  of  May,  June,  and  July 
above  the  $3.10  price  that  the  Commis¬ 
sion  decided  was  fair  and  just;  if  the 
Commission  refuses  an  advance  for 
these  months  over  the  new  price,  $3.50 
per  hundred,  the  manufacturers  will 
again  place  their  case  before  the  Circuit 
Court  judges  for  their  decision,  and  any 
time  they  feel  that  they  have  a  basis 
for  another  request  for  a  change  of  price 
they  can  repeat  the  performance.  It 
is  an  unending  circle,  and  the  manufac¬ 
turers  are  out  for  $4  per  hundred. 

Only  Signatories  Affected 

The  manufacturers  affected  by  the  de¬ 
cision  of  the  Circuit  Court  produce  about 
50  per  cent,  of  the  news  print  manufac¬ 
tured  in  the  United  States  and  Canada. 
The  other  manufacturers  are  not  affect¬ 
ed.  not  having  signed  the  agreement.  The 
signatories  to  the  agreement  are:  Inter¬ 
national  Paper  Company,  Spanish  River 
Pulp  &  Paper  Mill.s,  Ltd.,  Laurentlde 
Company,  Gould  Paper  Company, 
Donnaconda  Paper  Company,  Price  Bros. 
&  Co.,  Ltd.,  Brompton  Pulp  &  Paper  Co., 
Ltd.,  Belgo-Canadian  Pulp  A  Paper  Co., 
Ltd.,  Abitibi  Power  &  Paper  Co.,  Ltd., 
Kimberly-Clark  Company,  Minnesota  & 
Ontario  Power  Company. 

In  rendering  their  decision  the  judges 
make  it  clear  that  they  are  not  acting 
as  a  court,  but  as  arbitrators  only,  and 
they  declare  that  the  principles  applied 
by  courts  for  regulating  public  utilities 
should  be  followed  here.  This  was  a 
point  that  brought  out  considerable 
argument  before  both  the  judges  and 
the  Federal  Trade  Commls.sion,  and 
there  seemed  to  be  grave  question  whe¬ 
ther  or  not  these  principles  would  apply. 

In  considering  the  cost  of  paper  pro¬ 
duction  the  judges  accepted  going  con¬ 
cern  values  and  working  capital  as 
"tangibles.”  They  declined  to  take  in¬ 
to  consideration  temporary  misfortunes 
which  increa.sed  manufacturing  costs, 
and  specify  15  per  cent,  as  a  fair  return 
upon  investment. 

Counsel  for  the  manufacturers  and 
counsel  for  the  publishers  refused  to 
commit  themselves  la.st  Wednesday,  the 


day  the  decision  was  handed  down,  as  to 
their  opinions  on  the  new  price  or  their 
probable  course  of  procedure.  It  is 
patent,  however,  that  the  new  figure  will 
not  meet  the  expectations  of  the  pub¬ 
lishers,  and  it  is  just  as  certain  that  the 
manufacturers  will  not  be  satisfied  with 
any  price  lower  than  $4  per  hundred. 

The  text  of  the  decision  follows: 

Text  of  News  Print  Decision 
of  Judges  of  Circuit  Court 
Fixing  $3.50  as  New  Price 

Our  jurisdiction  rests  solely  on  the 
consent  of  the  signatory  parties;  we  act 
as  arbitrators  only. 

The  principles  applied  by  courts  of 
authority  in  regulating  rates  for  public 
utilities,  should  be  follow'ed  in  this  pro¬ 
ceeding  as  nearly  as  possible. 

In  valuing  the  capital  investment 
used  in  producing  news  print,  prices  be¬ 
fore  the  present  European  war  should 
be  adopted. 

We  are  not  informed  as  to  the  invest¬ 
ment  or  talue  of  the  plant  of  the  Gould 
Paper  Company.  The  Brompton  Com¬ 
pany  produces  little  news  print,  and  that 
under  abnormal  conditions.  Therefore, 
these  manufacturers  must  conform  to 
the  fair  maximum  price  fixed  for  the 
other  eight  parties,  and  based  upon  the 
evidence  concerning  said  eight  busi¬ 
nesses. 

In  ascertaining  capital  inve.stment, 
i.  e.,  the  present  value  of  property  ac¬ 
tually  used  in  paper  production,  we  ex¬ 
clude  timber  lands,  whether  owned  or 
leased:  also  undeveloped  or  potential 
water-power,  1.  e.,  water  rights;  but  in¬ 
clude  mill  and  town  sites,  terminal  fa¬ 
cilities,  and  Improvements  on  or  devel¬ 
opment  of  natural  water-powers,  to¬ 
gether  with  any  inve.stment  by  way  of 
actual  payment  for  power  rights.  The 
foregoing  allowed  elements  of  capital 
value  are  additions  to  tangibles.” 

Going  concern  value  and  working 
capital  are  additions  to  "tangrlbles.” 

In  ascertaining  manufacturing  cost, 
no  allowance  for  stumpage  in  respect 
of  wood  obtained  from  leased  Canadian 
Crown  lands  is  made,  such  stumpage 
not  representing  any  actual  disburse¬ 
ment,  nor  the  partial  exhaustion  of 
property  for  which  payment  (on  a 
stumpage  basis)  was  ever  made. 

In  respect,  however,  of  wood  cut  on 
owned  land,  such  stumpage  charge  is 


proper,  and  $2  per  cord  is  less  than  the 
market  rate. 

Owing  to  more  costly  wood,  and  high¬ 
er  expenses  for  lal*or,  taxes,  and  freight 
charges,  the  typical  mill  in  the  United 
States  cannot,  with  equal  skill  in  man¬ 
agement,  produce  paper  as  cheaply  as 
a  similar  mill  in  Canada;  such  disad¬ 
vantage  means  an  additional  cost  per 
ton  of  paper  of  slightly  more  than  $5. 

The  Spanish  River  Company  is  an 
exception  to  the  Canadian  manufactur¬ 
ers,  .solely  hecau.se  of  a  high  and  wholly 
unexplained  wood  cost. 

The  maximum  selling  price  fixed  for 
all  the  signatories  should  be  based  on 
an  average  of  the  rea.sonable  capital  in¬ 
vestments,  and  fair  manufacturing 
costs  of  the  signatory  parties — other 
than  the  Gould  and  Brompton  Compa¬ 
nies. 

It  is  not  advisable  to  make  any  special 
rate,  by  way  of  favor,  for  manufactur¬ 
ers  meeting  with  special  but  temporary 
misfortune.  The  high  manufacturing 
cost  of  the  Minnesota  &  Ontario  Com¬ 
pany,  due  to  drought,  and  the  serious 
loss  of  the  Abitibi  Company,  ascribed 
to  sabotage,  are  business  accidents, 
which  would  not  relieve  them  from  the 
competition  of  more  fortunate  rivals  in 
ordinary  times,  and  under  a  fixed  maxi¬ 
mum  rate  they  must  still  meet  compe¬ 
tition. 

We  consider  ourselves  bound  by 
agreement  of  parties  that  the  annual 
production  of  each  manufacturer  is  to 
be  taken  as  the  proven  dally  capacity 
of  plant  multiplied  by  300  yearly  work¬ 
ing  days. 

Therefore,  we  disregard  the  fact,  also 
proven,  that  the  output  of  the  signa¬ 
tory  parties  for  1917,  was  5  6-10  per 
cent,  over  the  assumed  production. 

The  fair  present  value,  as  depreciated 
and  at  pre-war  prices  of  an  integrated 
paper-mill  plant,  per  ton  of  daily  capa¬ 
city,  is; 

Tangibles,  $25,000. 

Going  concern  value  10  per  cent.,  $2,- 
500. 

Working  capital,  $12,000. 

Total,  $39,500. 

Grant  15  Per  Cent.  Return 

A  fair  maximum  return  on  said  capi¬ 
tal  in  a  business  of  the  haazrds  proven 
is  15  per  cent,  per  annum. 

The  actual  co.st  of  making  one  ton  of 
news  print  paper  in  an  average  Cana¬ 
dian  mill,  out  of  recently  gathered  wood 
and  without  any  allowance  for  stump- 
age  not  actually  paid,  was  not  less  than 


You  Can  Do  Without  New  Clothes  or  New  Furniture,  But  You  Can’t  Do  Without  New  Liberty  Bonds 
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ATTORNEY  FOk  MANUFACTURERS 


ATTORNEY  rORrUBLl$HERS 


OOI'RT  OF  ARBITRATION  ON  NEWS  PRINT  PRICE,  AND  ATTORNEYS  IN  HEARING. 


$48  on  or  about  April  1,  1918.  There  is 
no  evidence  or  suprpre.stion  that  any  ele¬ 
ment  of  cost  has  since  then  diminished. 

The  same  ton  of  paper  would  have 
cost,  if  made  in  the  United  States,  about 
$5  more;  and  the  average  co.st  for  the 
eight  manufacturers  considered  is  more 
than  $50  per  ton. 

Conclusion 

Applying  the  foregoing  findings  to 
a  plant  having  a  daily  capacity  of  100 
tons: 

The  capital  inve.sted  is  $39,500x100= 
$3,950,000. 


The  fair  annual  return,  io  per  cent.= 
$592,500. 

To  l>e  obtained  by  selling  all  of  an 
annual  production  of  30,000  tons,  or  a 
profit  per  ton  of  $19.75. 

Add  to  this  average  cost  of  manu¬ 
facture,  .say,  $50.25,  and  $70  should  be 
the  maximum  selling  price  of  one  ton  of 
news  print  in  roll.s,  f.  o.  b.,  mill 

It  is  therefore  ORDERED  that  the 
finding  or  award  of  the  Federal  Trade 
Commission  be  varied  so  as  to  read  as 
follows: 

The  fair  and  reasonable  maximum 


prices  for  each  of  the  ten  .signatory 
companies  for  sales  of  standard  news 
print  paper  to  customers  in  the  United 
States  are: 

Roll  news  in  car  lots,  f.  o.  b.  mill,  $3.50 
per  hundredweight. 

Roll  news  in  less  than  car  lots,  f.  o. 
b.  mill,  3.62 1/4  per  hundredweight. 

Sheet  news  in  car  lots,  f.  o.  b  mill, 
$3.90  per  hundredweight. 

Sheet  news  in  less  than  car  lots,  f.  o. 
b.  mill,  $4.02^4  pcr  hundredweight. 

The  Minnesota  &  Ontario  Company  is 
directed  to  adju.st  its  outstanding  .set¬ 


tlements  for  the  months  of  January, 
February,  and  March,  1918,  at  not  over 
the  maximums  hereby  fixed. 

In  no  other  respect  do  we  vary  the 
award  of  the  Federal  Trade  Commission. 

To  which  award,  executed  by  us  as 
arbitrators  in  quadruplicate,  we  have 
.set  our  hands  and  seals  this  25th  day  of 
September,  1918. 

H.  G.  Ward,  L.  S., 

Henry  Wadh  Rogers.  L.  S. 
Cn.AS.  M.  Hoi'gh,  L.  S., 
Martin  T.  Manton,  L.  S., 

U.  S.  Circuit  Judges  for  the  2d  Circuit. 


HIGHER  PAPER  MEANS 
HIGHER  AD  RAIES 

Ralph  H.  Booth  Suggests  Gradual  Ad¬ 
justment  of  Rales  and  Wholesale 
Prices  to  Dealers  to  Meet  In¬ 
creased  Costs  of  Publishing 


Ralph  H.  Booth,  president  of  the 
Booth  Publishing  Company,  of  Detroit, 
and  first  vice-president  of  the  Asso¬ 
ciated  Press,  is  of  the  opinion  that  the 
news  print  price  decision  by  the  Circuit 
Judges,  adding  40  cents  per  hundred  to 
the  paper  cost  of  many  publishers,  em¬ 
phasizes  the  Importance  of  a  closer  ad¬ 
justment  by  publishers  of  costs  of  pro¬ 
duction  to  selling  prices. 

In  discussing  the  effect  of  the  de¬ 
cision  on  the  newspaper  industry,  Mr. 
Booth  expressed  the  opinion  to  Editor  & 
Publisher  that  an  increase  in  adver¬ 
tising  rates,  based  upon  actual  cost  con¬ 
ditions  of  to-day,  and  a  standardiza¬ 
tion  of  wholesale  prices  to  dealers  were 
measures  of  the  most  urgent  need. 


“Few  publishers,”  .said  Mr.  Booth, 
"know  what  circulation  costs  are.  As  a 
matter  fo  fact,  circulation  revenues 
should  meet  the  cost  of  white  paper, 
ink,  second-class  postage  expense.s,  and 
every  form  of  overhead  expense  prop¬ 
erly  chargeable  to  the  circulation  de¬ 
partment.  It  is  all  very  well  to  argue 
that,  in  the  case  of  a  2-cent  or  a  3-cent 
paper  this  can  be  accomplished.  But  it 
is  not  being  accomplished.  And  one 
reason  is  that,  in  a  majority  of  instanc¬ 
es,  the  wholesale  rate  for  papers  is  too 
small,  and  the  mail  rate  is  nearly  al¬ 
ways  so.  Certainly,  the  mail  rate  for  a 
2-cent  daily  should  be  at  least  $4  a  year, 
or  pt'rhaps  $5.  But  the  usual  rate 
is  $3.” 

Mr.  Booth  pointed  out  the  great  vari¬ 
ance  in  wholesale  prices  to  dealers  in 
different  cities.  Two-cent  papers  in 
New  York,  Chicago,  and  in  a  few  other 
cities  wholesale  at  $1.40  a  hundred;  but 
in  many  other  cities  the  wholesale  price 
ranges  from  $1  to  $1.33  a  hundred. 
There  are  Instances  in  which,  because  of 
competition,  papers  nominally  selling  for 
3  cents  a.  copy  are  delivered  by  carrier 


at  10  cents  a  week.  Mr.  Booth  believes 
that  publishers  should  get  together  and 
bring  alwut  readjustments  in  these  di¬ 
rections  which  would  put  an  end  to 
much  of  the  pre.sent  wa.ste  and  loss. 

“Editor  &  Pubushbr  is  quite  right  in 
urging  that  rates  for  advertising  should 
be  made  to  accord,  as  soon  as  the 
change  may  be  brought  about,  in  view 
of  existing  contracts  with  advertisers, 
with  prevailing  production  costs,"  said 
Mr.  Booth.  “The  advance  in  advertising 
rates  has  not  kept  pace  at  all  with  in- 
croa.sed  publishing  expenses.  Advertis¬ 
ers  know  that  all  commodities  cost 
more.  They  will  not  be  slow  to  under¬ 
stand  that  newspaper  space  is  no  excep¬ 
tion  to  the  rule.” 

Mr.  Booth  is  of  the  opinion  that  the 
retroactive  feature  of  the  new  price  de¬ 
cision  as  to  news  print,  requiring  pub¬ 
lishers  who  have  been  buying  under  the 
Trade  Commis.slon  price  .since  April  1. 
will  present  a  hard  problem  to  many 
newspaper.s.  Of  course,  many  publishers 
are  protected  by  contracts  made  at  pric¬ 
es  mutually  agreed  upon  between  man¬ 


ufacturers  and  themselves,  and  these 
will  not  be  immediately  affected  by  the 
decision. 


THREATEN  TO  CUT  NEWS  PRINT 


Manufacturers  May  Turn  Their  Machine 
to  Making  Wrapping  Paper 

Washington,  Octobci  3. — That  a  fur¬ 
ther  diversion  of  paper  machines  from 
news  print  to  wrapping  paper  and  .simi¬ 
lar  brands  may  lie  expected  .shortly,  is 
the  information  that  has  come  to  the 
War  Industries  Board. 

Just  how  .serious  this  additional  cur¬ 
tailment  will  lie.  It  is  said,  will  depend 
entirely  on  the  dei-ision  of  the  news 
print  manufacturers,  but  it  is  stated  au¬ 
thoritatively  that  one  manufacturer  has 
.served  notic'e  that  he  is  going  to  divert 
machines  from  news  print.  This  manu¬ 
facturer  declared  that  he  would  not  at¬ 
tempt  to  contest  any  further  the  price 
agitation  of  the  Federal  Trade  Commis¬ 
sion,  and  would  take  advantage  of  the 
.shortage  in  wrapping  pajier  and  the 
con.si'quent  increases  in  prices. 


Unter- Den- Linden  Has  No  More  Leaves  Than  We  Have  Dollars  for  Bonds.  Use  Yours  to  Buy  Bonds 


Messrs,  che^steu  s.  lord,  s. 

S.  Carvalho,  and  Stcphane  Lau- 
zanne  will  serve  as  a  Committee 
of  Judg-es  in  the  nation-wide  competi¬ 
tion  for  the  honor  of  writing  and  pub¬ 
lishing  the  best  editorial  on  the  Fourth 
Liberty  Loan  drive,  announced  by  Edi¬ 
tor  &  PuBusHER  last  week. 

These  gentlemen  are  known,  either 
personally  or  by  reputation,  to  every 
newspaper  man  in  America,  They  are 
not  at  present  actively  connected  with 
newspapers,  but  have  won  the  highest 
honors  in  this  profession,  and  are  par¬ 
ticularly  well  qualifled  to  appraise  the 
value  of  editorial  writing. 

A  Leader  in  American  Journalism 

Chester  S.  Lord  was  managing  edi¬ 
tor  of  the  New  York  Sun  for  thirty-two 
years.  For  a  major  part  of  that  pe¬ 
riod  the  Sun  was  the  criterion  for 
American  newspapers,  setting  and  con¬ 
forming  to  standards  of  Journalism 
which  answered  to  the  highest  ideals  of 
editors.  “Boss"  Lord,  as  he  was  affec¬ 
tionately  called  by  hundreds  of  Sun  men, 
shared  honors  with  Charles  A.  Dana 
in  the  conception  and  expression  of  Sun 
policies  and  methods.  Mr.  Dana  was, 
to  the  public,  the  Sun.  Mr.  Lord  was, 
to  the  newspaper  men  of  the  country 
and  particularly  to  his  associates  on  the 
.staff,  no  less  the  Sun  than  Mr.  Dana. 
Mr.  Lord’s  term  of  service  extended  into 
the  years  following  Mr.  Dana's  death, 
and  during  his  regime  there  was  no 
dimming  of  the  Sun’s  brilliancy  nor 
waning  of  Its  Influence  upon  the  Jour¬ 
nalism  of  the  times. 

There  is  probably  not  an  important 
daily  newspaper  in  the  land  which  has 
not,  to  more  or  less  extent,  tried  to 
emulate  the  old  Sun  methods  of  edit¬ 
ing  newa  In  practically  every  big  city 


of  the  country  to-day  some  former  “Sun 
man"  is  playing  a  part  in  the  making 
of  a  newspaper.  A  record  of  service 
under  “Boss”  Lord  is  a  badge  of  dis¬ 
tinction  for  any  man  in  the  profession. 

A  Master  Craftsman 

S.  S.  Carvalho  was,  from  the  begin¬ 
ning  of  his  newspaper  career  in  1878 
until  1887,  a  “Sun  man,”  having  served 
in  various  editorial  capacities  under 
Me.ssra  Dana  and  Lord.  From  1887  to 
1896  he  was  connected  with  the  New 
York  World,  during  the  first  years  of 
this  period  having  been  editor  of  the 
Evening  World,  which  he  established 
for  Joseph  Pulitzer.  Mr.  Carvalho’s  own 
pen,  in  those  days,  was  potent  in  giv¬ 
ing  to  the  Evening  World  distlnctive- 
ne.ss  and  force  as  a  newspaper.  Jo¬ 
seph  Pulitzer,  who  rarely  failed  to 
rightly  apprai.se  men,  relied  Implicitly 
upon  Mr.  Carvalho’s  editorial  and  busi¬ 
ness  judgment.  During  the  years  in 
which  Mr.  Carvalho  was  piloting  the 
Evening  World  to  success  and  prestige. 
Col.  John  A.  Cockerill,  Ballard  Smith, 
and  Col.  George  Harvey  in  turn  had 
served  as  editorial  directors  of  the 
Morning  World.  In  the  course  of  events 
Mr.  Carvalho  was  placed  in  full  edi¬ 
torial  and  business  control  of  the 
Morning  World,  and  under  his  able 
guidance  Mr.  Pulitzer’s  great  newspaper 
met  without  flinching  the  terrific  pace 
of  competition  set  for  it  by  Mr.  Hearst 
when  he  entered  the  New  York  field. 

In  1896  Mr.  Carvalho  Joined  the  forces 
of  Mr.  Hearst,  and  in  due  time  was  giv¬ 
en  supreme  executive  control  of  the 
Hear.st  newspapers.  He  remained  with 
Mr.  Hearst  until  December,  1917,  when 
he  retired  from  active  service.  Perhaps 
no  other  man  of  his  time  has  had  so 
broad  an  experience  in  newspaper-mak¬ 


ing  a.s  has  Mr.  Carvalho.  He  has  had, 
in  a  superb  degree,  the  faculty  of  con¬ 
centration,  and  has  solved  every  imag¬ 
inable  problem  in  the  editing  and  pub¬ 
lishing  of  newsi)aper.s. 

Of  International  Fame 

Stephane  l.,auzanne,  editor  of  Lc 
Matin,  of  Paris,  and  a  leader  of  French 
journalism,  came  to  America  two  years 
ago  on  a  special  mission  for  his  Gov¬ 
ernment.  At  that  time  Editor  &  Pi:b- 
t.isHER  likened  the  occasion  of  his  visit 
to  us  to  that  of  our  own  Franklin  to 
France  in  the  days  of  our  Revolution. 
M.  I-auzanne  has,  .since  that  time,  be¬ 
came  almost  as  well  known  and  admir¬ 
ed  by  his  confreres  of  the  American 
pre.s.s,  and  as  popular  with  the  Ameri¬ 
can  people,  as  with  his  own  country¬ 
men.  He  has,  through  interviews,  ad¬ 
dresses,  and  .special  article.s.  Interpreted 
to  Americans  the  spirit  of  France  in 
this  war  with  vividness  and  truth.  He 
is  the  most  distinguished  foreign  jour¬ 
nalist  now  sojourning  in  America,  and 
has  come  to  understand  and  to  feel  the 
spirit  of  our  people  in  the  great  strug¬ 
gle  as  few  of  our  friends  from  abroad 
ever  do.  In  cordially  responding  to  the 
request  that  he  serve  on  the  committee 
of  awards  in  this  patriotic  competition 
M.  I.auzanne  has  indicated  his  deep  in¬ 
terest  in  the  success  of  the  Fourth  Lib¬ 
erty  I.ioan  drive. 

Editors  and  publishers  throughout  the 
country  will  feel  that,  under  such  judi¬ 
cial  auspices,  the  competition  will  gain 
historic  value.  To  have  won  first  hon¬ 
ors  will  be  an  achievement  worthy  of 
any  newspaper  and  of  any  editor.  To 
have  won  special  recognition,  commem¬ 
orated  by  an  award  of  a  certificate  of 
distingruiBhed  merit,  for  having  served 
notably  in  the  editorial  Interpretation  to 
the  people  of  the  meaning  of  the  Fourth 


WAR  EXTRA! 

Beginning  Sunday,  October  13,  we 
shall  issue  “A  DAILY  PRAYER  FOR 
VICTORY,”  a  new  War  Feature, 
fresh  every  day,  and  only  about  a 
stick  in  length. 

All  over  the  land,  the  Noon  Call  to 
Prayer  for  Victory  is  being  observed, 
by  Protestants,  Catholics  and  Jews 
and  non-church-goers. 

This  reverent,  readable,  non-sec¬ 
tarian,  original  Prayer — a  new  one 
every  day — will  help  the  People  to 
Pray.  It  is  an  Aid  to  Patriotism. 

The  Following  Is  A  Sample  Prayer: 
A  DAILY  PRAYER  FOR  YKTORY 

Like  Thee,  0  Father  abore,  we  hare 
gheii  our  nous  to  the  world’s  redemp  ¬ 
tion;  and  we  seek  closer  fellowship 
with  Thee  in  this  service,  that  Thy 
sjiirit  and  Thy  strength  may  be  ours 
for  victory.  Enlarge  our  sympathies 
so  tliat  we  may  comprehend  all  the 
wide  world  of  need,  even  to  the 
generations  unborn,  that  are  to  be 
served  and  saved  by  this  war  for 
liberty  and  justice  and  brotherhood. 
.Ray  we  never  lose  sight  of  the  holy 
pur])oses  of  our  Cause,  nor  of  Thee, 
our  Inspirer,  Leader  and  Strengthener. 

This  Feature  is  offered  to  one  Daily 
in  every  city,  at  a  flat  rate  of  One 
Dollar  a  week.  WIRE  TODAY  FOR 
OPTION  AND  PROOFS. 

THE  ELLIS  SERVICE 

*  -  '  rSwarthmoretl^. 

Offering  Two  Weekly  Features 

1  •  A  "Different" Sunday  School  Lesson. 

2  •  The  Religious  Rambler 

ALSO  “A  Daily  Prayer  For  Victory” 


Old  Books,  Old  Wine,  Old  Friends,  But  New  Liberty  Bonds 


Chester  S.  Lord,  S.  S.  Carvalho  and  Stephane  Lauzanne  Have  Consented  to  Act  as  Com¬ 
mittee  of  Awards — Gold  Medal  to  Newspaper  Publishing  Best  Editorial  on  Fourth 
Loan,  With  Honor  Certificate  to  Writer — Scores  of  Other  Testimonials 
of  Merit  to  Be  Accorded  for  Notable  Editorials 


FAMOUS  JOURNALISTS  TO  SERVE  AS  JUDGES  IN 
LIBERTY  LOAN  EDITORIAL  CONTEST 


Editor  ^  Publisher  for  October  5,  1918 


CHESTER  S.LORD 


Editor  ^  Publisher  for  October  5,  1918 


he  works  in  closer  cooperation  with 
him  than  in  the  old  days. 

That  attention  may  be  directed  to  the 
great  service  the  newspapers  t  re  per¬ 
forming  through  their  editorial  columns, 
and  that  the  work  of  individual  edi¬ 
torial  writers  may  have  decided  recog¬ 
nition,  Editor  &  Publisher  has  decided 
to  inaugurate  this  patriotic  competition 
in  connection  with  the  Fourth  Liberty 
Loan  campaign. 

No  greater  theme  could  be  imagined 
for  great  editorials.  No  greater  oppor¬ 
tunity  could  offer  for  useful  service  to 
the  nation. 

Every  newspaper  in  America,  daily 
and  weekly,  is  Invited  to  compete  for 
this  Gold  Medal  of  Honor.  There  will 
be  no  limit  as  to  the  number  of  edi¬ 
torials  submitted  by  each  newspaper. 
W'ith  each  editorial  sent  in,  however,  the 
name  of  the  newspaper,  the  name  of  the 
writer,  and  the  date  of  publication 
shouid  be  noted.  Editorials  may  be  sub¬ 
mitted  immediately  after  their  publica¬ 
tion,  and  others  may  be  sent  in  up  to 
and  including  the  last  day  of  the  cam¬ 
paign. 


subscriptions  allotted  to  their  communi¬ 
ties. 

The  purposes  of  this  patriotic  compe¬ 
tition  are  to  stimulate  the  editors  of  the 
country  to  redoubled  efforts  to  serve  the 
nation  with  their  pens  in  the  greatest 
period  of  the  nation’s  life;  and  to  fitly 
recognize  and  commemorate  the  service 
of  the  newspaper  in  carrying  to  its  read¬ 
ers  the  strongest  possible  editorial  appeal 
in  behalf  of  the  Fourth  Liberty  Loan. 

This  gold  medal  will  visualize  in  the 
present  and  in  the  years  to  come  the 
highest  measure  of  service  rendered  to 
the  nation  through  its  editorial  columns 
by  any  American  newspaper  during  the 
period  of  the  Fourth  Liberty  Loan  cam¬ 
paign.  It  will  be  a  symbol  of  service  to 
be  treasured  and  handed  down  to  future 
generations  of  editors  and  publishers  of 
the  newspaper  which  shall  win  it.  The 
Certificate  of  Honor  which  will  be 
awarded  to  the  writer  of  the  winning 
editorial  will  be  a  trophy  of  which  that 
editor’s  children’s  children  Will  be  proud. 

Additional  special  certificates  of  dis- 
tingruished  merit  will  be  awarded  to  the 
newspapers  and  to  their  editorial  writ¬ 
ers  whose  contributions  are  of  such  high 
character  as  to  deserve  them.  The 
number  and  character  of  these  special 
awards  will  be  decided  by  the  judges 
of  the  competition. 


Editor  &  PuBUSHEai  does  not  believe 
that  editorials,  however  brilliant  and 
compelling,  can  obviate  the  necessity, 
or  even  limit  the  need,  for  striking  dls- 
lay  advertising.  Editor  &  Publisher 
believes,  and  has  long  contended,  that 
the  bond-selling  campaigns  and  all  other 
Government  activities  should  be  adver- 
ti.sed  adequately  in  the  advertising  col- 
umn.s,  and  that  this  advertising  should 
be  paid  for  by  the  Government,  just  as 
other  legitimate  governmental  expenses 
are  paid. 

However,  under  ANY  gover.nmental 
policy  of  advertising — a  policy  of  asking 
private  individuals  to  buy  the  space  or 
the  better  one  of  having  the  space 
bought  by  the  Government  itself — we 
shall  still  need,  and  we  shall  still  have, 
the  enlightening  and  interpretative  ser¬ 
vice  of  Editorials.  These  carry  a  special 
appeal,  backing  up  the  appeal  of  the 
advertising  with  the  full  power  of  the 
new.«paper’s  voice. 

Editorial.s,  in  spite  of  a  minority  opin¬ 
ion  to  the  contrary,  still  exert  an  in¬ 
fluence  upon  public  thought  quite  as 
potent  as  in  the  days  of  the  editorial 
giants — Greeley,  Raymond,  Dana,  Me- 
dill.  They  give  shape  and  direction  to 
opinion:  they  interpret  for  the  lay  mind  The  man  called  to  the  colors  from 
the  meaning  of  events;  they  clarify  your  office  leaves  work  behind  him 
public  questions;  they  make  people  which  mu.st  lie  done.  Editor  &  Pub- 
think.  The  editorial  writer  has  not  ab-‘  usher’s  cla.s.«ified  may  help  you  find 
dicated  In  favor  of  the  news  editor — but  .some  one  to  do  it. 


Liberty  Ix>an,  will  be  a  source  of  pride 
and  gratification  to  scores  of  newspa¬ 
pers. 

The  terms  of  this  competition,  as  first 
announced  last  week,  are  here  reiter¬ 
ated: 

The  Editor  &  Publisher  will  award  a 
gold  medal  to  the  newspaper  which  pub¬ 
lishes  the  best  editorial  on  the  Fourth 
Liberty  Loan.  The  medal  will  be  award¬ 
ed  to  the  newspaper  in  which  the  win¬ 
ning  editorial  is  published,  and  an  en- 
gros.sed  certificate,  setting  forth  the  facts 
of  the  award,  will  be  presented  to  the 
writer  of  the  editorial. 

The  Committee  of  Judges,  announced 
above,  will  pass  upon  the  merits  of  all 
editorials  submitted  in  this  nation-wide 
competition.  These  judges  will  consider, 
as  factors  of  value  in  such  editorials, 
their  appeal  to  their  readers  to  purchase 
bonds  of  the  fourth  issue  to  the  utmost 
limits  of  their  resources,  even  to  the 
point  of  actual  personal  sacrifice;  the 
clarity  and  force  with  which  readers  are 
reminded  of  the  individual  service  to  the 
nation  required  of  them  in  loaning  to 
the  Government  their  savings  and  their 
surplus  earnings;  and  the  effec^’iveness 
of  such  editorials  in  furthering  a  spirit 
of  friendly  rivalry  among  our  people  in 
reaching  and  in  exceeding  the  quotas  of 


DISTINGUISHED  JOURNALISTS  GLAD 
TO  SERVE  AS  AWARD  JUDGES 


Messrs.  Lord,  Carvalho  and  Lauzanne  Express  Cordial  Approval 
of  Nation-Wide  Contest  for  Honor  of  Writing  and 
Publishing  Best  Liberty  Loan  Editorial 


IN  accepting  Editor  &  Publisher’s  invitations  to  serve  cn  the  Committee  of 
Judges  in  the  competition  for  a  Gold  Medal  of  Honor  to  the  newspaper  print¬ 
ing  the  best  editorial  on  the  Fourth  Liberty  Loan,  Messrs.  Lord,  Carvalho,  and 
Lauzanne  express  the  keenest  personal  interest  in  the  patriotic  contest. 

They  point  out  in  forceful  fashion  the  great  .service  to  the  cause  of  the  Liberty 
Loan  which  such  a  contest  will  assure,  and  the  fitness  of  this  special  recognition 
of  the  work  the  editorial  writers  and  the  newspapers  are  doing. 

“Boss”  Lord  Enlists  for  Service  on  Jury  of  Awards 

Chester  S.  Lord,  writing  from  his  Stephane  Lauzanne,  in  evidence  of 
home  in  Brooklyn,  sends  the  following  his  appreciation  of  the  significance  and 
message:  far-reaching  service  of  the  contest. 

To  the  EurroB  &  Pcbusbeb:  writes: 

I  am  entirely  willing  to  be  one  of  the 

.  .  THE  EFFORT  OF  FRANCE  AND  HEHt  ALLIBB. 

committee  to  award  the  gold  medal  for  t,.-  _ 

“  h BENCH  National  Committee, 

the  Be.st  Liberty  Loan  editorial  article  v  i  n.,o 

^  v  anderbilt  Hotel,  New  York,  Oct.  2, 1918. 

which  is  offered  in  competition  by  Edi-  the  Editor  h  Pcbusbeb: 

tor  &  Publisher.  jt  ^.j]|  ^  great  privilege  and  hon- 

Says  Idea  Is  Excellent  or  for  me  to  serve  as  judge,  according 

S.  S.  Carvalho,  in  his  acceptance  of  to  your  demand,  in  the  competition  or- 
Editor  &  Publisher’s  invitation,  says:  ganized  by  the  Editor  &  PuBusHEai  for 

New  York  Oct.  2  1918.  award  of  a  gold  medal  to  the  news- 

To  the  Editob  A  Pcbusbeb:  paper  publishing  the  best  editorial  on 

The  Ediior  &  Publisher’s  idea  in  the  Fourth  Liberty  Loan, 
awarding  a  gold  medal  of  honor  to  the  I  completely  agree  with  the  opinion 
newspaper  publishing  the  best  editor-  of  the  Editor  &  Publisher  that  editor¬ 
ial  on  the  Fourth  Liberty  Loan  is  excel-  ials  exert  a  great  Influence  upon  pub- 
lent  for  two  reasons:  First,  it  will  put  lie  thought  and  give  shape  and  direc- 
the  editorial  writers  on  their  mettle,  tion  to  opinion. 

which  cannot  help  aiding  the  success  of  The  editorial  writers  of  the  Amerl- 
the  loan;  and,  second,  the  public  will  can  press  have,  during  the  world  con- 
be  able  to  lift  its  hat  to  the  editor  who  Aict,  rendered  Invaluable  services  to 
has  the  best  conception  of  what  most  the  cause  of  Liberty  and  Justice,  ser- 
appeals  to  the  American  people  in  this  ^ices  which  sometimes  were  as  grreat 
great  cause.  and  Important  as  the  services  of  the  sol- 

I  will  be  very  glad  to  act  on  the  diers  in  the  field.  No  doubt  that  to- 
commlttec,  as  you  request,  and  hope  that  day,  in  the  gigantic  battle  of  the  Fourth 
the  number  of  editorial  from  which  to  Liberty  Loan — an  unprecedented  battle 
select  will  be  so  large  that  the  judgea  the  number  of  billions  of  dollars  en- 
by  hard  and  painstaking  work,  can  gaged — they  will  show  the  same  shrewd- 
also  demonstrate  their  enthusiasm.  ness,  the  same  clear-sighted  mind,  the 

Money  means  soldiers  at  the  front,  same  patrioti.sm  and  help  to  victory, 
equipment,  ammunition,  and  alt  the  ac-  Believe  me, 

ce.ssories  of  war.  Yours  very  sincerely. 

Money  and  brains  can  accomplish  Stephane  Lauzanne. 


40,000  people 


s  sjrowth 
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Standard  Onion 


Transferred  to  Active  Class  A.  N.  P.  A. 

The  Towanda  (Pa.)  Review  has  been 
transferred  from  the  associate  to  the  ac¬ 
tive  class  of  membership  in  A.  N.  P.  A. 


Editor  <1  Publisher  for  October  5,  1918 


9 


368,492 

{|crtk 

''  I  "'HE  average  net  paid  circulation  of  The  New 
York  Times,  daily  and  Sunday,  for  six  months 
ended  September  30,  1918,  (reported  to  Post 
Office  Department  October  1,  1918,)  was  368,492. 

Net  Paid  Circulation 
Monday,  Sept.  30,  1918 


The  circulation  of 
The  New  York  Times 
is  now  the  greatest  in 
its  history,  notwith¬ 
standing  the  recent 
increase  in  price  from 
one  to  two  cents. 

The  circulation  of  the  New  York  Times  represents  the  largest  and 
most  widely  distributed  group  of  intelligent,  discriminating  and  responsive 
readers  ever  assembled  by  a  newspaper. 

♦  Post  Office  Department  report. 

^  Price  increased  from  one  to  two  cents  a  copy  January  26,  1918. 


372:890 


21  YEARS’  RECORD 

1898  .. .  25,726 

1899  ..  .  76,260 

1900  .  .  .  82,106 

1901  .  . .  102,472 

1902  ;  .  .  105,416 

1903  .. .  106,386 

1904  .  .  .  118,786 

1905  .  .  .  120,710 

1906  .  . .  131,140 

1907  . . .  143,460 

1908  . .  .  172,880 

1909  . . .  184,317 

1910  . .  .  191,981 

1911  ..  .  197,375 
*1912  .  .  .  209,751 
*1913  .  .  .  230,360 
*  1914  .  .  .  259,673 
*1915  .  .  .  318,274 
*1916  . . .  340,904 
*1917  .  . .  357,225 

^*1918  . . .  368,492 
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iiif5  on  novrfo  IMp  fhe  Action  Pictnro 
BxMbifor  toidverfye  Hi^  Warej.  is 


FOREWORD 

Although  written  in  story  form,  these 
articles  are  built  upon  fact  and  are  in¬ 
tended  as  the  basis  of  actual  operation 
in  any  newspaper  office.  The  News- 
Courier  is  a  supposititious  sheet.  It 
really  stands  for  ANY  medium  sized 
daily  or  weekly.  The  objective  of  the 
stories  is  a  practical  and  constructive 
one,  and  the  various  illustrations  shown 
have  been  prepared  for  actual  use.  They 
find  their  first  publication  in  the  Editor 
&  Publisher.  The  subjects  selected  will 
be  timely. 


.-patrictfc 


car  card  in  five  colors  to  a  single  column.  Illustrated 
newspaper  display.  Drawings  were  by  famous 
metropolitan  artists.  That  book  was  a  blooming 
wonder.” 

“Notwithstanding  which,”  commented  the  busi¬ 
ness  manager,  “I  see  very  few  attractive  ads  for  our 
local  theatres.  It  must  be  that  they  ignore  the  bulk 
of  the  suggestions  sent  them.” 

“The  line  portraits  are  the  only  steady  accept¬ 
ances.” 

Advertises  the  Local  Exhibition 

“What  is  Paramount  doing  for  the  exhibitor?” 

“Excellent  service  .  .  .  the  best  of  its  kind,  in 
fact,”  said  the  Ad  Man.  “Paramount  is  inclined  to 
be  more  generous  than  the  others.  It  advertl.ses  the 
exhibitor  himself  .  .  .  that  is,  provided  a  Para¬ 
mount  programme  is  part  of  the  bargain.  The  edu¬ 
cational  and  pleasure-giving  virtues  of  motion  pic¬ 
tures  are  exploited  in  much  of  the  Paramount  plate 
matter.  And  Paramount  never  .stints  .  .  .  never 
buys  its  talent  cheaply.  Plate  material  sent  out  by 
its  publicity  department  is  prepared  with  scrupulous 
care.  There  is  nothing  better  on  the  market.” 

"1  see  precious  little  of  it  used  here  in  town." 

"Single  column  space  .  .  and  a  list  of  the  films. 


An  illustration  for  use  when  special  War  Features 
are  on  the  programme.  The  public  is  intensely  in' 
terested  in  the  vivid  reproduction  of  the  great  con¬ 
flict  on  the  western  front. 


-j-OW  many  movie  theatres  have  we  in  this 
|~l  town?”  a.sked  the  general  manager  of  the 
News-Courier. 

“About  eleven,”  said  the  Ad  Man,  “they  are  as 
thick  as  Hun  captives  in  a  Pershing  sector.  Hut 
why  do  you  ask  the  question?” 

“Becau.se,”  reflected  the  general  manager,  “it  h.ss 
struck  me  that  they  are  all  pikers  when  it  comes  to 
si>ace.  The  be.st  they  do  is  a  single  column,  three 
inch,  with  a  .slight  increase  when  Mary  I’ickford  or 
Doug  Fairbanks  issues  a  new  release.” 

“I’ve  been  after  them,”  retorted  the  Ad  Man.  “You 
never  saw  a  more  inactive,  unprogre.ssive  bunch  in 
your  life.  The  only  thing  in  the  ad  line  that  inter¬ 
ests  them  is  the  publicity  section  of  the  Motion  Pic¬ 
ture  World.  Business  methods  are  not  welcome  in 
the  ranks  of  the  exhibitora” 

“But  do  you  think  it  is  necessarily  a  chronic  ail¬ 
ment?” 

“Wouldn’t  wonder.” 

“How  much  plate  matter  is  supplied  by  the  film 
exchanges  and  producing  concerns?” 

“A  surprising  amount,  and  the  quality  is  excellent. 
Every  important  release  has  its  book  of  advertising 
suggestions.  Of  course,  this  matter  is  all  picture 
and  very  little  exhibitor.  It  is  frankly  a  one-mission 
propaganda.” 

“The  producer  does  not  find  it  necessary  to  issue 
plate  matter  to  boost  the  entire  programme  then, 
eh?” 

“Well,  he  thinks  he  is  going  far  enough  when  he 
provides  practically  gratis  stuff  advertising  a  certain 
feature  or  star.  Much  of  it  is  almost  given  away. 
Then  there  are  stock  cuts  as  portrait  inserts,  to  l>e 
used  when  a  star  is  on  the  bill.  The  really  big  things 
are  done  for  the  six  and  seven-reel  specials.  I  saw  a 
book  of  advertising  helps  issued  by  the  Univers:<l 
for  one  of  its  big  features,  and  no  expense  was 
spared.  It’s  remarkable  the  expense  the  producer 
will  go  to  when  he  feels  he  has  a  worthy  article. 
The  book  I  mention  was  de  luxe  from  cover  to  cover. 
Mr.  Eixhibitor  could  have  anything  from  a  street 


How’  did  you  hapr>en  to  bring  this  point  up?  Oddly 
enough,  1  have  lieen  working  all  afternoon  on  the 
subject.  I  am  going  after  our  movie  magnate.®. 
They  Ml'KT  come  across  ...  it  will  be  for  their 
own  good.” 

"Our  own  movie  .section  embarras.sed  me.  1 
thought  we  .should  make  a  l>etter  showing.  In  pro¬ 
portion  to  the  umoiint  invested  in  picture  proper*y 
in  this  town,  the  puldicity  is  .shabbiness  personified. 
Not  a  spark  or  glimmer  of  cleverness  in  any  of  it 
What’s  your  scheme’?” 

“Illustrated  ideas  for  adverti.sements  .  .  . 
schemes  they  never  thought  of  iHjfore  .  .  .” 

growled  the  Ad  Man.  his  brow  wrinkled,  “I  mean  it. 
I’ll  get  those  fellows  in  if  I  have  to  frighten  them  to 
it.  They  are  not  imaginative.  They  do  not  see  the 
fine  pos.sibilities  of  their  own  game.  It’s  up  to  us  to 
blaze  a  trail.” 

“One  that  not  even  the  producer  and  exchange  has 
tried?” 

“Yes.” 

“It  would  mean  a  great  many  extra  dollars  for 
this  new.spai)cr.  And  these  exhibitors  CAN  afford  It. 
The  hou.ses  are  packed  every  night.” 

"I’ll  have  to  disagree  with  you  there.” 

“But  they  ARE  full-up.” 

“Some,  ye.s.  The  ones  running  a  steady  fire  of  big 
attraction.s.  Other  houses,  with  equally  good  pro¬ 
grammes,  have  plenty  of  empty  seats.  We  can  build 
Iirestige  for  a  house  if  they  will  follow  oUr  example. 
Here  is  an  ad  .scheme  for  general  u.se.  It’s  my  in¬ 
tention  to  have  it  drawn  up  and  submit  it  to  the 
I’alace  management.  ’The  Palace  has  been  running 
a  bit  behind  of  late.” 

“A  neat  little  theatre  with  a  consl.stently  good  bill.” 

“Saw  a  corking  war  film  there  the  other  night,” 
declared  the  Ad  Man,  “and  they  manage  to  secure 
the  latest  in  official  fighting  data.  People  want  to 
see  that  sort  of  thing  nowaday.s.  Authentic  war  pic¬ 
tures  get  the  crowd-s.  The  wonder  to  me  is  the 
Palace  does  not  advertise  its  red-blood  reels  in  a 


•  Layout  calling  attention  to  a  regular  War  Film 
Service  that  covers  every  phase  of  the  mighty  Euro¬ 
pean  struggle. 


Editor  Publisher  for  October  o,  19  IS 


of  his  recent  features,  will  serve  the  purpose  ad¬ 
mirably.  He  seems  to  be  a  perfect  symlKil  of  Dia¬ 
mond  rick,  jr.,  the  Boy  Hero.  But  the  copy  to  ac¬ 
company  this  advertisement  should  l)e  studied  out 
with  great  care.  There  is  an  opportunity  for  .some 
exhibitor  to  put  over  a  corking  good  argument.  Some 
Western  films  are  objectionable.  Barents  do  not 
care  for  their  children  to  witness  them.  Other  West¬ 
ern  films  are  as  innocent  as  a  Marguerite  ('larke  or  a 
Mary  Bickford.  They  pos.'^'ess  all  the  thrill  and  ac¬ 
tion  and  color  and  atmosphere,  but  their  plots  are 
either  historic  or  have  the  sting  removed.  An  ex¬ 
hibitor  would  do  well  to  talk  al>out  this  difference 
.  .  .  this  di.stinction.  Then  I  have  planned  a 
three-column  comic  display  .  .  .  group  heads  of 

some  of  the  well-known  stars  of  humorous  pictures 
in  an  oval,  with  space  in  the  centre  for  a  .smi’ll 
amount  of  text.” 

“But  does  any  one  theatre  run  all  the  comic  .star.^’' 
There  might  arise  some  misunderstanding  .  .  . 

.some  argument.” 

“You  will  find,”  observed  the  -Ad  .Manager,  “that, 
eventually,  a  theatre  gets  around  to  the  majority  of 
the  funny  men,  .sooner  or  later.  Their  j)atrons  either 
demand  certain  reels  or  there  are  competitive  re- 
isaue.s.  Take  Chaplin  ...  it  is  unnecessary  to 
tie  up  with  the  present  Chaplin  rt^gime  if  you  are 
willing  to  rent  old  ('haplin  films.  In  certain  locali¬ 
ties  these  old  reels  serve  their  purpose.  Beoide  for¬ 
get  them  or  a  new  generation  of  playgoers  crops 
up.  I.et  a  drum  .stay  in  the  s;ife  for  three  or  four 
years  and  when  it  reapi)ears  there’s  still  a  fair 
amount  of  entertainment  in  it.  The  progre.sslve  ex¬ 
hibitor,  however,  tries  to  have  a  variety  .  .  .  it’s 

Fatty  Arbuckle  for  a  half  year,  and  then  Chaplin  <«r 
the  others.  Variety  is  the  spice  of  movie  life.” 

“You  mentioned  children  and  the  pictures  a  while 
ago,”  continued  the  bu.siness  manager.  “I  know  niy 
kiddies  are  wild  over  them.  They’d  go  every  after¬ 
noon  if  some  high  and  mighty  potentate  from  Fairy¬ 
land  would  come  along  and  .shut  tip  the  .school.s.  But 
their  mother  is  very  cautious  in  this  regard.  We 
pick  the  shows  for  them  ...  so  much  trash  lie- 
ing  shown.” 

"Children  should  see  a  well-balanced  movie  bill,” 
argued  the  Ad  Manager,  “and  here,  again,  I  am  in¬ 
clined  to  believe  that  the  average  exhibitor  is  short¬ 
sighted.  To  my  knowledge,  no  local  theatre  has  .spe¬ 
cialized  in  this  apt*eal  .  .  .  has  attempt<>d  to  tell 

liarents  that  its  bills  are  clean,  educational,  an<l 
always  up  to  a  certain  standard.  No  theatre  has  ex¬ 
plained  to  .skeptical  parents  the  educational  value  of 
many  feature.s.  And  1  think  this  is  a  highly  im¬ 
portant  appeal  .  .  .  one  that  has  been  neglected 

far  too  long.  For  one  thing,  children  should  see 


The  Picture  of  the  original  “Wild  West”  has  re¬ 
turned  to  popular  favor.  There  are  numerous  stars 
who  specialize  in  this  work,  from  Mix  to  Hart. 


After  all  is  said,  the  “Comics”  continue  to  be  the 
popular  favorites  in  Filmland.  Design  of  a  general 
character  to  advertise  “funny  pictures”  and  their 
stars. 


modern  movies  for  the  patrioti.sm  they  inspire.  Book 
at  the  special  Creel  service  in  this  re^lrct  .  .  . 

‘Bersliing’s  Cru.saders’  and  ‘America’s  Answer,’  to 
.ray  nothing  of  the  very  wonderful  twice-a-week 
reels  direct  from  the  battle  zones.  In  my  e.stim:*- 
tion,  children  will  do  well  to  follow  the  thraad  of 
this  mighty  contiict.  Not  neces.sarily  the  blood  and 
horror  of  it,  but  the  mobilization,  the  cantonments, 
the  training  school.s,  and  the  hundred  and  one  pic¬ 
turesque,  inspiring  .scenes  that  always  attend. 

“I  happened  to  run  acro.ss  a  rather  ennning  little 
picture  of  one  of  the  l»e.st-known  of  the  movie 
child  stars.  The  costume,  too,  is  approjudate  for  my 
purpose  .  .  .  youngster  is  wearing  a  paper  .sol- 

ilier  hat.  and  there’s  a  inilitari.stic  drum  in  action. 
Simt>ly  an  eye-catcher  for  the  text  .  .  .  for,  in 

this  ca.“e,  the  punch  of  the  ad  would  t)e  in  the  .story.” 

"Will  you  touch  on  the  ediicational’.’”  deniandetl 
the  B.  .M. 

".Most  emphatically,”  was  the  an.swer,  “there  was 
a  time  when  people  w'ere  bored  by  educational  films. 
Nothing  but  thrill  and  mush  held  attention.  The 
war,  however,  has  .stimulated  interest  in  the  mon- 
substantial  form  of  entertainment.  The  maps  of  the 
world  mean  a  lot  to  the  average  family  these  days 
They  are  reading  more  of  the.se  far  places  than  w.as 
their  habit  five  years  ago.  I  find  that  erlucationnl 
films  receive  very  ai)i)reciative  consideration.  And 
to  cover  this  field  I  want  to  draw  up  a  historic  ruin 
.  .  .  picturesque  ...  it  can  Ik*  anywhere 
.  .  .  ancient  (ireece,  Kgypt,  the  Holy  I.rfind.  Just 
enough  of  my.stery  and  mysticism  in  it  to  .stop  th" 
eye.  Then  a  sugge.stion  of  the  globe  will  help,  and 
a  caption  to  hint  that  this  theatre  will  go  glota?- 
trotting  with  its  audiences.  Here,  again,  the  copy  is 
vital  ...  it  mu.st  clinch  the  thought  that  we 
can’t  AFFOBI)  to  remain  in  ignorance  of  the  lands 
across  the  waters.” 

"If  it’s  historic  ruins  you  want,  why  not  wait  a 
little  while  and  u.se  Berlin?”  mused  the  businc.ss 
manager. 

“Not  a  bad  idea  at  that,”  retorted  his  campanion, 
“what  a  feature  that  would  make!  It  would  play 
to  standing  room  only.” 

"Seriously,”  said  the  other,  “I  agree  with  you  that 
our  movie  exhibitors  are  advertising  .slackers.  They 
do  not  take  proi>er  advantage  of  the  situation  .  .  . 
of  the  possibilities  of  appeal.  And  with  taxation  on 
the  increase,  they  will  feel  the  need  of  shrewd  pub¬ 
licity  .  .  .  and  more  of  it.” 

“It  has  been  a  hazardous  bu.siness  at  best,”  said 
the  Ad  Man.  “The  public  is  fickle.  It  changes  stni  s 
over  night  ...  it  makes  and  breaks  a  producing 
firm  at  will.  But  no  one  can  question  the  place  of 
the  movie  in  the  modern  scheme  of  civilization 
.  .  .  now.  The  exhibitor  can  a.s.sist  in  this  up¬ 

ward  trend  by  wise  advertising.  It  will  never  be 
done  via  the  very  attractive,  but  very  selfish  plate 
matter  .sent  to  him  gratis  or  at  nominal  co.st.  He 
mu.st  supplement,  that  with  his  own  local  version  of 
the  .story.” 


more  striking  fa.shion.  That  is  why  I  have  schemed 
out  THIS.” 

The  Ad  Man  handed  his  companion  a  rough  .sketch 
It  was  the  picture  of  a  film  drum,  unrolling  and 
terminating  in  a  terrific  war  panorama  .  .  . 

shells,  cannon,  death,  and  destruction. 

“That  would  cat  a  page  alive,”  said  the  Ad  Man, 
“if  used  two  or  three  column.s,  twice  a  week  .  . 

make  the  smaller  ads  look  tame  by  compari.son.  It 
could  not  run  in  the  regular  classified,  hut  it  would 
be  good  ANYWHEUK  on  the  page  or  in  the  pa|>er. 
I  contend  that  this  type  of  yiustration  will  create 
steady  customers.  My  .suggested  text  will  be  to  the 
effect  that  this  is  a  hou.se  of  official  and  new  picture 
war  programmes.  In  time  the  public  would  grow  *0 
consider  the  Balace  as  headquarters  for  what’s  going 
on  in  France  Just  now  .  .  .  and  there’s  quite' 

.some  goings-on.” 

“Is  that  another  sketch  Idea  for  the  sitme  general 
scheme  ?” 

“Yes  .  .  .  look  it  over.” 

The  second  layout  was  equally  attentlon-com- 
lielling.  A  motion  picture  camera  man  had  set  his 
machine  up  on  the  top  of  a  shell-suffering  glolie  and 
was  grinding  off  footage.  Surrounded  on  all  .side.J 
by  the  Hell  of  the  West  front  rumpus,  he  was  oli- 
vlously  securing  first-hand  picture  reels. 

"How  do  you  Intend  to  localize  that  ad?” 

“Like  this,”  was  the  answer,  and  the  Ad  Man  drew 
a  mortise  in  the  lower  .section  of  the  de.sign,  "we  will 
introduce  a  placard  as  a  part  of  the  actual  illustra¬ 
tion,  but  it  can  be  mortised  for  special  text.  The 
exhibitor  can  list  his  own  programme  for  the  week 
or  the  day.  I  want  to  convey  the  thought  that  this 
camera  man',  of  heroic  purpo.se  and  projtortions,  is 
virtually  snap-shoting  the  universe  for  THIS  thea¬ 
tre  and  THIS  audience.  That’s  one  big  feature  of 
my  series  .  .  .  it  is  to  have  a  personal  flavor 

.  .  .  Just  as  if  it  had  been  con.structed  for  the 
ONE  exhibitor.  If  there  is  one  rea.son  more  than 
another  why  these  men  do  NOT  use  the  material 
supplied  them,  it  is  becau.se  they  feel  it’s  common 
stuff  .  .  .  shipped  out  by  the  carload  .  .  . 
everybody  using  it.” 

“It  seems  to  me  that  one  of  your  designs  should 
feature  the  Western  tyi>e  pf  film,”  .raid  the  business 
manager.  "They  are  coming  back.  There  mu.st  l)e 
some  of  the  kid  in  me  .still,  I  think.  1  enjoy  thost' 
six-shooter  plots.” 

"Most  of  us  do,  whether  we  are  willing  to  admit 
it  or  not,”  was  the  amused  rejoinder,  “after  an  ab¬ 
sence  of  a  few  years,  our  old  college  pal.  Broncho 
Hilly,  is  again  making  footage,  and  William  8.  Hart 
could  be  Bresident  if  the  movie  fans  had  their  way. 
But  I  have  provided  for  the  Western  atmosphere 
■  .  .  character  study  of  a  wild  West  hero,  about  to 
throw  a  lasso  .  .  .  Tom  Mix,  as  I  saw  him  in  one 


Educational  Films  are  growing  more  popular  every 
day,  particularly  those  which  tell  of  strange  and  far¬ 
away  lands.  The  Exhibitor  would  do  well  to  occa¬ 
sionally  exploit  them. 
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GEN.  CROWDER  SENDS  MESSAGE  OF 
APPRECIATION  TO  THE  PRESS 


Draft  Administrator  Testifies  to  High  Service  of  Newspapers  in 
Furthering  Operation  of  Selective  System — Have  Con¬ 
solidated  Public  Opinion  and  Patriotic  Purpose 


PROVOST  MARSHAL-GEN.  E.  H.  CROWOER. 


Ludlow  Twin  Slug*— .Vote  Angle  of  The  /lolic 


Take  these  two  Successful 
Newspapers,  for  example— 

Both  the  Philadelphia  Evening  Bulletin,  publishing 
a  24  or  28  page  paper,  and  the  Norwich  (Conn.) 
Bulletin,  publishing  a  4,  6,  or  8  page  paper,  operate 

LUDLOW  TYPOGRAPHS 

There  is  a  vast  difference  in  the  volume  of  display 
composition  handled  in  these  two  composing  rooms, 
but  the  "All-Slug  System  for  Display”  effects  about 
the  same  proportion  of  savings  in  both. 

The  Ludlow  Typograph  belongs  in  every  newspaper  com¬ 
posing  room.  It  is  a  profitable  investment  in  offices  handling 
only  a  small  volume  of  display.  Write  for  Ludlow  Typograph 
Literature. 

Manufactured  by 

LUDLOW  TYPOGRAPH  CO. 

2032  Clybourn  Ave.  CHICAGO 

Selling  Agents 

MERGENTHALER  LINOTYPE  CO. 

New  York,  U.  S.  A. 

Chicago  San  Francisco  New  Orleans 


ISSUES  NEW  CLUB  PAPER 


Pen  anti  Pencil  Club  of  Providence  Will 
Entertain  Col.  Roosevelt 

Proyidence,  R.  I.,  October  2. — The  Pen 
and  Pencil  Club,  opening  for  Its  fall  and 
winter  season,  issued  yesterday  volume 
1,  number  1,  of  the  front  page,  a  club 
newspaper.  The  sheet  contains  four 
page.s,  and  will  be  issued  monthly.  Ar¬ 
thur  W.  Talbot,  president  of  the  Club, 
Is  the  editor.  The  paper  will  be  devoted 
to  news  pertaining  to  Club  members  and 
the  promotion  of  all  Club  interests. 

The  Club  is  arranging  a  series  of  en¬ 
tertainments,  and  will  hold  a  French 
night  October  8.  On  October  17  the 
members  expect  to  entertain  Col.  Roose¬ 
velt,  an  honorary  member  of  the  Club, 
when  he  comes  to  this  city  to  speak 
for  the  Liberty  Loan. 


Say  **After  We  Win  the  War**;  and  Buy  Bonds  to  Make  Good 
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“  LET  US  ALL  GO  OVER  THE  TOP  ” 
Drawn  by  Cliff  Sterrett 


The  pen  is  the  Comic  Artist’s  sword 
in  helping  to  cut  a  way  through  to 
those  victories  at  home  upon  which 
victory  at  the  fighting  front  so  largely 
depends.  And  don’t  forget  that  his 
laugh  on  the  way  along  counts  big 
for  pushing  power. 


t^e  Vmnbg^orthe  war  by  Newspaper  Feature  Service,  37  West  Thirty-ninth  Street,  New  York  City 
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URGES  SMALL  TYPE  TO 
SAVE  PAPER 


Chairman  of  Paper  Conservation  Com¬ 
mittee  S.  N.  P.  A.  Shows  That  Reduc¬ 
tion  Would  Not  Only  Conserve 
News  Print,  but  Save  Dollars 


Charles  I.  Stewart,  chairman  of  the 
paper  conservation  committee  of  the  S. 
N".  P.  A.,  is  sending  to  all  the  memliers 
of  that  orpani/ation  an  appeal  to  use 
smaller  type  and  a  close  make-up  for 
the  purpose  of  conserving  news  print. 
He  shows  that  a  change  such  as  he  .sug¬ 
gests  would  result  in  saving  hundreds 
of  thou.sands  of  dollars. 

“I  desire  to  sugge.st  as  de.serving  con¬ 
sideration  at  the  hands  of  many  pub¬ 
lishers."  Mr.  Stewart  say.s.  “particularly 
in  the  larger  cities,  the  matter  of  the 
u.se  of  a  smaller  face  of  type  as  a  means 
for  paper  con.servation.  Comparatively 
few  Southern  new.spapers  have  hereto¬ 
fore  been  s<*t  in  6-point  for  the  main 
l)ody  and  5*4-Point  for  sports,  market.s. 
and  classified  adverti.sing.  Even  in  such 
cities  as  Louisville  the  standard  has 
l)een  for  years  7-point  for  the  main 
l>ody  of  the  paper  and  6-point  for  the 
routine. 

"The  u.se  of  a  6-point  face  on  a 
7-point  slug  mp.kes  a  very  readable  pa¬ 
per,  and  the  6-point  .solid,  which  can  lie 
u.sed  in  a  very  con.siderable  proportion 
of  the  paper  when  there  is  a  .strong  run 
of  ads.  will  in  many  cases  make  it  possi¬ 
ble  to  reduce  the  size  of  the  newspaper 
without  s-acrificing  a  single  item  of 
new.s.  A  paper  which  has  heretofore 
run  in  6  and  7-point,  by  changing  to  6 
and  5V4-point.  ca.n  .save  considerably 
more  than  the  War  lioard  has  asked, 
and  yet  not  reduc-e  the  volume  of  its 
news  ma.tter  in  words  in  the  slightest. 

“There  is  al.so  a  very  material  differ- 
enc-e  between  an  open  and  a  close  make¬ 
up  of  small  ads.  Taking  a  21 -inch  col- 
timn  as  an  illustration,  it  has  the  space 
for  seven  3-inch  ad.s.  However,  if  .slugs 
arc-  usc-d  between  the  ads  one  of  the 
.seven  would  have  to  l)e  run  into  an¬ 
other  column.  The  u.se  of  thin  rules  l»e- 
twc-en  the  ads  will  make  it  practicable 
to  i>ut  seven  3-inch  ads  in  a  21 -inch  col¬ 
umn.  and  this  small  saving  of  space 
with  respect  to  a  single  ad.  or  even  a 
single  column,  in  a  short  time  aggre¬ 
gates  a  considerable  amount.  Many 
newspapers  have  lx?en  so  carelessly 
made  up  they  might  easily  save  their 
two  to  four  columns  of  spac-e  called  for 
in  the  War  Industries  Hoard  regula¬ 
tions  in  week  days  in  a  closer  and  more 
careful  makeup  alone. 

“There  are,  of  course,  objections  to 
the  6-point  type,  and  hut  few  papers 
would  care  to  use  so  small  a  type  under 
normal  conditions.  Rut  there  is  good 
rea.'-'on  to  believe  that  the  readers  of 
newspapers  will  accept  such  a  change 
in  the  face  of  the  type  as  a  war  mea¬ 
sure. 

“Naturally,  where  one  pai)er  uses  a 
6-point  face,  and  another  in  the  same 
town  a  7  or  8-point,  there  is  an  advan¬ 
tage  with  the  paper  u.sing  the  larger 
type,  since  it  is  easier  to  read  and  the 
average  reader  prefers  the  larger  face. 

“One  memlier  of  this  Association 
changing  from  a  7-{K)int  to  a  6-point 
l)asis  will  save,  at  present  paper  and 
l>ostage  prices,  on  a  comparatively 
small  circulation,  approximately  $5,000 
a  year  in  the  paper  bill.  With  every 
member  of  this  Association  on  a  6-point 
t>asis  the  saving  to  the  publishers  of 
the  South  would  lie  hundreds  of  thou¬ 
sands  of  dollars,  and  the  conservation 
of  news  print  on  behalf  of  Southern 
puldishers  considerably  more  than  the 
War  Board  has  asked.” 


Foreign  Correspondents  to 
Entertain  Andre  Tardieu 

Recently  Formed  Association  Prepares 
to  Receive  French  High  Commission¬ 
er,  Who  la  Expected  in  This 
Country  Shortly 

The  Association  of  Foreign  Press  Cor¬ 
respondents  in  the  Cnited  States  is  pre¬ 
paring  to  entertain  Andre  Tardieu,  the 
French  High  Commis.sloner,  who  is  to 
come  to  this  country  within  a  short 
time.  What  form  the  entertainment 
will  take  has  not  yet  been  decided  up¬ 
on,  but  it  will  probably  be  a  reception 
at  which  all  the  foreign  correspondents 
will  have  an  opportunity  to  meet  the  dls- 
tingui.shed  guest. 

The  As.sociatlon  was  formed  a  few 
months  ago  with  the  cooperation  of  the 
Committee  on  Public  Information,  with 
the  object  of  working  with  all  exi.sting 
agencies  to  promote  the  success  of  the 
Allied  cau.se.  The  rules  of  the  As.socla- 
tion  forbid,  n.aturally,  membership  to 
(Jermans  or  their  allies.  Correspond¬ 
ents  of  papers  in  neutral  countries  are 
eligible,  but  upon  application  they  are 
examined  strictly  as  to  their  personal 
bona  fides  and  the  .sympathies  of  the 
papers  they  represent. 

The  Association  has  established  head¬ 
quarters  in  66  Broadway.  The  officers 
are:  Frank  Dilnot,  Ixindon  Dally 

Chronicle,  president;  Perc.v  S.  Bullen, 
London  Daily  Telegraph,  secretary.  The 
executive  committee  consl.sts  of  the  of¬ 
ficers  and  Marcel  Knecht,  French  Of¬ 
ficial  Bureau  of  Information;  G.  Le- 
ohartier,  I.ie  Petit  Parisien;  S.  I.ievy 
I^awson,  Reuters;  Felice  Ferrero,  Ital¬ 
ian  Official  Bureau  of  Information;  W. 
F.  Bullock.  IX)ndon  Time.s. 

The  Association  has  decided  to  elect 
a.ssociate  members  upon  approval,  but 
the  active  members,  that  is,  the  duly 
authorized  foreign  pre.ss  correspond¬ 
ents,  reserve  the  right  to  manage  the 
affairs  of  the  organization. 


EDGREN  REFEREES  BOUT 


As  a  Referee,  Writes  a  Confrere,  Bob’s 
a  Good  Sport  Writer 

Poktp.vnh,  Ore.,  Octol)er  1. — While  in 
Portland  a  few  days  ago,  after  an  au¬ 
tomobile  trip  across  the  continent,  Rob¬ 
ert  Edgren,  sports  editor  and  cartoon¬ 
ist  of  the  New  York  World,  was  in¬ 
duced  to  as.si.st  in  a  big  patriotic  boxing 
meet,  the  receipts  of  which  went  to  the 
.soldier.s’  athletic  fund,  by  refereeing  the 
main  Irout.  Edgren  has  h.'id  more  ex¬ 
perience  as  a  sport  writer  than  as  a 
referee,  and  the  Portland  sports  edi¬ 
tors  took  a  few  good-natured  flings  at 
his  work  in  the  ring. 

“Bob  Edgren,  who  has  panned  many 
a  referee  trying  to  keep  the  wolf  away 
from  the  k-k-kitchen  door,  was  the 
third  man  in  the  ring,”  wrote  Boh 
Cronin  in  the  Oregon  Journal.  “Bob, 
who  volunteered  to  do  what  he  could 
to  help  out  the  show,  is  a  mighty  fine 
sport  writer.” 


Publish  Official  Film  News 

The  Committee  on  Public  Information 
i.s  publishing  a  bi-weekly  paper  called 
Official  Film  News.  It  is  filled  with  in¬ 
formation  about  the  motion  pictures  the 
Government  is  putting  out  as  a  war 
activity.  Descriptions  of  the  pictures 
are  given,  together  with  newsy  accounts 
of  what  is  happening  in  the  Film  Divis¬ 
ion.  Accompanying  the  paper  proper  is 
a  press  sheet  containing  interesting 
stories  of  the  picture  campaign,  de- 
•signed  for  clipping  by  newspapers. 


Invincible  is  the  Combination  of 
Field  and  Medium  Supremacy 

In  Bridgeport 

The  Post-Telegram 

has  a  circulation  4  times  greater  than  the 
nrxt  biggest  daily  and  6  times  greater 
than  the  other  daily  paper. 

In  Connecticut 

I  he  Post-Telegram 

has  a  circulation  that  exceeds  the  next 
largest  newspaper  of  the  State  by  ap¬ 
proximately  10,000  copies  per  day. 

In  New  England 

The  Post-Telegram 

leads  every  other  newspaper  excepting 
Boston  and  one  Providence  paper. 

Such  is  the  record  of  the  POST  TELEGRAM  which  in  its  remarkable 
pace-keeping  strides  with  the  growth  of  Bridgeport,  has  attained  in  this 
“Wonder  City”  the  distinctive  mark  in  newspaper  circulations  of  45,000 
copies  per  day  net  paid.  Coupled  with  the  amazing  growth  of  Bridge¬ 
port,  now  the  metropolis  of  Connecticut  and  the  third  city  of  New  Eng¬ 
land — the  city  whose  activities,  progress  and  prosperity  have  compelled 
world  attention — there  is  evolved  an  unbroken  record  of  supreme 
achievement.  And  where  field  and  medium  vie  in  supremacy  so  per¬ 
fectly,  there  is  where  advertising  will  bring  big  results. 

Bridgeport  in  Peace  and  War 

Connecticut’s  Greatest  Manufacturing  City 


FAMOUS  PEACE  PRODUCTS 

Made  in  Bridgeport 
Known  and  Sold  the  World  Over! 

Columbia  Graphophones 
Singer  Sewing  Machines 
Warner  Brothers  Corsets 
Weed  Tire  Chains 
International  Co.  Silverware 
Locomobile  Motor  Cars 
Salts  Textile  Co.,  Fine  Plushes 
Bullard  Machine  Tools 
Harvey  Hubbell  Pull  Sockets 
— and  many  others. 

This  field,  one  of  the  big  Merchandise  Outlets 
of  Jlmerica,  is  coo:red  **Like  a 
Blanl^et**  by  the 

Post  and  Telegram 

ConnecUcufs  Largest  Circulation! 


Represented  i»«  the  Foreign  Advertising  field  by 
THE  JULIUS  MATHEWS  SPECIAL  AGENCY 
Boston  New  York  Chicago 
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$516 


NO— 
THEY 
DON’T 
ALL  GET 
THAT— 


But  Harry  Pyle,  a  Pennsylvania  Coal  Miner,  broke  all  miners’  earning  records, 
earning  $516.10  for  26  days  ending  August  15th,  1918. 

This  is  just  one  instance  of  the  abnormal  wages  paid  in  so  many  of  the  war-essential 
industries — of  which  Father  Penn  is  the  proud  leader  in  Coal,  Iron,  Coke,  Slate,  Stone, 
Steel  and  War  Monitions. 

People  who  are  earning  double  and  triple  than  before-the-war  incomes,  naturally 
make  proportionately  increased  expenditures. 

And  they  “see  by  the  papers’’ — what  they  want  to  buy.  Many  a  successful  National 
Advertiser  is  proving  to  his  greatly-increasing  profit — that  the  best  he  has  is  none  too 
good  for  Prosperous  Pennsylvania. 

And  its  people  who  buy  his  merchandise  “see’’  most  effectively  by  these  27  best 

PENNSYLVANIA  DAILY  NEWSPAPERS 


Circulation 
Net  Paid 

Allentown  Call  (M) .  21,400 

Altoona  Mirror  (E) .  21,320 

Altoona  Timea  (M) .  14,940 

Altoona  Tribune  (M) .  7,600 

Chester  Times  &  Republican  (MAE)  12,819 

Connellsville  Courier  (E) .  6,884 

Easton  Express  (E) .  5,200 

Easton  Free  Press  (E) .  15,835 

Erie  Herald  (E) .  8,683 

Erie  Herald  (S) .  8,683 

Harrisburg  Telegraph  (E) .  22,388 

Hazelton  Standard  Sentinel  (M) .  7137 

Johnstown  Democrat  (M) .  9,841 

Johnstown  Leader  (E) .  6,718 

Lancaster  Intelligencer  and  News- 
Journal  (MAE)  .  18,377 


.04 

Government 


lines  Circulation 

10,000  Net  Paid 

New  Castle  News  (E) .  11,080 

02  Oil  City  Derrick  (M) .  5,703 

.02  Philadelphia  Press  (M) .  32,053 

.03  Philadelphia  Press  (S) .  81,655 

.025  Philadelphia  Record  (M) .  123,277 

.018  Philadelphia  Record  (S) .  133,680 

.025  Pittsburgh  Dispatch  (M) .  59,764 

.02  Pittsburgh  Dispatch  (S) .  57,301 

.02  Pottsville  Republican  (E) .  11,533 

.045  Scranton  Republican  (M) .  28,331 

•02  Scranton  Times  (E) .  33,093 

015  W*®*  Chester  Local  News  (E)..,,  12,128 

Wilkes  Barre  Times- Leader  (E) ....  18,975 

.04  York  Gazette  (M) .  6,807 

statement  April  1st,  1918. 
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NEWSPAPERS  AND  ADVERTISERS 
FAIL  TO  APPRECIATE  VALUES 


departments  of  the  Government.  Bo-  THIRD  EVENING  SUN 

cause  they  are  unable  to  supply  the  civ-  w 


Ilian  demand,  and  are  momentarily  in¬ 
dependent  of  it,  they  are  letting  their 
names  and  their  .standards  fade  from 


Publishers  Must  First  Convince  Themselves  of  True  Effect  of  memory  of  the  people.  The  newspa¬ 
pers  could  save  them  from  this.  But 
Display  Space,  Then  Sell  It  As  a  they  need  to  have  that  explained  to 

Prime  Commodity  newspapers  to 

If  the  newspaper  publishers  collec¬ 
tively  will  come  down  to  basic  princi- 


By  J.  A.  M.  Handy. 

The  present  problem  of  newspaper  publishers  is  a  .selling  one.  Only  a  focus¬ 
ing  of  the  best  newspaper  thought  in  the  United  States  on  the  matter  of 
better  selling  is  going  to  affect  profit  and  lo.ss  sufficiently  to  insure  the  per¬ 
manence  of  a  great  number  of  gasping  newspaper  properties. 

Relatively  speaking,  our  production  costs,  materials  and  la1x)r,  are  now  fixed. 
The  same  is  true  of  delivery  costs.  Whatever  can  l>e  done  to  hold  down  news 
print  and  postal  charges  already  has  been  done,  or  is  being  done.  The  individual 
puWisher  may  well  resign  himself  to  the  standards  that  have  been  set,  in 
these  regards  and  turn  his  face  in  the  other  direction — to  reveniw.  Only  increased 
receipts  will  maintain  past  levels  of  profit  or  keep  temporary  deficits  at  a  mini¬ 
mum;  and  pursuit  of  greater  receipts  is  flr.st  and  foremast  a  selling  problem. 

Success  of  Higher  Ratos  Depends  Upon  Demand 

The  succe.ss  of  higher  rates  for  cir-  sales  are  less  important  to  the  adver- 
culation  and  advertising  depend  on  de-  tiser  than  at  any  time  in  advertising 
mand  just  as  complettly  as  the  volun  e  history. 

of  sales  depends  on  demand.  Except  Here  and  there  a  far-sighted  bu.siness 
for  the  increases  in  i>ubscription  prices  hou.se  has  used  newspaper  space  to  tell 
which  have  been  decided  on  virtual' y  its  cu.stomers  that  it  was  unable  to  sup- 


MAN  DIES  IN  WAR 

Lieut.  Stuart  E.  Edgar  Killed  in  .4irplane 
Accident  in  France  —Was  on  Edi¬ 
torial  Staff — Wrote  Many  In¬ 
teresting  Letters 


■  The  third  officer  of  the  Ev'enin-i  Sun’s 

If  the  newspaper  publishers  collec-  contingent  with  the  American  Expedi- 
tively  will  come  down  to  ba.sic  princi- 
pies  and  will  recognize  that  they  pos-  ^^p^eme  sacrifice. 

sess  the  cheapest  inoans  of  commercial  j  ^  j^Sd 

commun  ca  ion,  no  on  y  for  selling  ^c^ial  Squadron,  was  killed  as  the  result 


mes.sages,  but  for  messages  of  all  kinds, 
and  will  approach  the  problem  of  sell¬ 
ing  advertising  at  this  time  from  that 
basis,  it  is  possible  for  us  to  reach  the 
point  where  the  volume  of  adverti.sing 
is  just  as  great  as  it  ever  has  been.  The 
present  volume  of  bu.siness  is  greater. 
The  needs  for  advertising  are  greater 
than  ever  before.  They  are  different 
kinds  of  needs.  The  advertising  must 
be  sold  to  fit  these  needs,  instead  of  of¬ 
fering  it  as  meeting  the  needs  of  past 
times  and  of  past  conditions. 

Past  Will  Not  Return 

Some  newspaper  publishers  expect  the 
times  of  the  past  to  return.  They  are 


of  an  airplane  accident  on  August  17. 
The  two  other  officers  were  Lieut.  Con¬ 
rad  Crawford  and  Lieut.  Quincy  Mills. 
Both  were  killed  in  the  fighting  this 
summer.  Capt.  F.  Blanton  Barrett,  who 
also  was  killed  this  summer,  was  once 
a  member  of  the  Evening  Sun  staff. 

Word  of  the  death  of  the  aviator  has 
lieen  received  by  his  mother,  Mrs.  How¬ 
ard  Edgar,  of  Nutley,  N.  J.  Lieut  Edgar 
left  the  editorial  .staff  of  the  Evening 
Sun  before  the  United  States  entered 
the  war  and  w’ent  to  France  for  service 
with  an  ambulance  unit  Later  he  sought 
more  active  service  and  was  transferred 
to  the  French  aviation  school  at  Pau 


everj'where,  and  are  now  being  put  into  ply  certain  merchandise,  or  to  inform  expecting  something  that  is  impossible  Avord.  He  was  graduated  from  the 

effect,  the  only  possibilities  of  In-  the  people  at  large  of  other  conditions  recognize  present  school  after  completing  the  course  and 

creased  revenue  lie  in  difficult  further  of  intere.st  to  l>oth  parties.  But  these  conditions.  We  must  appreciate  exact-  became  a  member  of  the  Lafayette  Es- 


raises  in  rates  and  in  Increased  sales  ca-ses  have  been  the  exception. 


of  advertising. 


ly  what  we  have  to  sell  and  devise  fadrille.  His  final  branch  of  the  service 


Who  seem  the  poorest  prospects  to-  means  for  its  use.  Straight  logic  takes  "’aa  with  the  American  air  forces  in  the 


In  other  word.s,  onlv  an  increased  de-  day  as  buyers  of  advertising?  It  is  the  us  ine\'ltably  through  the  following  service  of  which  he  met  his  death. 


mand  for  advertising  will  permit  fur-  majority  of  manufacturers  who  have  i)rocess  and  to  the  following  conclusion: 
ther  successful  raises  of  rates  and  never  advertised  and  now  are  oversold,  we  can't  reduce  costs.  We  must, 
greater  sales  of  space.  Given  fixed  who  can’t  get  raiv  materials  or  mer-  therefore,  increase  revenues.  Our  reven- 
conditlons,  as  at  this  time,  the  in-  chandise.  Yet  such  a  business  man’s  ues  can  be  increased  only  by  getting 
creased  demand  is  up  to  the  selling  end  n^cd  for  advertising  is,  from  one  impor-  higher  prices  and  making  larger  sales, 
rif  the  liusiness.  tant  point  of  view,  greater  than  it  has  \Ve  can’t  get  higher  prices  or  make 


of  the  business. 

The  excellent  efforts  that  have  been 
put  forth  in  the  last  few  years  by  en¬ 
terprising  Individual  publishers  who 
have  advertised  advertising  must  not 


ever  been  before.  He  is  in  a  position  larger  sales  until  we  greatly  increase 
where  he  can  no  longer  use  sales  to  the  demand  for  our  poduct.  No  matter 
maintain  good-will,  to  keep  his  firm  in  what  the  conditions  may  be,  however 
the  memory  of  his  customers.  Yet  sales  unfavorable,  the  volume  of  business  that 


be  overlooked,  but  efforts  of  this  kind  have  been  his  only  means  in  the  past  of  we  get  under  those  conditions,  will  be 


have  been  too  few  and  insufficient  in  always  told  us  that  his  goods 

extent.  Many  factory  owners  an  s  ore-  advertisements,  his  only 

keepers  have  no  true  understan  ing  o  advertisements,  and  sufficient  advertise- 


maintaining  and  developing  good-will,  in  direct  proportion  to  the  power  of  our 


He  has  always  told  us  that  his  goods  selling  effort.  The  present  power  of 
were  his  best  advertisements,  his  only  our  collective  selling  effort  is  insuffici- 


the  operaUon  of  advertising  and  the  To-day  he  is  deprived  of  all  such 


economies  which  it  effects.  It  may  be 
said  even  that  some  publishers  and 


so-called  advertising.  The  newspaper 
now  offers  him,  instead  of  merely  better 


advertising  managers  lack  this  concep-  more  widely  effective  means  of  de- 

tion  and  look  upon  their  space  as  a  by-  i-pinnine'  p-ooft-wiii.  his  onlu  means  of 


ent.  There  are  only  three  ways  in 
which  we  can  increase  its  effect. 

(1.)  By  a  better  knowledge  of  what 
we  have  to  sell.  (A  better  realization  on 
our  own  part  as  to  exactly  what  adver- 


n^  r  which  veloping  good-will,  his  on/p  means  of  tislng  is  and  can  be.  A  inor.  complete 

product  for  which  there  happens  to  be  j^eeping  his  name  before  the  public,  of  nf  aapH 

a  demand.  They  assume  that  it  must  maintaining  anv  vivid  impression  of  ^  ^  ^  ^  newspaper,  the  in- 

.  rPiiiiv  He  maintaining  any  viv  lu  impression  oi  dividual,  readers  it  reafches.  and  the  abil- 

be  valuable,  but  have  never  really  de  what  he  and  his  goods  stand  for. 


voted  the  best  of  their  faculties  to  in- 


vuau  opposite  case,  that  of  the 

vestigaUng  the  exact  operation  of  its  ^^^^^iser  who  for  years  has  been  buy- 


ity  of  its  people  to  respond.) 


Lieut.  Edgar  was  born  at  Sulley,  N.  J., 
and  educated  at  Newark  Academy,  Riv- 
erview  Military  Academy,  and  Cornell 
University.  He  graduated  from  the  lat¬ 
ter  institution  with  the  class  of  1913, 
then  entered  upon  a  bu.siness  career. 
Three  years  later  he  joined  the  editorial 
staff  of  the  Evening  Sun. 

A  series  of  letters  from  Lieut.  Edgar 
describing  his  experiences  at  the  flying 
school  in  France  was  published  in  the 
Evening  Sun  about  a  year  ago.  These 
were  among  the  first  letters  telling  of 
the  work  of  Americans  at  the  French 
flying  schools. 

MUCH  LIKE  THE  MODERN  AD 

Suggestion  of  Trade  Mark  in  Tooth 
Powder  Announcement  of  1660 

An  adverti.sement  that  ‘appeared  258 
years  ago  indicates  that  in  that  far¬ 
away  time  one  man  at  least  had  much 


Iiowers;  nor  otherwi.se  have  they  com¬ 
pletely  Informed  themselves  of  its  pre¬ 
cise  place  and  justification  in  mer¬ 
chandising. 


Take  the  opposite  case,  that  of  the  ^2.)  By  a  better  expression  of  such  modern  idea  of  ad  writing.  The 

advertiser  who  for  year.s  has  been  buy-  gelling  arguments  when  marshalled,  lan/fuage  is  a  little  involved,  according 
ing  space  regularly.  He  has  created  a  (Carefully  formulated  presentations  of  pre.sent  .standards,  but  the  meat  of 
tremendous  a.sset  in  good-will— the  pub-  ^he  merits  of  advertising  and  of  our  own  announcement  is  easily  arrived  at. 

lie  knowledge  of  his  trade  mark  or  of  mediums,  with  adequate  standardized  Panted  in  the  Mercurius 

the  qualities  of  his  product.  In  very  an.swers  to  all  objections.)  Foliticus,  published  in  Leith,  Scotland, 


the  qualities  of  his  product.  In  very 


The  good-will  value  in  advertising  al-  many  balance-sheets  this  good-will  is  j  g  ^  better  delivery  of  our  sell-  reads: 

ways  has  been  neglected.  >Uthough  its  or  five  times  the  largest  figure  arguments.  (Education  of  our  sol-  Excellent 


creation  is  the  greater  part  of  adver 


on  the  sheet.  It  is  a  tremendous  as.set,  (dtors  in  advertising  and  merchandis- 


“Most  Excellent  and  Approved  Denti- 
frics  to  scour  and  cleanse  the  Teeth, 


Using  effect  and  the  most  valuable  frtilt  (jjo  same  time,  it  is  the  most  their  training  in  scientific  .sales  making  them  white  as  Ivorj-,  preserves 

of  its  purchase,  the  good-will  value  of  perishable  thing  he  possessea  Its  value  methods  so  that  they  may  do  their  work  from  Toothache;  so  that  being  constant¬ 
advertising  has  nearly  always  been  to-day  is  always  forgotten  by  most  of  respects  in  a  manner  to  make  the  parties  using  it  are  never 

something  thrown  in  as  a  bonus,  rather  our  business  brain.s,  because  their  at-  greatest  possible  use  of  their  own  per-  troubled  with  the  Toothache;  it  fastens 
than  the  principal  consideration  in  tention  is  insisted  on  elsewhere,  and  the  gonalities  and  of  all  available  selling  ar-  Teeth,  sweetens  the  Breath,  and  pre- 
sgiace  eelling.  Advertising  has  been  huge  accumulated  investment  in  Ameri-  guments.  serves  the  Mouth  and  Gums  from  Fank- 

expected  to  pay  the  purchaser  a  profit  can  trade  marks  and  merchant’s  good- 

on  immediate  sales,  in  the  majority  of  will,  is  in  danger  of  vanishing. 


serves  the  Mouth  and  Gums  from  Fank- 


There  are  other  points  worthy  of  at-  Imposthumes.  Made  by  Robert 

tention.  but  for  the  present  let  us  rest  Gentleman;  and  the  right  are 


the  argument  at  this  one  point:  Ex¬ 
cept  for  the  most  powerfully  situated 


Advertisers— because  we  have  not  papers,  which  relish  the  gaff  because 


only  to  be  had  at  Thomas  Rooker,  Sta¬ 
tioner,  at  the  Holy  Lamb  at  the  East 
end  of  St.  Paul’s  Fhurch,  near  the 


cases;  which  It  usually  has  succeeded  argument  at  this  one  point:  Ex-  Thomas  Rooker,  Sta¬ 
in  doing.  Although  the  estimate  that  Just  Drifting  Along  powerfully  situated  Lamb  at  the  East 

even  a  tenth  of  the  people  infiuenced  Adv'ertisers — because  we  have  not  papers,  which  relish  the  gaff  because  Fhurch,  near  the 

by  a  piece  of  copy  were  brought  iin-  properly  focussed  their  attention  on  of  the  eliminations  it  wdll  cause,  this  is  sealed  papers,  at  12d  the  pa- 

mediately  to  the  buying  point  would  this  fact,  because  the  times  are  pecu-  no  time  to  sit  back  or  to  wait.  It’s  a  f**^*^'  desired  to  beware  of 

be  a  high  reckoning,  and  common  8en>e  Uar — are  drifting  along.  Inattentively,  time  for  aggressive  .selling  effort.  It’s  a  eounterfeits.” 


properly  focussed  their  attention  on  of  the  eliminations  it  wdll  cause,  this  is  sealed  papers,  at  12d  the  pa- 


tells  all  of  u.se  that  the  percentage  of  while  the  public  is  permitted  to  forget  ter  selling  is  the  only  resource  to  rely 

prospects  whose  interest,  attention,  or  them.  Unrealizing,  thou.sands  of  manu-  on  in  a  time  of  diminished  demand.  If  Time  Deals  Gently  with  Them 

desire  w’e  have  aroused  outnumbers  the  facturing  businesses,  which,  by  years  of  it  will  not  solve  our  problem,  it  can  The  Montreal  Star  is  conducting  a 
immediate  buyers  immensely,  all  of  advertising  effort,  have  been  given  the  greatly  help.  Each  newspaper  owes  it  column  entitled  "Bouts  with  Father 
these  are  usually  ignored  in  the  sale  and  security  of  the  business  built  on  thou-  to  itself  and  to  all  other  newspapers  to  ’Time.”  In  this  column  they  are  pub- 


payment  for  advertising  at  usual  news¬ 
paper  rates.  We  are  paying  the  penalty 


sands  of  customers,  have  swiftly  do  all  possible  to  increase  the  desire  for  lishlng  pictures  of  prominent  men  as 
changed  to  a  position  where  all  their  advertising,  and  “all  possible’’  has  not  they  appear  to-day  and  as  they  looked 


for  this  now  at  a  time  when  immediate  sales  are  being  made  to  a  few  buyers,  yet  been  done. 


twenty-five  years  ago. 


Every  Dollar  Invested  in  Bonds  Sings  a  Song  Like  the  Whistle  of  a  Yankee  Bullet 


Editor  4;  Publisher  for  October  5,  1918 


The  Judgment  of  Men 


pROM  the  great  Centres  of  manu- 
^  facturing,  comes  the  judgment  of 
shrewd  men  which  expresses  the  oft 
repeated  statement  that  the  New  York 
State  Newspapers  excel  in  producing 
business. 

In  voicing  their  judgment  these  men 
point  to  New  York  as  the  State  of 
largest  population,  and  consequently 
the  state  of  largest  consumption. 

Then  again,  the  New  York  State 
Newspapers  reach  thousands  of  buy¬ 
ers  in  all  parts  of  the  country,  who 
are  guided  in  their  purchases  by  argu¬ 
ments  used  in  the  advertisements, 
which  are  admittedly  the  strongest  in 
the  land. 

Naturally,  merchandise  which  has 
been  given  nation-wide  publicity  is 
given  the  preference. 

This  is  especially  true  of  merchandise 
regularly  advertised,  and  which  small 
dealers  KNOW  will  sell,  because  a 
market  has  already  been  created  for 
it. 

National  Advertisers  can  not  go  con¬ 
trary  to  the  judgment  of  men  who 
KNOW,  except  by  doing  an  injustice 
to  themselves  and  their  own  business. 

Opportunity  plays  favorites  in  the 
New  York  State  Newspapers,  not  to 
one,  but  to  EVERY  ONE  who  uses 
them. 

HELP  YOURSELF. 

If  you’re  shrewd,  you’ll  get  all  you 
want! 
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Editor  »!ii;  Puhlinher  for  October  ii,  lOlfi 


GOING  TO  PRESS  UNDER  FIRE  OF 
THE  AIR-RAIDING  HUN 

London  Newspapers  Have  Their  Heroes  Who  Stay  at  Their 
Posts  While  Shot  and  Shell  Brinji;  Death 
and  Destruction  to  City 

Dy  Jamkm 

ManaKiriK  h>litor  of  tin-  lx>nd(in  I>uily  Sketch. 

IT  wa.s  that  distinKUiaht-d  Atnerlcan  artl.st,  K.  I).  Millet,  h'liiself  an  old  <-atn- 
paiKH  r  with  |K*ncil  and  |K‘n  in  the  wake  of  m.irchinK  armies,  who  once  re¬ 
marked;  "A  war  corres|K)ndent  often  yiekLs  to  the  temptation  of  descrihiiiB 
his  own  hairl>n‘udth  e8<ap  s  and  thrilling  personal  adventures.” 

That  was  all  very  true  of  the  cam|iaiKn  of  yesterday,  when  the  journalist 
wh<i  had  advi-nture  in  his  Ismes  went  off  to  a  war,  and  soon  found  all  he  wanted 
in  the  way  of  huirl>readth  esca|M's. 

Brought  Adventure 


Hut  the  war  of  to-day,  wa^ed  under 
so  many  unpn*ced<-nte<|  condition.s,  has 
chaiiKed  all  that.  ( hi  the  one  hand,  it 
has  made  comparatively  teilious  the 
task  of  the  man  who  k's-s  to  the  war 
mainly  to  wait  around  (ieneral  Mea<l- 
qiiarters  until  .somethinK  like  a  c-onnect- 
«sl  .story  of  the  day's  tlKhtiiiK  u|>  at  the 
frimt  is  ready  to  Is-  handed  out,  proh- 
ahly  in  tyis-si-ript  she«-t.s,  l>y  the  staff- 
major  po.sttd  for  duty  as  “pn-.ss  officer." 
It  has  hrouaht  the  is-ril  of  the  liattle- 
lield  and  the  s«-ns<-  of  adventure  to  the 
very  disirs  of  the  new.spajier  oHic<*. 
Men-  is  H'ason  enouRh,  then,  to  “yield 
to  the  temptation,"  as  .Millet  would  say, 
of  des<  ril>inK  the  adventure  of  war  us 
exis-riem-ed  t>y  new.spais>r  workers  on 
what  has  Us-n  aptly  termed  th«-  "lain- 
don  front." 

To  thos<‘  whom  thou.siinds  of  milc.s 
of  (KS'un  <livide  from  the  edtfe  of  the  con- 
llict  that  is  .shakinK  Kuro|S‘  to  its 
depths,  the  war,  however  vividly  pie- 
ture<l  liy  |K‘n  and  camera,  nec-es.sarily 
remains  remote — a  Kfitn  spectacle  to  1m; 
Kar.i-d  on  from  afar.  Hut  to  those  who 
dwell  in  lamdon  or  in  Paris,  air  raids 
i>y  day  and  nisht  have  made  war  an 
actuality,  and  to  the  every-day  .strain 
of  newsiiai*er  production  has  lM*en  atlded 
the  immeasurably  frn-ater  strain  of  ^et- 
titiK  imfKirtant  edition.s  to  pn-ss  actually 
uniler  lire. 

Peture,  if  you  can.  what  this  mean.'j — 
not  only  in  the  news  room,  where  busy 
l>rains  are  d'-aliOK  with  the  latest  <lis- 
patches  from  the  front  and  the  latest 
liulletins  from  departments  of  state,  but 
In  the  comiMisinK  and  stereotypintf.  the 
printing,  and  the  publi.shinK  rooms,  too. 
^hen  a  Raid  (Hornes 

So  far.  .Vmerican  newspaperdom  has 
lieen  siiared  that  .s<‘n.se  of  adventure, 
that  thrill  of  oncoming  dancer  which 
pervades  the  whole  biiildinK  uf  any  one 
of  the  frr*“at  Ixmdon  (lailies  at  the  siKual 
of  the  ajiproach  of  hostile  airciaft.  The 
native  impuls*-  <'t  our  lireed  expl.ains  the 
divided  desire  to  remain  imis-rturliahle 
at  de.sk  or  case,  and.  at  the  same  time, 
to  as<-end  to  the  roof  to  catch  the  first 
fflimpse  of  the  enemy  and  the  first  omi¬ 
nous  throli  of  his  aerial  enKines.  Tele¬ 
phone  messaaes  from  the  coirst,  indi¬ 
cating  that  enemy  airmen  manninn 
ZcpIM'lins  or  fiothas  are  speedinR  to¬ 
wards  the  capital,  have  alnady  prejiared 
the  editorial  .staff  for  the  swift  opera¬ 
tion  of  the  neces-sary  emergency  mea¬ 
sure:*,. 

The  dislocati'in  of  work  occasioned  liy 
an  air  raid  may  last  for  one  hour,  or 
for  many  hours,  according  to  the  nmn- 
l»er  of  the  foe  that  flies  and  its  perslst- 
enc<*  in  the  fac-e  of  our  aerial  and  anti¬ 
aircraft  defences;  but  editions  cannot 
lie  held  up  indefinitely.  News  will  not 
wait.  It  must  be  on  the  winK  to  mil¬ 
lion!  of  readers  ore  the  air-raiders  thein- 


to  Newspaper  Office 

.selves  have  Kunc.  So  there  is  a  spred- 
inK-up  all  I'ound,  a  s<-riunble  at  hish 
firessure,  to  Ret  the  latest  cableKram 
into  tyiK‘.  the  type  into  the  forme,  and 
the  forme  away  into  the  foundry,  and 
thence  to  the  huge  -^'achines  Is'fore  the 
enemy  in  the  air  can  lie  riuht  over  and 
busy  at  his  tlendi.sh  work.  Aircraft 
rai-e  the  winds.  .Minutes  are  but  sec- 
oud.s  and — hark ! 

The  “Hooter”  (Mamors 

The  "hooter"  shiieks  its  thrill  clamor 
on  ev«-r>  floor,  or  bays  a  de«‘p-volced 
warnint;.  Five  loud  iilasts  that  pierce 
all  other  noises  within  the  bu.sy  office 
echo  down  the  coirldor.s.  It  is  the  "ac¬ 
tion"  summons  to  all  the  staff  to  “take 
cover."  For  lonK  iM'fore  the  Hritish 
(Jovernment  had  completed  its  arrange¬ 
ments  for  issuing  air-raid  warnlnRs  to 
the  public,  some  of  the  Kreat  Ixindon 
newspajM-rs  had  installed  a  .system  of 
•sirens,  who.se  fojj-horn  notes  warn  the 
workers  in  every  dejiartment  of  the 
enemy  at  hand.  The  efficiency  of  the 
.system  proved  an  excellent  ai>rument 
for  that  larger  mea.sure  of  public  warn¬ 
ings  which  the  Hritish  Home  Offi<'e 
was  ultimately  induced  to  adopt  by  the 
force  of  public  ojiinion. 

Not  all  olM>y  the  siren’s  iM*rem|)tory 
message.  Many  newspais-r  men  are 
nowadays  fultilling  public  duties  outside 
their  profes.sional  sphere,  and  so  some 
as  s|M-<ial  constable.s,  others  as  volun¬ 
teer  firemen,  report  at  once  to  their 
('orps  heailquarters  for  air-raiil  duty. 
The  rest  .stand  by  and,  like  the  lads 
at  the  front,  just  "carry  on." 

"Take  cover!"  liy  no  means  signifies 
a  complete  ces.sation  of  work.  It  means 
no  more  than  a  sort  of  strategic  re¬ 
treat  from  expost-d  jMisitions  under  top 
floor  skylights,  or  near  windows  likely 
to  lie  shattered  by  the  crash  of  falling 
iKimbs,  or  the  i-oncussion  of  anti-air¬ 
craft  gunfire.  .Maybe  an  edition  is 
nearing  pre.s.s-time,  or  a  form  is  almost 
ready  for  locking  up.  Precious  minutes 
cannot  lie  sacrificed  for  fear  of  a  liomb 
from  a  Hwhe!  So  the  foreman  calls 
for  volunteers  to  complete  the  waiting 
liages  on  the  stone. 

Volunteers  in  Plenty 

It  is  mainly  a  matter  of  form;  every 
man  steps  forward,  eager  to  prove  his 
mettle.  A  few  are  chosen,  the  rest 
"take  cover"  by  order.  Similarly,  on  the 
editorial  floor,  .somewhere  lielow,  there 
is  an  evident  reluctance  to  go  anywhere 
except  on  the  ro<if  where  a  wonderful 
.siiectacle  awaits  the  adventurous. 
Searchlights  stab  the  darkne.ss  of  the 
night;  starry  lights  flit  across  the  sky; 
angry  flashes  dart  from  the  guns  that 
are  spitting  shrapnel  at  the  intruders 
in  the  clouds;  hot  fragments  of  Iron 
<-lattering  on  the  paraiiet  or  tinkling  on 
roofs  remind  the  watchers  aloft  that 


they  also  are  "at  the  front”  and  un¬ 
der  fire. 

Meanwhile  the  night  «*ditor  has  col¬ 
lected  his  staff  in  a  “dug-out”  some¬ 
where  well  below- -an  emergency  news 
room  equipped  with  its  own  special  set 
of  taiie  machines  and  conveniently  to 
an  emergency  wire  room  where  the 
telegraiih  o|M*rator8,  also  under  “cover,” 
keep  touch  with  the  provincial  centres 
linked  with  I.iondon  by  private  wires. 
In  clos<‘  proximity  there  is  too.  an 
emergency  composing  room  where  the 
linotyiie  machini.sts  tind  duplicates  of 
their  machines  all  in  rea<lines.s.  Tn*- 
necessary  mechanical  adjus'ments  are 
made  in  the  proverbial  "twinkling  of  an 
eye."  and  work  proceeds  with  only  an 
occa.sional  pause  to  listen  to  the  guns. 

Four  or  Five  .stout  floors  of  steel  and 
concrete  afford  to  those  lielow  a  toler¬ 
able  .security  of  shelter,  be.sides  which 
a  dug-out  in  France  is  as  a  house  of 
lath  and  pla.ster.  Hut  keen  ears  can  all 
the  while  detect  aliove  the  click  of 
typewriter  and  tajie  machine  and  the 
clatter  of  the  linotyjies  the  sinister 
whirr  of  airchaft  engines,  the  peculiar 
whi.stle  of  hurtling  bomb.s,  and  the 
fierce  liark  of  the  defensive  “Archies." 

Work  Goes  Right  on 

Yet  the  work  of  the  newspaper  men 
goes  on  uninterruptedly.  Over  the  wires 
extended  to  the  improviseil  news  room 
in  the  region  of  the  machine  room  or 
pre.ss  room,  there  comes  news  which 
must  be  dealt  with  promptly,  and  as 
promptly  printed,  even  though  an  air 
battle  Is  raging  ju.st  above  the  building. 

So  the  edition  gets  to  pre.ss  actually 
under  gunfire,  and  but  little  Isjhind  its 
usual  time.  The  paper  is  "put  to  bed" 
as  snugly  as  any  on ;  of  those  little 
lamdoners  who,  waking  suddenly  from 
happy  d-eams  to  the  hideous  nightmare 
of  war's  alarm.s.  are  taken  by  anxious 
mothers  from  their  warm  beds  ami  pjick- 
ed  in  iilankets  beneath  kitchen  taiiles 
while  the  apostles  of  Kulture  are  blaz¬ 
ing  “frightfulne.ss"  from  the  skie.s. 

The  difficulties  of  newspaper  produc¬ 
tion  during  an  air-raid  are  not  ended 
with  the  making  of  the  matrices  and 
the  starting  of  the  macffiines.  There 
remains  the  problem  of  di.stribution 
when  traffic  is  impeded,  if  not  altogether 
stopped,  by  rea.son  of  the  perils  of  the 
streets  when  air  fighting  is  in  progress. 
However,  the  parcels  arc  ready,  hot 
from  the  press.  The  publisher’s  carts  are 
.loaded,  and  the  drivers,  pluckily  fac¬ 
ing  the  shower  of  falling  shrapnel,  da.sh 
off  to  the  terminal  stations  with  the 
papers,  who.se  readers  rarely  realize  at 
next  morning’s  breakfa.st  table  the  full 
significance  of  the  last  words  of  the 
official  bulletin — "The  raid  is  .still  in  pro¬ 
gress." 

Cameras  to  the  Fore 

An  air-raid  has  its  humors  even  in  a 
newspa[>er  office — as  when  "the  t’hler' 
going  round  the  editorial  floor,  counts 
up  the  “heroes”  who  are  .sticking  to 
their  posts,  or  a  .staff  photographer, 
clapping  on,  at  a  rakish  angle,  a  steel 
helmet  which  is  begged  or  borrowed, 
.sallies  forth  to  the  roof  with  camera 
under  his  arm,  arnid  the  checi's  of  the 
lookers-on. 

One  night,  stationing  him.self  in  a 
rude  hut  which  served  as  a  sort  of  ob- 
s«-rvation  po.st  on  the  roof  a  camera 
man  took  many  wonderful  pictures,  but 
found  the  fire  so  hot  that  he  could  not 
emerge  to  safety  below. 

At  such  times,  too,  the  newspaper 
office  serves  yet  another  purpose.  Tt 
iK-comes  a  haven  of  sec-urity  to  every 
passertiy.  Through  its  portals  stream 
hundreds  of  refugees,  wayfarers,  who 
have  lieen  caught  in  a  cross  Are  of  the 
liarrag*'  and  the  bombs.  Down  In  the 


spacious  vaults  below  the  machine- 
rooms  there  is  ample  shelter  for  a  vast 
crowd,  many  of  whom  have  !n  these 
strange  clrcum.stances  of  war  stepped 
into  a  newspaper  office  for  the  first  time 
in  their  live.s. 

On  one  occasion  the  rector  of  a  neigh. 
Iioring  pari.sh  piloted  half  his  flock  with¬ 
in  the  newspaper  doors,  feeling  safer 
there  than  even  in  the  dim  vaults  of  his 
own  church.  A  sailor  and  his  bride 
too.  walking  home  from  their  wedding 
arm  in  arm,  dashed  for  shelter  into  a 
newspaper  building,  and  spent  the  first 
hours  of  their  honeymoon  li.stenir.g  in 
awe  to  the  roar  of  the  printing  machines, 
mingled  with  the  still  more  deafening 
roar  of  the  guns  outside. 

From  roof  to  floor  the  same  atmos¬ 
phere  of  serenity  prevails,  and  the  Ger¬ 
man  policy  of  "frlghtfulness”  is  merely 
a  frightful  failure.  At  the  worst,  in  a 
newspaiier  office,  it  is  an  inconvenient 
hinderance.  Will  Germany’;!  "spoon¬ 
fed”  press  lie  able  to  claim  as  much 
when  the  Allied  airmen  are  bombing 
Herlin'.* 


IS  MANAGING  EDITOR 
OF  MINNE\POLIS 
TRIBUNE 


Harry  W.  WAKEriBi,D. 


The  appointment  of  Harry  B.  Wake¬ 
field  as  managing  editor  of  the  Minnea¬ 
polis  Tribune  to  succeed  the  late  W.  H. 
Hunter  is  announced  by  C.  George  Krog- 
ness,  general  manager. 

The  appointment  is  a  promotion  froni 
within  the  .staff  of  the  Tribune,  for  Mr. 
Wakefield  had  lieen  city  editor  before 
his  promotion. 

He  is  a  native  of  Minne.sota,  learned 
the  printer’s  case  in  a  country  newspa¬ 
per  office  when  he  was  nine  years  old, 
is  a  University  of  Minnesota  man.  and 
has  l)een  identified  with  Minneapolis 
daily  newspapers  for  nearly  seventeen 
year.s,  most  of  the  time  on  a  city  desk 
or  as  news  editor. 


Reporter  Resrues  Baby 
Ixiuis  Knopp,  reporter  for  the  St. 
Paul  Pioneer- Pre8.s,  averted  further  In¬ 
jury,  if  not  death,  from  a  girl  baby  who 
was  l>eing  rushed  to  hospital  In  the  po¬ 
lice  anibulance.  The  baby  had  been 
run  over  by  a  truck.  The  ambulance 
driver  tried  to  dodge  another  automo¬ 
bile,  when  his  car  skidded  and  turned 
over.  Knopp,  who  was  on  his  regular 
run,  caught  the  child  from  its  mother’s 
arms  when  the  ambulance  liegan  to  tip. 
Half  a  dozen  occupants  of  the  car  were 
injured  and  Knopp’s  back  was  wrenched. 


When  VFe  Win  the  War  You’ll  Be  Proud  to  Know  You  Helped  by  Buying  Liberty  Bonds 


Editor  4;  Euhlinher  for  October  o,  10 IH 


An  Export  Market  Next  Door 

Canada  requires  many  things  the  United  States  can  supply. 

In  some  cases  Canada  could  produce  these  things  within  her  own 
borders;  but  does  not  do  so,  because  a  market  restricted  to  eight  million 
people  would  not  justify  the  necessary  capital  expenditure. 

The  American  manufacturer,  however,  could  add  this  additional 
eight  million  to  his  present  market  with  considerable  profit  to  himself. 

In  other  cases,  because  of  climatic  conditions  or  the  accessibility  of 
raw  material,  Americans  can"  produce  the  commodities  better  or  cheaper 
than  could  Canadians. 

If  your,  product  falls  within  either  class,  you  will  find  it  a  sound 
business  policy  to  include  in  your  next  advertising  schedule,  the  leading 
daily  papers  of  Eastern  Canada. 

You  will  find  no  difficulty  in  dealing  with  your  trade  direct,  or 
through  local  representatives,  as  business  practices  in  Canada  are  identical 
with  those  in  the  United  States. 

There  is  through,  all-rail  transportation,  without  transshipment,  to 
any  railroad  Station  in  Canada. 

Information  and  co-operation  may  h:  obtained  from  any  of  the  news¬ 
papers  listed  on  this  page. 
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Other  ratings,  A.  B.  C.  net  circulation  statements  for  6  months* 

period  ending  March  31,  1918. 
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The  LARGEST  CIRCULATION 

of  any  daily  newspaper 
in  the  United  States — 

The  New  York 

EVENING 

JOURNAL 

657,912 

DAILY  NET  PAID 

6  months  average — Apr.  1  to  Sept.  30, 1918, 
at  TWO  CENTS  a  copy. 

Think  what  a  vast  family  of  daily  readers 
that  means — 

More  than  enough  to  place  an  EVENING 
JOURNAL  in  EVERY  HOME  in  the 
City  of  Chicago,  every  day ! 

Are  you  reaching  this  vast  multitude — this 
great  city  of  HOMES — Journal  City — with 
YOUR  Advertising? 

Net  Paid  Circulation  683,508  for  September  30, 1918 


Member  of  the  Audit  Bureau  of  Circulations 


Editor  ^  Publisher  for  October  5,  191S 


heads  were  used.  Decks  of  news  heads  ^ 
were  reduced  or  omitted  entirely.  Leaded  p 
and  slugged  heads  were  set  solid.  Dashes  ^ 
were  removed  from  between  heads  and  ^ 
stories.  Three-point  da-shes  and  rules  ^ 
were  arranged  for  on  the  linotype,  to  ^ 
take  the  place  of  six-point.  Stories  were  ^ 
condensed.  Editorial  was  reduced  from  p 
nine-point  slug  to  eight,  with  a  seven-  ^ 
point  face,  and,  if  further  conservation  ^ 
is  needed,  may  be  set  solid.  % 

Fancy  heads  for  news  and  features  p 
have  been  interned  for  the  period  of  the  p 
war.  Three  of  the  linotypes  were  put  on  p 
six-point  solid  and  the  others  may  also  p 
be  put  on  that  basis,  as  it  does  not  ap-  p 
pear  that  any  ill  effects  have  followed  p 
the  use  of  six-point  type.  With  the  use  p 
of  dry  mats,  a  very  legible  letter  press  p 
is  obtained.  % 


CHATTANOOGA  NEWS 
SAVING  PAPER 


West  Virginia  is  well  provided 
with  SCHOOLS  for  its  population 
of  nearly  1,500,003,  over  90%  I 
born  in  America.  | 

Of  public  schools  there  are  6,821.  Attendance  of  children  ^ 
fronn  8  to  14  is  compulsory,  white  or  colored,  with  separate  ^ 
schools  for  each,  although  the  colored  is  only  about  5%.  i 

Of  higher  institutions  there  are  165  high  schools  and  30  p 
academies,  normal  schools  and  colleges:  and  14  others  sup-  ^ 
ported  by  churches  or  private  gifts.  ^ 

With  such  facilities  for  education  the  PEOPLE  of  West  Virginia  A 
cannot  be  termed  “unlearned”,  and  straight  forward  advertising  in  p 
the  daily  papers  is  effective  in  consequence.  P 

I 


Closer  Make-Up  Found  Profitable  and 
Has  No  Ill  Effect  Upon  Circula¬ 
tion  Nor  Diminishes  Interest 
of  Readers 


The  Chattanooga  (Tenn.)  News  has 
made  a  number  of  changes  in  its  make¬ 
up  for  the  purpose  of  conserving  on 
news  print,  and  so  far  as  reports  go,  has 
experienced  no  injury  to  circulation,  ad¬ 
vertising,  or  reader-interest.  The  sug¬ 
gested  changes  were  put  into  effect  at 
the  rate  of  one  or  two  each  day,  so  that 
the  public  gradually  became  accustomed 
to  the  altered  appearance.  It  was  found 
that  the  readers  did  not  notice  or  com¬ 
ment  on  the  changes,  which  shows  that 
fears  of  some  publishers  that  circulation 
would  suffer  from  alterations  are  un¬ 
founded. 

The  ad  cut-off  rules  were  removed 
from  all  advertisements  that  had  a  rule 
or  reasonably  straight  border.  A  two- 
point  lead  was  put  between  advertise¬ 
ments  and  between  ads  and  reading  mat¬ 
ter.  This  saves  both  space  and  the  la¬ 
bor  of  putting  in  and  distributing  an 
extra  lead  and  cut-off  rule. 

The  date  line  was  reduced  from  14  to 
10  point.  The  two-line  head  rule  was 
changed  to  one-line  and  the  white  space 
caused  by  the  shoulder  created  by  the 
former  line  is  sufficient  between  the 
matter  and  the  head  rule.  This  saves 
space  and  time  of  handling  slugs. 

The  editorial  directory  or  ma.sthead 
was  reduced  from  3t4  to  2%  inches.  A 
general  policy  of  reducing  the  size  of 
news  heads  was  adopted.  Those  which 
had  been  30  point  were  reduced  to  18 
point.  More  12-point  and  even  7-point 


Will  Save  $30  a  Day  P 

The  change  to  eight  columns  will  p 
make  an  unusually  large  saving  of  pa-  p 
per,  as  the  News  will  be  printed  on  p 
35-inch  rolls,  which  is  the  narrowe.st  in  p 
,the  country  for  12%  ems;  the  narrowest  p 
heretofore  being  the  Omah.a  World-  p 
Herald,  which  was  altered  to  35%  inches  p 
last  fall.  He  also  arranged  to  lengthen  ^ 
the  columns  %  inch,  which  is  a  gain  of  ^ 
5  inches  per  page,  or  60  inches  in  a  12-  p 
page"  paper.  Should  the  News  be  able  p 
to  sell  all  of  the  space  that  it  can  buy  p 
paper  to  print  on,, this  gain  of  .space  will  p 
amount  to  an  average  value  of  $30  per  p 
day,  at  an  average  of  50  cents  an  inch.  ^ 
The  News  will  likely  limit  its  size  to  p 
sixteen  pages,  eight  column.s,  on  the  p 
heaviest  days,  and  also  limit  the  num-  p 
her  of  pages  for  given  amounts  of  ad-  J 
vertising.  In  this  way  the  purchase  of  p 
a  sextuple  pre.ss,  which  seemed  neces-  p 
.sary  on  account  of  the  large  increase  in  p 
circulation,  can  he  po.stponed  until  after  p 
we  win  the  war,  ^ 
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The  eleven  chief  distributing  cities  and  daily 
ne.w:paper  centers  are  so  situated,  as  shown 
by  the  map,  that  they  influence  logical  zones 
which  cover  the  State.  This  makes  the  prob¬ 
lems  of  advertising  and  distributing  very 
simple  and  comparatively  inexpensive. 


NEWSPAPER  PRINTING  PRESSES 


NEW  PRESSES 

One  32-Page  Goss  High  Speed,  4-Decker  Two  Plate 
Wide  Press  with  top  deck  combination  for  3  colors  or 
black  printing,  22^  in.  column. 


Rate 

for 

5.000 

lines. 


Circu¬ 

lation. 


P  Circu-  5,000 

i  Bluefield  'at'o"-  >'"'»• 

P  ♦Telegraph  .  .(M)  4,723  .01428 

^  Charleston 

^  tGazette 

p  tGazette 

p  ♦Leader 

p  ♦Leader, 

i  ♦Mail  .  . 


Huntington 
♦Herald- 
Dispatch  .  . 

♦Herald- 
Dispatch  .  . 

Martinsburg 
♦Journal  .  . 

Morgantown 
tPost  .... 

Parkersburg 
tNews  .  .  . 
fNews  .  .  . 
tSentinel  .  . 

Wheeling 
tintelligencer 
tNews  .  .  . 
tNews  .  .  . 

♦Government  statement  March  31st, 
1918, 

t-A.  B.  C.  statement  March  31st,  1918. 
tPublishers’  statement. 


REBUILT  PRESSES 

One  32-Page  Goss  Half  Tone  and  Color  Magazine 
Press  for  page  in.  x  14  in. 


(M)  11.300  .02 

.(S)  13,200  .02 

(M)  6,819  .0157 
(S)  7,351  .0157 
(E)  8,361  .02 

Clarksburg 

♦Exponent  (M&S)  8,035  .02 
tTelegram  ..(E)  8,140  .02 
tTelegram.  .  .  (S)  7,805  .02 

Fairmont 

♦Times  .  .  (M&S)  7,223  .02 
♦W.  Virginian  (E)  5,162  .02 

Grafton 

♦Sentinel  .  .  .  (E)  2,120  .0107 

Huntington 

t Advertiser  ..(E)  7,452  .02 
♦Eve.  Journal  (E)  0,000  .00 


One  28-Page  Goss,  3-Roll;  3-Decker  Press  for  black 
printing  22J4  in.  column. 


We  also  have  thoroughly  overhauled  and  rebuilt: 
One  Hoe,  40-Page  Press  for  black  printing  22j4 
column. 


(M)  13,500  .0225 
(E)  16,400  .03 
(S)  20,000  .04 


Further  Information  on  Request 


THE  GOSS  PRINTING  PRESS  CO 


1535  South  Pavlina  Street 


Chicago,  Ill. 
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Editor  45  Publisher  for  October  5,  1918 


The  LARGEST  CIRCULATION 

of  any  daily  newspaper 
in  the  United  States — 

The  New  York 

EVENING 

JOURNAL 

657,912 

DAILY  NET  PAID 

6  months  average — Apr.  1  to  Sept.  30, 1918, 
at  TWO  CENTS  a  copy. 

Think  what  a  vast  family  of  daily  readers 
that  means — 

More  than  enough  to  place  an  EVENING 
JOURNAL  in  EVERY  HOME  in  the 
City  of  Chicago,  every  day ! 

Are  you  reaching  this  vast  multitude — this 
great  city  of  HOMES — Journal  City — with 
YOUR  Advertising? 

Net  Paid  Circulation  683,508  for  September  30, 1918 

Member  of  the  Audit  Bureau  of  Circulations 


Editor  ^  Publisher  for  October 


heads  were  used.  Decks  of  new.s  heads  ^ 
were  reduced  or  omitted  entirely.  Leaded  p 
and  .slugged  heads  were  set  solid.  Dashes  p 
were  removed  from  between  heads  and  0 
stories.  Three-point  da.shes  and  rules  p 
were  arranged  for  on  the  linotype,  to  p 
take  the  place  of  six-point.  Stories  were  p 
condensed.  Editorial  was  reduced  from  ^ 
nine-point  slug  to  eight,  with  a  seven-  p 
point  face,  and,  if  further  conservation  p 
is  needed,  may  be  set  solid.  p 

Fancy  heads  for  news  and  features  p 
have  been  interned  for  the  period  of  the  0 
war.  Three  of  the  linotypes  were  put  on  p 
six-point  solid  and  the  others  may  also  p 
be  put  on  that  basis,  as  it  does  not  ap-  p 
pear  that  any  ill  effects  have  followed  p 
the  use  of  six-point  type.  With  the  use  p 
of  dry  mats,  a  very  legible  letter  press  p 
is  obtained.  p 


CHATTANOOGA  NEWS 
SAVING  PAPER 


West  Virginia  is  well  provided 
with  SCHOOLS  for  its  population 
of  nearly  1,500,00 J,  over  90% 
born  in  America. 


Closer  Make-Up  Found  Profitable  and 
Has  No  Ill  Effect  Upon  Circula¬ 
tion  Nor  Diminishes  Interest 
of  Readers 


The  Chattanooga  (Tenn.)  News  has 
made  a  number  of  changes  in  its  make¬ 
up  for  the  purpose  of  conserving  on 
news  print,  and  so  far  as  reports  go,  has 
experienced  no  injury  to  circulation,  ad¬ 
vertising,  or  reader-interest.  The  sug¬ 
gested  changes  were  put  into  effect  at 
the  rate  of  one  or  two  each  day,  so  that 
the  public  gradually  became  accustomed 
to  the  altered  appearance.  It  was  found 
that  the  readers  did  not  notice  or  com¬ 
ment  on  the  changes,  which  shows  that 
fears  of  some  publishers  that  circulation 
would  suffer  from  alterations  are  un¬ 
founded. 

The  ad  cut-off  rules  were  removed 
from  all  advertisements  that  had  a  rule 
or  reasonably  straight  border.  A  two- 
point  lead  was  put  between  advertise¬ 
ments  and  between  ads  and  reading  mat¬ 
ter.  This  saves  both  space  and  the  la¬ 
bor  of  putting  in  and  di.stributing  an 
extra  lead  and  cut-off  rule. 

The  date  line  was  reduced  from  14  to 
10  point.  The  two-line  head  rule  was 
changed  to  one-line  and  the  white  space 
caused  by  the  shoulder  created  by  the 
former  line  is  sufficient  between  the 
matter  and  the  head  rule.  This  saves 
space  and  time  of  handling  slugs. 

The  editorial  directory  or  ma.sthead 
was  reduced  from  3%  to  2%  inches.  A 
general  policy  of  reducing  the  size  of 
news  heads  was  adopted.  Those  which 
had  been  30  point  were  reduced  to  18 
point.  More  12-point  and  even  7-point 


Of  public  schools  there  are  6,821.  Attendance  of  children 
from  8  to  14  is  compulsory,  white  or  colored,  with  separate 
schools  for  each,  although  the  colored  is  only  about  5%. 

Of  higher  institutions  there  are  165  high  schools  and  30 
academies,  normal  schools  and  colleges;  and  14  others  sup¬ 
ported  by  churches  or  private  gifts. 

With  such  facilities  for  education  the  PEOPLE  of  West  Virginia 
cannot  be  termed  “unlearned”,  and  straight  forward  advertising  in 
the  daily  papers  is  effective  in  consequence. 


Will  Save  $30  a  Day  P 

The  change  to  eight  columns  will  || 
make  an  unusually  large  saving  of  pa-  p 
per,  as  the  News  will  be  printed  on  g 
35-inch  rolls,  which  is  the  narrowest  in  0 
ithe  country  for  \2%  ems;  the  narrowest  p 
heretofore  being  the  Omaha  World-  ^ 
Herald,  which  was  altered  to  3514  inches  '0 
last  fall.  He  also  arranged  to  lengthen 
the  columns  %  inch,  which  is  a  gain  of  % 
5  inches  per  page,  or  60  inches  in  a  12-  g 
page' paper.  Should  the  News  be  able  p 
to  sell  all  of  the  space  that  it  can  buy  p 
paper  to  print  on,  this  gain  of  .space  will  p 
amount  to  an  average  value  of  $30  per  A 
day,  at  an  average  of  50  cents  an  inch.  p 
The  News  will  likely  limit  its  size  to  ^ 
.sixteen  page.s,  eight  column.s,  on  the  p. 
heaviest  days,  and  also  limit  the  num-  g 
her  of  pages  for  given  amounts  of  ad-  0 
verti.sing.  In  this  way  the  purcha.se  of  p 
a  sextuple  press,  which  seemed  neces-  p 
•sary  on  account  of  the  large  increa.se  in  g 
circulation,  can  be  po.stponed  until  after  p 
we  win  the  war.  p 
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The  eleven  chief  distributing  cities  and  daily 
ne.w: paper  centers  are  so  situated,  as  shown 
by  the  map,  that  they  influence  logical  zones 
which  cover  the  State.  This  makes  the  prob¬ 
lems  of  advertising  and  distributing  very 
simple  and  comparatively  inexpensive. 


NEWSPAPER  PRINTING  PRESSES 


NEW  PRESSES 

One  32-Page  Goss  High  Speed,  4-Decker  Two  Plate 
Wide  Press  with  top  deck  combination  for  3  colors  or 
black  printing.  22J4  iu-  column. 


Rate 

for 

Clrcu-  5,000 

Bluefield 

♦Telegraph  .  .(M)  4,723  .01428 

Charleston 
JGazette 
JGazette 
♦Leader 
♦Leader. 

♦Mail  .  . 


Clrcu-  5,000 
lation.  lines. 


REBUILT  PRESSES 

One  32-Page  Goss  Half  Tone  and  Color  Magazine 
Press  for  page  10'4  in.  x  14  in. 


(M)  11,300  .02 

.(S)  13,200  .02 

(M)  6,819  .0157 
(S)  7,351  .0157 
(E)  8,361  .02 

Clarksburg 

♦Exponent  (M&S)  8,035  .02 
tTelegram  ..(E)  8,140  .02 
tTelegram.  .  .  (S)  7,805  .02  . 

Fairmont 

♦Times  .  .  (M&S)  7,223  .02 
♦W.  Virginian  (E)  5,162  .02 

Grafton 

♦Sentinel  .  .  .  (E)  2,120  .0107 

Huntington 

t Advertiser  ..(E)  7,452  .02 
♦Eve.  Journal  (E)  0,000  .00 


One  28-Page  Goss,  3-Roll;  3-Decker  Press  for  black 
printing  22J4  in.  column. 


We  also  have  thoroughly  overhauled  and  rebuilt : 
One  Hoe,  40-Page  Press  for  black  printing  22j4 
column. 


Further  Information  on  Request 


THE  GOSS  PRINTING  PRESS  CO 


1535  South  Pavlina  Street 


Chicago,  Ill. 
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AGENTS  RECOGNIZED 
BY  A.  N.  P.  A. 

Official  List  Prepared  by  the  Agents’ 
Committee  of  the  American  News¬ 
paper  Publishers  Association, 
Corrected  to  October  3 


Advertising  Service  Co.,  Drummond  Bldg.,  Montreal, 
Can. 

.■Vilen  .'Vdv.  .Vgency,  -VTO  4th  .-Vve.,  N.  Y.  City. 

American  Sports  Pub.  Co.,  45  Rose  St.,  N.  Y.  City. 

Amsterdam  Agency,  1180  Broadway,  N.  Y.  City. 

Anfenger,  Adv.  Co.,  Railway  Exchange  Bldg.,  St. 
Ix)uis,  Mo. 

Arkenberg-Machen-Dowd  Co.,  Produce  Exchange 
Bldg.,  Toledo,  Ohio. 

.Vrmstrong,  Collin,  1457  Broadway,  N.  Y.  City. 

Atlas  Adv.  Agency,  450  Fourth  Ave.,  N.  Y.  City. 

-•\ver,  N.  W.,  &  Son,  300  Chestnut  St.,  Philadelphia, 
Pa.;  Fifth  Ave.  Bldg.,  N.  Y.  City. 

.Vyres,  H.  E.,  &  Co.,  164  Federal  St.,  Boston,  Mass. 

Baer,  Joseph  E.,  347  Fifth  Ave.,  N.  Y.  City. 

Baker  Adv.  Agency,  Ltd.,  16-20  Wellington  St,  East 
Toronto,  Ont. 

Banker-Martin  Co.,  Free  Press  Bldg.,  Detroit,  Mich. 

Barber,  J.  W.,  Adv.  Agency,  338  Washington  St., 
Boston,  Mass. 

Barker,  Duff  &  Co.,  323  Fourth  Ave.,  Pittsburgh,  Pa. 

Barnes,  Jean  Dean,  354  Fourth  Ave^  N,  Y.  City. 

Barrows  &  Richardson,  Drexel  Bldg.,  Philadelphia,  Pa. 

Basham,  Thomas  E.,  Co.,  Inter-Southern  Life  Bldg., 
Ixiuisville,  Ky. 

Bates,  J.  D.,  Adv.  .Vgency,  292  Main  St.,  Springfield, 
Ma.ss. 

Batten,  Geo.,  Co.,  Fourth  Ave.  Bldg.,  N.  Y.  City. 

Baxter  .Vdv.  Co.,  Commerce  Trust  Bldg.,  Kan.sas  City, 
Mo. 

Benson,  Campbell  &  Slaten,  Corn  Exchange  Bank 
Bldg.,  Chicago,  Ill. 

Berg  Adv.  Agency,  Rowell  Bldg.,  Fresno,  Cal. 

Berrien-Durstine,  25  West  45th  St.,  N.  Y.  Citv. 

Birch-Field  &  Co.,  110  W.  40th  St.,  N.  Y.  City. 

Blaauw,  John,  National  Realty  Bldg.,  Tacoma,  Wash. 

Blackburn  Adv.  Agency,  32  South  Jefferson  St., 
Dayton,  Ohio.  • 

Blackman-Ross  Co.,  95  Madison  ,Vve.,  N.  Y.  City. 

Blaine-Thompson  Co.,  Fourth  Nat.  Bank  Bldg.,  Cin¬ 
cinnati,  Ohio. 

Bloorningdale-Weiler  Adv.  Agency,  1420  Chestnut  St., 
Philadelphia,  Pa. 

Blum,  Charles,  Adv.  Corporation,  608  Chestnut  St., 
Philadelphia,  Pa. 

Bond,  Arthur  T.,  20  Central  St.,  Boston,  Mass. 

Boston  News  Bureau  Co.,  30  Kilby  Street,  Boston, 
Mass. 

Boswell- Frankel  Agency,  1457  Broadway,  N.  Y.  City. 

Bowers,  Thos.  M.,  .Vdv.  Agency,  S.  W.  Cor.  Jackson 
St.  and  Wabash  Ave.,  Chicago,  Ill. 

Brearley-Hamilton  Co.  (Inc.),  Michigan  Trust  Bldg., 
Grand  Rapids,  Mich. 

Bromfield  &  Co.,  45  W.  34th  St.,  N.  Y.  City. 

Brooke,  Smith  &  French,  Kresge  Bldg.,  Detroit, 
Mich. 

Brooks,  S.  M.,  .Vdv  Agency,  Boyle  Bldg.,  Little  Rock, 
.•Vrk. 

Brown  Adv.  Agency,  110  W.  40th  St.,  N.  Y.  City. 

Buchanan,  Jolin,  Adv.  Agency,  176  Federal  St., 
Boston,  Mass. 

Burnet-Kuhn  .Vdv.  Co.,  39  So.  1.^;  Salle  St.,  Chicago, 
Ill. 

Cahill  .Vdv.  C<i.,  Pacific  Bldg.,  San  Francisco,  Cal. 

Calkins  &  Holden,  250  Fifth  Ave.,  N.  Y.  City. 

Campl>ell-Ewald  Co.,  Marquette  Bldg.,  Detroit,  Mich. 

Canadian  Advertising  Agency,  284  I.agauchetiere  St., 
West,  Montreal,  Canada. 

Capehart’s  Maiknown  Methods*,  Times  Bldg.,  N.  Y. 
City. 

Cecil,  Barreto  &  Cecil,  Mutual  Bldg.,  Richmond,  Va. 

Chambers  Agency,  Maison  Blanche  Bldg.,  New 
Orleans,  I.a. 

Chappelow  Adv.  Co.,  International  Life  Bldg.,  St. 
Isolds,  Mo. 

Charles  Adv.  Service,  23-25  E.  26th  St.,  N.  Y.  City. 

Chesman,  Nelson,  &  Co.,  1127  Pine  St.,  St.  I.<ouis; 
Goddard  Bldg.,  Chicago;  171  Madison  Ave.,  N.  Y. 
City;  Times  Building,  Chattanooga. 

Churchill-Hall,  50  Union  Square,  N.  Y.  City. 

Clark- Whitecraft  Co.,  1328  Chestnut  St.,  Philadel¬ 
phia,  Pa. 

Clarke,  E.  H-,  Adv.  Agency,  Steger  Building,  Chi¬ 
cago,  Ill.;  37  W.  39th  St.,  N.  Y.  City. 

Clough,  John  I...,  Adv.  Agency,  Merchants  Bank  Bldg., 
Indianapolis,  Ind. 

Cochrane,  Witt  K.,  Adv.  Agency,  Boyce  Bldg.,  Chi¬ 
cago,  Ill. 

Collier  Adv.  Co.,  1017  Olive  St.,  St.  Louis,  Mo. 

Colton,  Wendell  P.,  Co.,  165  Broadway,  N.  Y.  City. 

Cone,  Andrew,  Gen.  Adv.  Agency,  Tribune  Bldg.,  N. 
Y.  City. 
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Conner  Adv.  Agency,  Temple  Court,  Denver,  Colo. 

Coolidge  Adv.  &rvice,  Davidson  Bldg.,  St.  Ix>uis,  Mo. 

Corman  Cheltenham  Co.,  19  West  44th  St.,  N.  Y.  City. 

Corning-FHestone  Adv.  Agency,  Merchants  Nat.  Bank 
Bldg.,  St.  Paul,  Minn. 

Cowen  Co.,  50  Union  Square,  N.  Y.  City;  John  Han¬ 
cock  Bldg.,  Boston,  Mass. 

Cramer-Krasselt  Co.,  354  Milwaukee  St.,  Milwaukee, 
Wis. 

Critchfield  &  Co.,  Br<M)ks  Bldg.,  Chicago,  Ill. 

Croot  &  Denhard,  Inc.,  20  Vesey  St.,  N.  Y.  City. 

Crosby-Chicago,  Pullman  Bldg.,  Chicago,  Ill. 

Cross,  J.  H.,  Co.,  214  South  12th  St.,  Philadelphia, 
Pa. 

Dake  Adv.  Agency,  814  South  Spring  St.,  I.o.s 
Angeles,  Cal.;  121  Second  St.,  San  Francisco,  Cal. 

Daken-Horsley  Adv.  Agency,  Eitel  Bldg.,  Seattle, 
Wash. 

Danielson  &  Son,  96  Westminster  St.,  Providence, 
R.  1. 

D’Arcy  Adv.  Co.,  International  Life  Bldg.,  St.  Ix»uis, 
Mo. 

Darlow  Adv.  Co.,  World-Herald  Bldg.,  Omaha,  Neb. 

Dauchy  Co.,  9  Murray  St.,  N.  Y.  City. 

Davis,  ,1.  W.,  Railway  Exchange  Bldg.,  Chicago,  Ill. 

Davi.s-Smith  Co ,  530  Atlantic  Ave.,  Boston,  Mass. 

Decker,  Henry,  Fuller  Bldg.,  N.  Y.  City. 

Desbarats  Adv.  Agency,  Unity  Bldg.,  Montreal, 
Canada. 

Diet*,  Ottomar,  Adv.  Bureau  (E.  E.  Neugebauer),  140 
Nassau  St.,  N.  Y.  City. 

Dobbs,  William  F.,  Danbury,  Conn. 

Dolleninayer  Adv.  Agency,  IJncoln  Bldg.,  Minne¬ 
apolis,  Minn. 

Donovan  &  Armstrong,  Commonwealth  Bldg.,  Phila¬ 
delphia,  Pa. 

Dooley-Brennan  Co.,  Harris  Trust  Bldg.,  Chicago, 

Doremus  &  Co.,  44  Broad  St.,  N.  Y.  City. 

Dorland  Adv.  Agency,  Presston  Bldg.,  Atlantic  Citv, 
N.  J.;  366  Fifth  Ave.,  N.  Y.  City. 

Doughty,  Chas.  L.,  621  Main  St.,  Cincinnati,  Ohio. 

Dukelow  &  Walker  Co.,  246  Washington  St.,  Boston, 
Mass. 

Dunlap-Ward  Adv.  O.,  L^nion  National  Bk.  Bldg., 
Cleveland,  Ohio;  Kresge  Bldg.,  Detroit,  Mich. 

Dunne,  Desmond,  Co.,  30  E.  42d  St.,  N.  Y.  City. 

Dyer,  Geo.  L.,  Co.,  42  Broadway,  N.  Y.  City. 

Earnshaw-I.ent  Co.,  80  Maiden  i^ane,  N.  Y.  City. 

Eddy,  Ixiuis  O.,  Marshall  Field  Bldg.,  Chicago,  Ill. 

Edwards,  Geo.  W.,  &  Co.,  328  Chestnut  St.,  Phila¬ 
delphia,  Pa. 

Elliott,  A.  R.,  62  W.  Broadway,  N.  Y.  City. 

Elliott  Adv.  Service,  508  St.  Paul  St.,  Roc'hester, 
N.  Y. 

Ellis,  W..  Co.,  40  Central  St.,  Boston,  Mass. 

Erickson  Co.,  381  Fourth  Ave.,  N.  Y.  City. 

Erickson,  E.  N.,  Adv.  Agency,  21  Park  Row,  N.  Y. 
City. 

Erwin  &  Wasey  Co ,  58  East  Wa.shington  St.,  Chi¬ 
cago,  Ill.;  Kresge  Bldg.,  Detroit,  Mich. 

Evans  &  Barnhill,  Aeolian  Hall,  N.  Y.  City. 

Fairfax,  H.  W.,  World  Bldg.,  N.  Y.  City. 

Federal  Adv.  Agency,  6  Ea.st  39th  St.,  N.  Y.  City. 

Ferry-Hanly  Adv.  Co.,  1120  Walnut  St.,  Kansas 
City,  Mo. 

Fettinger,  Theodore  S.,  Adv.  Agency,  790  Broad  St , 
Newark. 

Field  .4dv.  Service,  State  Life  Bldg.,  Indianapolis,  Ind. 

Finch,  L.  J.,  Adv.  Agency  (Inc.),  1364  Broadway, 
N.  Y.  City. 

Finney,  W.  B.,  Adv.  Co.  (Inc.),  Orear-I.eslie  Bldg., 
Kansas  City,  Mo. 

Fisher-Ruebel-Brown  Adv.  Agency  (Inc.),  1627  Locu.st 
St.,  St.  Ixmis,  Mo. 

Fletcher  Co.  (Inc.),  1214  Arch  St.,  Philadelphia,  Pa. 

Foley,  Richard  A.,  Adv.  Agency  (Inc.),  Terminal 
Bldg.,  Philadelphia,  Pa. 

Frank,  Albert,  &  Co.,  26  Beaver  St.,  N.  Y.  City. 

Fuller,  Chas.  H.,  Co.,  623  So.  Walwsh  Ave,  Chi¬ 
cago;  III.;  Morgan  Bldg.,  Buffalo,  N.  Y. 

Fuller  &  Smith,  Guardian  Bldg.,  Cleveland,  Ohio. 

Gagnier  Adv.  Service,  Graphic  Arts  Bldg ,  Toronto, 
Canada. 

Gardiner,  Atkinson  &  WelLs,  1.50  Madi.son  St.,  N.  Y. 
City. 

Gardner  Adv.  Co.,  1627  Locust  St.,  St.  Ixiuis. 

Geyer-Dayton  Adv.  Co.  (Inc.),  City  Natl.  Bank 
Bldg.,  Dayton,  Ohio. 

Globe  .\dv.  Agency  (Inc.),  85  Wa.shington  St.,  Smith, 
Norwalk,  Conn. 

Goldsmith,  L.  S.,  244  Fifth  Avenue,  N.  Y.  City. 

Goldsmith  Co.,  207  Market  St.,  Newark,  N.  J. 

Gould,  M.  P.,  Co.,  60  West  35th  St.,  N.  Y.  City. 

Goulston,  Ernest  J.,  Adv.  Agency,  18  Tremont  St., 
Boston,  Mass. 

Gray,  F.  A.,  Adv.  Co.,  14th  and  Oak  Sts.,  Kansas 
City,  Mo. 

Green,  Carl  M.,  Co.  (Inc.),  Free  Press  Bldg.,  De¬ 
troit,  Mich. 

Green-Lucas  Co.  (Inc.),  Hanover  and  Fayette  Sts., 
Baltimore,  Md. 

Greenleaf  Cx).,  41  ML  Vernon  St.,  Boston,  Ma.ss. 

Greve,  S.,  Agency,  Oppenheim  Bldg.,  St.  Paul,  Minn. 

Guenther,  Rudolph,  25  Bro^  St.,  N.  Y.  City. 
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Guenther-Bradford  &  Co.,  64  W.  Randolph  St., 
Chicago,  Ill. 

Gundlach  .Adv.  Co.  (Inc.),  Peoples  Gas  Bldg.,  Chi¬ 
cago,  Ill. 

Hall  &  ?'mory  Agency,  Selling  Bldg.,  Portland,  Oreg. 

Hanff-Metxger,  95  MadLson  Ave.,  N.  Y.  City. 

Hannah,  Henry  King,  277  Broadway,  N.  Y.  City. 

Hanser  .Agency,  601  Broad  St.,  Newark,  N.  J, 

Haulenheek,  G.  H.,  .Adv.  Agency,  2  W.  45th  St.,  N.  Y. 
City. 

Haven,  Edwin  H.,  175  Fifth  Ave.,  N.  Y.  City. 

Hawley  Adv.  Co.,  19  W.  44th  St.,  N.  Y.  City. 

Hays  Adv.  Agency,  196  Main  St.,  Burlington,  Vt. 

Heegstra,  H.  Walton,  25  East  Jackson  Boulevard, 
Chicago,  Ill. 

Henri,  Hurst  &  McDonald  (Inc.),  Peoples  Gas  Bldg., 
Chicago,  111. 

Hibson  &  Bro.,  116  Nassau  St.,  N.  Y.  City. 

Hicks  Adv.  Agency,  217  Broadway,  N.  Y.  City. 

Hill,  Albert  P.,  Co.,  Peoples  Bank  Bldg.,  Pittsburgh, 
Pa. 

Hill,  W.  S.,  Co.,  Vandergrift  Bldg.,  Pittsburgh,  Pa. 

Holmes,  Frances,  524  South  Spring  St.,  J^s  Angeles, 
Cal. 

Honig-Cooper  Co.,  74  New  Montgomery  St.,  San 
Francisco,  Cal. 

Hoopes,  Edgar  M.,  Adv.  Agency,  1303  Rodney  St., 
Wilmington,  Del. 

Hoops  Adv.  Co.,  Tribune  Bldg.,  Chicago,  Ill. 

Howard,  E.  T.,  Co.,  4;i2  Fourth  Ave.,  N.  Y.  City. 

Howe,  Mufray  &  Co.,  30  E.  42d  St.,  N.  Y.  City. 

Howland,  H.  S.,  Adv.  Agency,  20  Broad  St.,  N.  Y. 
City. 

Hoyt’s  Service,  120  W.  32d  St.,  N.  Y.  City;  14  Kilby 
St.,  Bo.ston,  Mass. 

Hull,  W.  H.  H.,  &  Co.  (Inc.),  Tribune  Bldg.,  N.  Y. 
City 

Humphrey,  H.  B.,  Co.,  581  Boylston  St.,  Boston, 
Mass. 

Husband  &  Thomas  Co.,  68  East  W’ashington  St., 
Chicago,  111. 

Ireland  .Adv.  Agency,  136  S.  Fourth  St ,  Philadel¬ 
phia,  Pa. 

Ironmonger,  C.,  Adv.  Agency,  95  Madison  Ave.,  N.  Y. 
City. 

Izzard  Co.,  Times  Bldg.,  Seattle,  Wash. 

.Jacobs  Dillard  Agency,  Candler  Bldg.,  Atlanta,  Ga. 

Joerns,  Arnold  Co.,  14  E.  Jackson  Boulevard,  Chi¬ 
cago,  Ill. 

Johnson-Dallis  Co.,  Greenfield  Bldg.,  Atlanta,  Ga. 

Johnston- Ay  res  Co.,  525  Market  St.,  San  Francisco, 
Cal. 

Jones-Morton,  Inc.,  348  Main  St.,  Johnstown,  Pa. 

Jones,  Wylie  B.,  Adv.  Agency,  Binghamton,  N.  Y. 

Joseph,  Jesse  M.,  Adv.  Agency,  L’nion  Central  Bldg., 
Cincinnati,  Ohio. 

Kastor,  H.  W.,  &  Sons,  Adv.  Co.,  Lytton  Bldg., 
Chicago,  Ill.;  Mercantile  National  Bank  Bldg., 
St.  Louis,  Mo. 

Kay,  J.  Roland,  Co.,  Ill  W.  Washington  St.,  Chicago, 
Ill. 

Keane,  N.  W.,  99  Nassau  St.,  N.  Y.  City. 

Kelley,  Martin  V.,  Co.,  Second  National  Bank  Bldg., 
Toledo,  Ohio;  171  Madison  Ave.,  N.  Y.  City. 

Kiernan,  Frank,  &  Co.,  136  Broadway,  N.  Y.  City. 

Kirtland-Engel  Co.,  14  E.  Jackson  Boulevard,  Chicago, 
III. 

Kobbe,  Philip  Co.,  151  Fifth  Ave.,  N.  Y.  City. 

Koch,  Otto  J.,  Adv.  Agency,  University  Bldg.,  Mil¬ 
waukee,  Wis. 

Kollock,  Edward  D.,  201  Devonshire  St.,  Boston, 
Mass. 

l.ake  &  Dunham  Adv.  Agency,  Porter  Bldg.,  Mem¬ 
phis,  Tenn. 

Law,  Russell,  81  Nassau  St.,  N.  Y.  City. 

Lawvers’  Adv.  Co.,  56  Liberty  St.,  N.  Y.  City. 

Ix:ddy,  John  M.,  41  Park  Row,  N.  Y.  City. 

I/ce,  L.  K.,  Dispatch  Bldg,  St.  Paul,  Minn. 

Lesan,  H.  E.,  Adv.  Agency,  440  Fourth  Ave.,  N.  Y. 
City;  Old  Colony  Bldg.,  Chicago,  111. 

I.«  Vene,  Nate,  26*  O'Farrell  St.,  San  Francisco, 
Cal. 

Levey,  H.  H.,  Marbridge  Bldg.,  N.  Y.  City. 

l<evin,  Chas.  D.,  1269  Broadway,  N.  Y.  City. 

Lewis  Agency,  District  National  Bank  Bldg.,  Wash¬ 
ington.  D.  C. 

Lord  &  Thomas,  Mailers  Bldg.,  Chicago;  220  W.  42il 
St.,  N.  Y.  City. 

Lyddon  &  Hanford  Co.,  Cutler  Bldg.,  Rochester,  N. 
Y.;  200  Fifth  Ave.,  N.  Y.  City, 

McCann,  H.  K.,  Co.,  61  Broadway,  N.  Y.  City;  461 
Market  St.,  San  Francisco,  Cal. 

Mc-Connell  &  Fergusson,  London,  Can. 

McFarland  Publicity  Service,  Harrisburg,  Pa. 

McGuckin,  Eugene,  Co.,  105  N.  13th  St..  Philadelphia, 
Pa. 

MeJunkin  Adv.  Co.,  5  Sa  Wabash  Ave.,  Chicago,  Ill. 

McKim,  A.,  Lake  of  the  Woods  Bldg,  Montreal,  Can. 

McLain-Hadden-Simpers  Co.,  461  Eighth  Ave.,  N.  Y. 
City;  210  W.  Washington  Sq.,  Philadelphia,  Pa. 

McMullen,  Robert  M.,  Co.,  Cambridge  Bldg.,  N.  Y. 
City. 

Maclay  &  Mullally,  198  Broadway,  N.  Y.  City. 

MacManus,  Theodore  F.,  Kresge  Bldg.,  Detroit,  Midi. 
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TELLS  HOW  GIBBS 
WORKS  AT  FRONT 

Fellow-Correspondent  Pays  Highest  Tri¬ 
bute  to  His  Devotion  While  Worn- 
Out  Nerves  and  Body  Almost 
Refuse  to  Stand  the  Strain 

One  of  the  finest  tributes  ev^  paid 
to  a  war  correspondent  was  written  re¬ 
cently  by  another  newspaper  man  about 
Philip  Gibbs,  who  is  covering  the  bat¬ 
tlefields  for  the  New  York  Times.  It  was 
published  in  a  British  magazine,  and 
was  sent  to  the  Times  by  Cosmo  Ham¬ 
ilton. 

Everybody  who  has  ever  seen  Mr. 
Gibbs  will  recognize  tne  portrait  the 
writer  draws  of  him,  and  everybody 
who  knows  the  man’s  personal  char- 
acteri.stics  will  apprecia’.e  that  the  an¬ 
alysis  made  is  true  to  the  life.  No  cor¬ 
respondent  has  been  more  faithful  to 
his  duty,  none  has  been  more  arduous 
in  the  trying  work,  none  has  exceeded 
his  record  for  length  of  continuous  ser¬ 
vice,  and  none  has  sent  better  .stuff 
from  the  front. 


seemed  unreal,  like  the  dark,  rapid,  and 
senseless  panorama  of  .\  nightmare,  ex¬ 
hausting  both  to  body  and  mind.  My 
life  has  been  reduced  by  years  as  a 
consequence,  but  Philip  Gibbs  still  goes 
on,  pallid  as  ever,  tense,  frail,  his  small 
mouth  a  little  open  like  the  beak  of  a 
startled  bird.  He  always  reminded  me 
of  a  bird,  acting  by  instinct,  quick,  ca- 
priciou.s,  uncertain  whether  he  was  on 
the  right  perch,  apparently  delicate,  but 
able  to  travel  further  than  a  locomo¬ 
tive.  I  give  him  best.  The  dance  he 
led  me!  It  is  needless  for  me  to  re¬ 
count  our  adventures.  He  h.as  done  it. 
I  believe  he  could  write  in  his  sleep. 
For  months  we  tested  the  movements 
of  the  enemy  by  going  toward  him. 
Nervous  work!  Gibbs,  who  didn’t  both¬ 
er  about  maps,  gayly  led  us  on,  while 
our  hearts  were  in  our  boots.  The 
boche  was  somewhere — heaven  knew 
where — in  front,  and  the  French  b’ew 
up  bridges  behind  u.s.  We  went  out  of 
villages  at  one  end  while  Fritz  came 
in  at  the  other. 


“If  to  live  dangerously  Is  to  be  really 
alive,  then  Philip  Gibh.s  saw  to  it  that 
he  lived.  It  is  true  that  we  have  had 
to  carry  him,  limp  and  spent,  to  beo, 
and  have  wondered  whether  we  should 
be  found  holding  his  lady-like  tvvnds 
and  trying  to  catch  his  fast  whispered 
word  when  the  boche  arrived  next  day. 
But  since  then  he  has  got  his  second 
wind,  and  has  continued  in  a  way  which 
is  nothing  less  than  mirat  ulous  to  those 
who  think  they  know  him.  If  any  fond 
and  foolish  amateur  thinks  that,  had 
he  the  chance,  he  could  do  as  well  as 
Philip  Gibbs,  I  can  assure  him  that  that 
war  correspondents's  diabolic  activity, 
pallid  but  obstinate  courage  and  fe¬ 
cundity  of  dispatches  would  daunt  and 
sicken  him  in  a  week’s  free  competition. 
I  hfive  tried  and  know.  His  capacity 
for  work  is  unrea.sonable.  Worn  out 
with  a  day’s  toil  in  the  mud  and  tangle 
of  the  battleground,  stunned  by  the 
sights  and  sounds  of  It,  having  had  no 
food  all  day,  by  the  aid  of  countless 
cigarettes  Gibbs  goes  tensely  spell¬ 


bound,  and  drops  the  sheets  of  his  dis¬ 
patch  on  the  floor  endlessly,  with  the 
apparent  ease  of  a  snowflike.  He  takes 
nothing  but  cigarettes  till  he  has  fin¬ 
ished.  No.  In  Philip  Hamilton  Gibbs’s 
fragile  frame  there  ought  to  be  the 
vitality  of  the  men,  and  the  Chronicle 
was  extremely  lucky  in  getting  the  loy¬ 
alty  of  such  a  writer  who  is  one  of  the 
outstanding  figures  of  the  war.’’ 

Discontinues  Weekly  Edition 

Beginning  with  November  1,  1918,  the 
Marietta,  (O.)  Daily  Times  will  discon¬ 
tinue  the  publication  of  the  weekly  edi¬ 
tion.  Subscribers  for  the  weekly  wh  > 
have  paid  in  advance  will  receive  the 
daily  until  the  amount  of  their  credit 
has  expired. 

If  you  have  a  surplus  of  any  me¬ 
chanical  equipment  or  material  used  in 
publishing  a  newspaper,  find  a  quick 
market  through  Editor  &  Pcbusher’s 
cla.s.sified. 


If  worried  by  man-shortage,  let  our  Feature  Pages  solve  your  problems. 

are  safe  and  need  no  editing — no  watching. 


Philip  H.  Gibbs 


It  is  .safe  to  say,  too,  that  the  scenes 
he  has  been  forced  to  witness  have 
strained  no  other  man’s  heartstrings 
more.  He  has  written  with  the  tears 
of  sympathy  running  down  his  cheeks; 
he  has  gathered  his  news  reckless  of  the 
danger  to  which  he  has  exposed  him¬ 
self,  prepared  his  accounts  of  scenes 
and  events  while  exhausted  from  fear¬ 
ful  strain  to  nerves  and  body,  and  has 
yet  been  able  to  send  home  unhysterlcal 
and  vivid  stories  of  all  that  has  been 
done  in  the  tragic  fleld.s  of  Gaul.  The 
excerpt  from  the  British  magazine  .says; 

Wonder  He  Lives 

’’I  met  Philip  Gibbs  late  in  Augu.st, 
1914,  off  to  free  lance  in  France — the 
enemy  had  hunted  us  out  of  Belgium. 
He  is  still  alive.  I  cannot  quite  make 
that  out.  On  Gharing  f'ro.ss  Station 
that  day  .so  long  ago  he  already  looked 
as  if  he  had  been  dead,  but  had  come 
to  life  for  a  few  hours.  Anxious,  he 
didn’t  know  where  he  was  going;  for 
the  matter  of  that  he  rarely  does.  Like 
a  sound  modern  journali.st  he  gives  him- 
.self  into  the  charge  of  events,  to  let 
them  do  what  they  like  with  him.  He 
hands  himself  over  to  luck  and  trusts 
.solely  to  Joss. 

“Since  that  day,  accompanied  by 
Philip  Gibbs,  I  have  been  through 
scenes  and  circum.stances  which  were 
.so  hideous  and  horrifying  that  they 
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COVERS  WASHLNGTON 
FOR  THIS  PAPER 


Koukrt  T.  Barry. 


The  KruTOR  &  PrBi.iSHUR  ha.s  secured 
ItolHTt  T.  Barry,  one  of  the  be.st-inform- 
ed  and  most  proRres.sive  correspondents 
in  the  national  capital,  as  its  Washing¬ 
ton  corre.spondent. 

Mr.  Barry,  though  but  twenty-six 
years  old,  has  l)een  in  Washington  for 
three  years  as  a  newspaper  man.  He 
liegan  his  journalistic  career  as  a  police 
reporter  on  the  Louisville  Courier-Jour¬ 
nal  nine  years  ago,  and  made  rapid 
progress  upward  in  his  profe.ssion.  In 
a  short  time  he  became  Sunday  feature 
w'riter  and  office  rewrite  man  on  that 
paper,  and  was  appointed  Washington 
corre.spondent  for  the  Courier-Journal 
and  its  afternoon  associate,  the  Louis¬ 
ville  Time.*!,  in  1915. 

Quick  to  get  acquainted,  Mr.  Barry 
.soon  made  himself  known  to  the  men 
who  are  the  chief  sources  of  news  in 


Wa.shington.  His  energy  and  good  work 
attracted  the  attention  of  other  news¬ 
paper  men,  also,  and  he  was  induced  to 
take  on,  in  addition  to  his  service  for 
the  Courier-Journal,  the  work  of  as¬ 
sistant  corre.spondent  of  the  Philadel¬ 
phia  Public  I.iedger.  So  he  continued  to 
do  double  duty  until  September.  1917, 
when  he  severed  his  connection  with  the 
Southern  paper  to  give  his  entire  time 
to  the  I>?dger.  He  was  manage.’  of  the 
Ledger’s  Wa.shington  Bureau  when  Wil¬ 
liam  C.  Bullitt  was  the  I^edger's  Wash¬ 
ington  correspondent,  and  in  the  period 
between  .Mr.  Bullitt’s  resignation  and 
the  .selection  of  Robert  T.  Small  as  cor¬ 
respondent. 

Mr.  Barry  was  born  in  Louisville  and 
educated  in  St.  Xavier’s  College  there. 


GOLDMAN  WITH  AMERICAN 


Leaves  Times  to  Become  Classified  Ad. 

Mana):er  of  Hearst  Publication 

Harold  L.  (Joldman,  classified  ad 
manager  of  the  New  York  Times,  has 
left  that  paper  to  take  a  similar  posi¬ 
tion  with  the  New  York  American. 

Mr.  CJoIdman  was  with  the  Times  for 
nine  year.s,  having  begun  as  a  clerk  in 
the  publication  office.  He  has  had  charge 
of  the  department  in  whic’.i  he  started, 
from  which  he  was  graduated  to  head 
of  the  want  advertising  department,  and 
later  to  the  credit,  adjusting  and  col¬ 
lection  department  as  its  head.  Two 
years  ago  he  was  appointed  chief  of 
all  clas.sified  advertising  for  the  New 
York  Time.s,  consolidating  .several  de- 
partment.s. 


Helped  on  Questionnaire 
The  Montgomery  (Ala.)  Journal  es¬ 
tablished  a  bureau  to  a.ssist  draft  regis¬ 
trants  as  soon  as  the  questionnaire  was 
.sent  out.  As.sistant  Attorney-General 
David  W.  Fuller  was  ui  charge.  He 
furnished  free  legal  ad\dce  to  appli¬ 
cants.  and  a  force  of  clerks  provided 
by  the  Journal  aid  the  registrants  to 
answer  the  que.stions. 


**  Arntrii**!  LMrgtit  mnd  Bta  Ntwigmgtr  Induitrial  Advtrttring  Agtnef'* 


Liberty  Loan  advertiging  campaigns 
conducted  for  leading  daily  news¬ 
papers  in  the  larger  cities  where 
the  local  committee  is  not  handling 

the  campaign - or,  where  the 

Committee  has  not  secured  the 
quota  desired - Also  other  patri¬ 

otic  newspaper  campaigns  approved 
by  our  government. 

Solicitors  of  Industrial  Advertising 
for  Rotogravure  Sections  and  Sunt 
day  Magazine  Sections. 

Permanent  weekly  industrial  pages 
among  non-regular  advertisers. 

Representative  sent  for  personal 
interview  upon  request. 


JOHN  B.  GALLAGHER  COMPANY 

Main  Office,  Ninth  Floor.  Dexter  Bulldlnc,  Boston,  Maaa. 


^‘Survival  of  Fittest” 
Test  Proves  Evening 
Papers’  Superiority 

III  steady  reduction  of  inornin^^  papers  and  corre- 
siiondin^'  ascendancy  of  evening  ])apers  Michigan  is 
typical  of  the  middle  west. 

In  Chicago,  evening  jiapers  have  steadily  strength¬ 
ened  hut  that  city’s  wonderful  growth  did  not  save  its 
morning  jiapers  five  of  which  have  passed  out.  Of  the 
two  remaining,  one  is  a  conspicuous  success. 

Denver,  St.  Paul,  Minneapolis,  Indianapolis,  Cleve¬ 
land  and  Detroit  have  now  only  one  morning  paper 
each.  In  Michigan  several  other  important  cities-have 
res])onded  strongly  to  the  evening  paper  tendency. 

Twenty-six  years  ago  the  Grand  Rapids  Press 
switched  from  the  morning  to  the  evening  field. 
Shortly  afterwards  the  Grand  Rapids  Democrat 
changed  its  name  and  followed  suit. 

In  Kalamazoo  the  Morning  Gazette  changed  to 
evening  and  absorbed  the  Telegraph. 

In  Ray  City  the  Morning  Tribune  has  sold  out  to 
and  merged  with  the  F^vening  Times. 

The  Jackson  IMorning  Patriot  has  merged  with  the 
Citizen  Press,  as  the  Citizen-Patriot  (evening) . 

In  Saginaw  the  morning  Courier-Herald  has  sold 
out  to  the  owners  of  The  Evening  News.  The  Even¬ 
ing  News-Courier  is  now  the  only  Saginaw  paper. 

The  I^ansing  IMorning  Press  merged  with  the  Even¬ 
ing  State  Journal.  ^ 

The  IMuskegon  Morning  Times  merged  with  the 
Evening  Chronicle. 

In  each,of  ten  important  Michigan  cities  an  evening 
])aper  occu])ies  the  field  alone.  In  no  case  does  a 
Michigan  morning  ])aper  do  this,  or  even  lead  its  field. 

The  unmistakable  preference  for  evening  papers 
exists  because  they  are  issued  when  people  have  time 
to  read.  Hence  advertisers  get  their  results  mainly 
from  evening  papers. 

Eollowing  are  the  ])apers,  circulations  and  rates 
which  furnish  the  most  thorough  and  economical  cover- 


age  in  Michigan.  All 

are  evening  papers: 

Net  paid 

5,000-line 

Newspaper 

circulation 

adv.  rate 

Adrian  Telegram  . 

.  10,051 

.02 

Ann  Arbor  Times-News _ 

.  7,300 

.0215 

Battle  Creek  Moon-Journal.. 

.  6,000 

.015 

Bay  City  Times-Tribune  _ 

.  17,515 

.035 

Detroit  News  . 

.  217,000 

23 

Flint  Journal  . 

.  25,947 

.05 

Grand  Rapids  Press  . 

.  84,435 

.10 

Jackson  Citizen-Patriot  _ 

.  24,781 

.05 

Kalamazoo  Gazette-Telegraph 

.  22,171 

.035 

Lansing  State  Journal  . 

.  24,115 

.05 

Myskegon  Chronicle  . 

.  13,574 

.025 

Pontiac  Press-Gazette  . 

.  10.751 

.025 

Pt.  Huron  Times-Herald  ... 

.  11,057 

.025 

Saginaw  News-Courier  . 

.  24,000 

.05 
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Editors  of  Tageblatt  Will 
Ask  for  New  Trial 


Were  Convicted  in  Philadelphia  Under 
Espionage  Act — Face  Prison  Terms 
Up  to  20  Years  and  $10,000  Fines 


Philadelphia,  October  2. — A  new  trial 
will  be  sought  for  the  five  editors  and 
officers  of  the  German-language  news¬ 
paper  Tageblatt,  who  were  convicted  in 
the  United  States  Court  here  of  violating 
the  Espionage  act.  Motion  for  a  new 
trial  will  be  argrued  late  in  November. 

The  Tageblatt  has  been  publi.«hed  in 
this  city  for  many  years  as  an  organ  of 
German  interests.  Its  busine.ss  office 
and  editorial  rooms  were  raided  by 
agents  of  the  Department  of  Justice  on 
September  10,  1917,  after  the  Philadel¬ 
phia  North  American  had  printed  daily 
stories  against  the  pro-German  utter¬ 
ances  of  the  German  paper  for  six 
weeks. 

Louis  Werner,  editor-in-chief,  and  Dr. 
Martin  Darkow,  managing  editor,  were 
found  guilty  of  violating  the  Espionage 
act,  and  now  face  prison  terms  ranging 
up  to  twenty  years  and  $10,000  ffnes. 

Peter  Schaefer,  president  of  the  Tage¬ 
blatt  Corporation;  Paul  Vogel,  treasurer, 
and  Herman  Lemke,  business  manager, 
were  convicted  of  conspiracy  to  violate 
the  Espionage  act,  and  are  liable  to  two 
years’  imprisonment  and  fines  of  $10,000. 

The  principal  count  in  the  indictment 
was  the  charge  that  the  editors  had  al¬ 
tered  genuine  dispatches.  One  of  the 
clearest  alleged  examples  of  this  was  the 
editors’  treatment  of  a  story  having  to 
do  with  possible  bread  lines  in  this  coun¬ 
try.  The  Tageblatt  used  a  head  on  the 
story  alleged  to  Indicate  that  bread 
“riots”  were  quite  common  in  various 
parts  of  the  United  States. 

On  July  4,  1917,  the  Tageblatt  reached 
its  readers  with  the  editors’- op'inlon  that 
Independence  Day  would  be  a  sad  one 
and  a  joke  in  America.  Hundreds  of 
other  .stories  which  were  styled  in  court 
as  “ugly  and  slurring”  appeared  between 
April  6,  1917,  and  the  day  the  place  was 
raided. 

Shortly  after  the  raid,  Herman  Lemke, 
who  had  been  appointed  by  the  Mayor 
of  Philadelphia  to  the  Home  Defence 
Committee  for  this  city,  assured  the  Dis¬ 
trict  Attorney  that  the  paper’s  policy 
henceforth  would  be  in  the  Interest  of 
the  United  States.  He  wanted  the  whole 
matter  dropped.  He  then  plunged  into 
enthusiastic  effort  for  the  War  Savings 
Committee  and  labored  for  the  Second 
Liberty  Loan. 

Last  May  the  officers  and  editors  were 
tried  on  charges  of  treason,  but  were 
acquitted. 


EngliHh  Editor  Lauds  the  President 
S.  K.  Ratcliffe,  editor  of  the  Social 
Radical  Review,  London,  addressed  the 
Rotary  Club  In  St.  Paul  recently  on  the 
United  States  Department  of  Labor  war 
policies  and  reconstruction  plans.  He 
said  that  England,  as  well  as  America, 
was  behind  President  Wilson  and  “the 
belief  in  the  Allied  world  is  that  the 
President  is  the  one  great  leader  who 
will  see  them  through  the  finish  fight 
for  democracy.” 


“War  Editor”  Works  for  War  Children 
The  St.  Paul  Dally  News  has  added 
a  “war  editor”  to  its  staff,  who  receives 
contributions,  and  acknowledges  them 
in  the  paper,  to  the  St.  Paul  branch  of 
the  Fatherless  Children  of  France  So¬ 
ciety.  Enough  was  collected  the  first 
two  weeks  to  support  four  orphans  for 
a  year. 


SEIZES  TWO  CLEVELAND  PAPERS 


A.  Mitchell  Palmer  Finds  Enemy  Inter¬ 
ests  in  Ownership 

Two  German-language  newspapers  in 
Cleveland,  O.,  have  been  seized  by  A. 
Mitchell  Palmer,  Allen  Property  Cus¬ 
todian.  He  found  enemy  interests  in 
the  German  Consolidated  Newspaper 
Company,  of  Cleveland,  which  publish¬ 
es  the  Daily  Wachter  and  the  An^eiger 
in  that  city.  The  Alien  Property  Cu.s- 
todian  also  has  taken  over  the  German 
Press  &  Plate  Company  and  the  Flexl- 
type  Company,  both  of  which  are  owned 
and  controlled  by  the  publishers  of  the 
Wachter  and  the  Anzeiger. 

The  enemy  interest  in  the  new.spaper 
company  is  40.3  per  cent.,  in  the  Press 
&  Plate  Company  55  per  cent.,  and  in 
the  Flexitype  Company  56  per  cent. 

Mr.  Palmer  has  appointed  these  di¬ 
rectors  to  represent  him  in  the  German 
Consolidated  Newspaper  Company. 
George  Coulton,  president  Union  Com¬ 
mercial  National  Bank  of  Cleveland;  E. 
H.  Baker,  publisher  of  the  Cleveland 
Plain  Dealer. 

H.  A.  Hauxhurst  has  been  named  by 
Mr.  Palmer  as  coun.sel  for  the  three 
companies. 


WOULD  WIPE  BERLIN  OFF  U.  S.  MAP 


Pennsylvania  City  Editors  Ask  Towns  to 
Take  Name  of  Pershing 

Pittsburgh,  October  3. — The  Pennsyl¬ 
vania  City  Editor.s’  A.s.sociation  wants  to 
see  the  name  “Berlin,”  as  applied  to  a 
town  or  city,  wiped  off  the  map  of  the 
United  States.  To  effect  this  it  is  send¬ 
ing  the  following  letter  to  the  Mayor  or 
Burgess  of  every  place  carrying  the 
name: 

“There  is  only  one  Pershing,  and  we 
wish  we  had  more;  there  are  a  great 
many  Berlins,  and  each  is  one  too 
many.  It  Is  re.spectfully  suggested  that 
your  community  begin  the  new  year 
with  a  new  name — Pershing. 

“Will  you  do  it?” 

H.  R.  Kroh,  president  of  the  Pennsyl¬ 
vania  organization,  .said  the  idea  came 
when  he  read  that  a  village  in  central 
Illinois  had  taken  the  name  of  Persh¬ 
ing. 

“That  there  should  be  some  twenty- 
five  or  more  ‘Berlins’  and  only  one 
‘Pershing’  seemed  something  that  called 
for  a  quick  and  ready  remedy,  hence 
the  suggestion. 


Newspapers  Audited  by  A.  B.  C. 

Audits  of  the  following  newspapers 
are  reported  by  the  A.  B.  C.; 

Chicago  (Ill.)  Sven.ska  Trlbunen- 
Nyheter,  Elyria  (O.)  Telegram,  El 
Paso  (Tex.)  Morning  Times,  Ft.  Madi¬ 
son  (la.)  Evening  Democrat,  New  Lon¬ 
don  (Conn.)  Day,  Maryville  (Mo.)  Daily 
Democrat-Forum,  Moline  (Ill.)  Daily 
Dispatch,  Mt.  Carmel  (Pa.)  Item,  Potts- 
ville  (Pa.)  Dally  Republican,  Moose 
Jaw  (Sa.sk.,  Can.)  Dally  New.s,  Moose 
Jaw  (Sa.sk.,  Can.)  Evening  Times, 
Chattanooga  (Tenn.)  News,  Chatta¬ 
nooga  (Tenn.)  Times,  Milwaukee  (Wls.) 
Evening  Wisconsin,  Milwaukee  (Wis.) 
Journal,  Milwaukee  (Wis.)  Sentinel. 


In  His  Dad's  Shoes 
“Bert”  Hubbard,  son  of  the  late  El¬ 
bert  Hubbard,  visited  the  New  York  Ad 
(nub  the  other  day  as  the  guest  of  H. 
H.  Charles.  Mr.  Hubbard  says  that  the 
publishing  business  built  up  on  his  fa¬ 
ther’s  unique  jierSonality  and  genius  is 
prospering.  And  yet,  he  says,  “it’s  no 
cinch  to  be  the  son  of  Elbert  Hubbard.” 


Idle  dollars  are  pro-German. 


“From  poverty  to  riches" 

learn  to 


IffliStongm 


In  only  about  a  quarter  of  a  century  Wisconsin 
has  raiseiJ  itself  from  a  poor  state  to  be  a  leader 
in  agriculture,  in  education,  and  to  eig'ith  place  in 
the  VALUE  of  its  manufactured  product. 

It  is  rich  today  in  both  substance  and  pint. 

It  offers  to  every  man,  woman  and  child 

the  KIND  OF  EDUCATION  that 
can  be  translated  into  MONEY!  Voca¬ 
tional  training  has  raised  standards  of 
industrial  and  commercial  efficiency,  even 
behind  the  counter,  and  established  hab¬ 
its  of  thoughtful  buying. 

Its  daily  newspapers  keep  the  people  abreast 
with  the  best  news  and  the  best  thought  of  the 
day,  and  both  opulent  agriculturist  and  city  econ¬ 
omist  look  to  the  advertisements  for  information 
about  what  to  buy  and  where  to  buy  it ! 

Therefore,  Instructive  advertising  is  good  news  in  these 
papers  : 


Beloit  News  (E) .  6,274 

Eau  Clair  Leader-Telesrram  (M&E&S)... 

Fond  du  Lac  Comnionwealtta  (E) .  5.592 

Green  Bay  Press  Gazette  (E) .  10,096 

Kenosha  News  (E)  .  4,100 

La  Cross  Tribune-Leader  Press  (E&S) . . .  13407 
Madison,  Wisconsin,  State  Journal  (E) . . .  13,711 
Madison,  Wisconsin,  State  Journal  (S) . . 

Milwaukee  Erening  Wisconsin  (E) .  89498 

Milwaukee  Journal  (E) .  116,607 

Milwaukee  Journal  (S) .  99,154 

Milwaukee  Sentinel  (M&E) .  81,616 

Milwaukee  Sentinel  (S) .  72,780 

Racine  Journal  News  (E) .  7,415 

Sheboygan  Press  (E) .  5,714 

Superior  Telegram  (E) .  15,095 

Wausau  Record-Herald  (E)  .  4,780 

Goremment  Statements,  April  1st,  1918. 


The  confidence  of  the  people  in  their 
papers  makes  this  rich  and  discriminating 
territory  easy  for  special  and  distinctive 
merchandise. 


Circulation 

Rate  for 

5,000  lines 

6474 

.02 

8438 

.027 

5,592 

.02 

10,096 

42 

4,100 

.0143 

13407 

.03 

13,711 

.03 

10431 

.03 

89498 

.06 

116,607 

.14 

99,154 

.14 

81,616 

.11 

72,780 

.11 

7,415 

.02148 

5,714 

.0143 

15,095 

.035 

4,780 

.0178 

26 
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E  D  I 


$70  A  TON  FOR  NEWS  PRINT— AND 
WHAT  IT  MEANS 


The  Circuit  Judges  of  the  Second  Circuit,  Unit¬ 
ed  States  Court,  have  set  aside  the  price-find¬ 
ings  of  the  Federal  Trade  Commission,  as  ap¬ 
plying  to  the  companies  signatory  to  the  news  print 
arbitration  agreement,  and  have  fixed  a  maximum 
price  of  $3.50  per  hundred  pounds  for  roll  news  in 
car  lots,  f.  o.  b.  miil;  $3.62 Vi  per  hundred  for  roll 
news  in  les.s  th.'in  car  lots;  $3.90  for  sheet  news  in 
car  lots,  and  $4.02Vi  for  less  than  car  lots,  at  mill. 

These  maximum  prices  are  retroactive  to  April  1. 
The  deci.sion  of  the  Circuit  Judges,  sitting  as  arbi¬ 
trators  on  appeal,  is  not  subject  to  further  review 
by  any  tribunal. 

The  Court  decides  that  a  profit  for  the  manu¬ 
facturers  of  $19.75  per  ton,  l)ased  upon  the  princi¬ 
ples  of  cost-finding  which  they  accept  as  fair  an'l 
rea.sonable  in  a  business  of  hazard.s,  is  equitable. 

The  news  price  is  slightly  higher  than  that  fixed 
iast  week  for  Canadian  manufacturers  by  the  news 
print  controiler  of  the  Dominion.  Publishers  con¬ 
sider  that  it  repre.sents  a  di.stinct  victory  for  the 
manufacturers;  the  latter  held  the  view  that  it 
merely  paves  the  way  tor  further  ju.stified  price 
advances,  which  they  believe  wiil  eventually  put 
roll  news  at  a  maximum  price  of  4  cents  a  pound. 

If  it  is  true  that  we  are  on  the  road  to  4-cent 
paper,  it  means  the  doubling  of  news  print  cost 
within  a  i>eriod  of  about  two  years. 

Have  any  newspapers  doubled  their  adverti.sing 
rates  in  that  period?  All  oiierating  exiienses  in  the 
pubiishing  industry  have  sharply  advanced  since 
the  day  of  2-cent  news  print,  delivered  on  -side¬ 
walk.  Can  publishers  afford  to  continue  selling 
their  principal  revenue-producing  pro<luct  at  rates 
hut  slightly  higher  than  those  i>revailing  two  or 
three  years  ago,  in  the  face  of  doubled  costs  of 
production? 

Is  it  not  time  that  publishers  should  themselves 
adopt  a  cost-finding  sy.stem,  through  which  to  dem¬ 
onstrate  to  adverti.sers  the  exact  truth  in  regard 
to  advancing  costs  of  publi-shing?  Will  any  pro¬ 
gressive  merchant  fail  to  realize  that,  when  space 
costs  the  publisher  twice  as  much  as  formerly,  a 
corresponding  advance  in  its  selling  price  is  an  eco¬ 
nomic  necessity? 

Publishers  generally  have  recognized  the  neces¬ 
sity  for  abandoning  the  penny  price  for  their  pa- 
I»ers.  The  people  have  accepted  the  higher  p.. 
without  protest.  Yet,  in  many  Instances  advci 
ing  rates  have  not  been  advanced  more  than  ten 
per  cent,  in  the  pa-st  two  yeaj-.s.  This  .situation  can¬ 
not  endure.  Advertisers  will  pay  their  just  share 
of  the  increased  costs,  just  as  the  readers  of  news- 
I>apers  are  cheerfully  doing.  Advertising  rates  to¬ 
day  should  be  adjusted  to  the  increased  cost  of  news 
tising  passes  with  the  passing  of  cheap  news  print, 
print.  There  is  no  other  course  open,  (’heap  adver¬ 
tising  pa-s.ses  with  the  passing  of  cheap  news  print. 


HOW  SHALL  THE  LINE  BE  DRAWN 

Hon.  A.  S.  BURLESON,  Postma-ster-fieneral,  in 
a  -Statement  prepared  especially  for  Epitor  & 
PrsLisHiiR  and  printed  in  our  issue  of  October 
6,  1917,  outlined  his  interpretation  of  section  19,  of 
the  Trading  With  the  Enemy  act,  under  the  terms 
of  which  there  wa.s  vested  in  him  semi-judicial  pow¬ 
er  in  dealing  with  newspapers  which  publish  matter 
alleged  to  be  seditious. 

In  that  article  Mr.  Burleson  assured  editors  that 
there  would  be  no  attempt  made  to  interfere  with 
legitimate  criticism  of  the  President,  the  Adminis¬ 
tration,  the  army,  the  navy,  or  the  conduct  of  the 
war.  Political  criticism,  he  asserted,  was  in  no 
sense  affected  by  the  new  law.  The  sole  purpooj  In 
view  was  to  prevent  the  circulation  of  .seditious 
matter;  and  Mr.  Burlason  pointed  out  that,  ?n 
the  definition  of  seditious  matter  the  Espionage  law 
was  explicit.  To  print  that  which  encourages  trea¬ 
son,  or  resistance  to  law,  or  opposition  to  the  selec¬ 
tive  draft,  or  attacks  uiion  the  nation’s  allies  in 
this  war;  to  obstruct  the  sale  of  war  securities,  tj 
contend  that  the  Government  was  not  justified  in 
waging  this  war;  to  impugm  the  integrity  of  our 
war  aims  through  alleging  that  it  is  a  rich  man's 
war  or  a  capitalistic  one;  to  publish,  In  fact,  any¬ 
thing  calculated  to  bring  about  insubordination  on 


the  part  of  our  armed  forces,  or  to  cause  reastance 
on  the  part  of  the  people  to  our  war-making  plans— 
these  things,  said  Mr.  Burle.son,  were  plainly  pro¬ 
hibited  under  the  E.spionage  law,  and  would  servo 
to  bar  an  offending  newspaper  from  the  mails  and 
from  other  means  of  distribution. 

A  question  has  lately  arisen  as  to  how  far  a  news¬ 
paper  may  properly  go  in  printing,  as  a  matter  of 
news,  utterances  of  pacifists  for  which  they  have 
been  called  to  accountability.  A  New  York  editor 
asked  for  an  opinion  from  Mr.  Lamar,  Solicitor- 
General  of  the  Post  Office  Department,  on  this  mat¬ 
ter,  citing  instances  in  which  papers  had,  in  re¬ 
porting  the  news,  repeated  the  text  of  addresses  to 
which  objection  had  been  made.  Mr.  Lamar  sug- 
ge.sted  that  the  new.spapers,  in  reporting  such  cases, 
should  merely  say  that  such  people  “had  attacked 
our  allies  or  denounced  the  draft  or  disparaged  the 
war.” 

In  Mr.  Burleson’s  interpretation,  already  cited,  he 
dealt  with  this  matter.  ”As  to  the  permissibility  of 
reprinting  non-mailable  matter,”  he  wrote,  “which 
has  been  excluded  from  the  mails,  this  will  he  de¬ 
termined  by  the  manner  in  which  the  quotation  is 
reprinted  and  its  purpose.  If  the  purpose  is  ob- 
viou.sly  to  give  further  circulation  to  an  illegal  pub¬ 
lication,  it  will  come  into  conflict  with  the  law.” 

It  Is  manifestly  impossible  for  a  newspaper  to 
Inform  its  readers  of  the  exact  language  alleged 
or  adjudged  to  be  seditious  without  reprinting  the 
objectionable  phrases.  And  to  reprint  them  gives 
to  them  wider  circulation  than  they  could  have 
otherwise  had.  Yet,  shall  we  contend  that  it  is 
within  the  spirit  of  our  institutions  to  withhold  from 
the  people  the  exact  nature  of  a  charge  upon  wnich 
a  man  is  tried  and  convicted  of  a  crime?  Is  it 
enough  to  say  that  John  Smith  has  been  convicted 
of  murder  in  the  .«econd  degree,  without  giving  any 
of  the  details  of  the  crime?  Or  that  John  Doe  ha.s 
been  sentenced  for  arson,  or  Richard  Roe  for  se¬ 
dition?  Murder  and  arson  are  crimes,  no  less  than 
sedition.  If  particulars  of  one  crime  are  .o  be 
suppressed,  why  not  of  all  crimes  alike?  This  is  an 
interesting  field  for  discussion,  and  Editor  &  Pi'b- 
i.iSHBK  would  welcome  opinions  from  readers. 

JUDGES  OF  AWARD  ' 

IN  .selecting  a  committee  of  judges  to  decide  up¬ 
on  the  relative  merits  of  the  editorials  on  the 
Fourth  Liberty  I^oan  which  will  be  submitted  in 
the  contest,  announced  in  last  week’s  issue,  for  a 
Gold  Medal  and  certificates  of  distinguished  merit. 
Editor  &  P^BI.I8H^al  has  had  in  mind  the  obvious 
necessity  for  securing  the  services  of  men  of  the 
highe.st  standing  in  the  newspajier  world — and  yet 
men  not  now  actively  connected  with  newspapers. 
That  task  has  lieen  happily  accomplished. 

Chester  S.  Lord,  long  famous  as  managing  edi¬ 
tor  of  the  New  York  Sun  under  the  Dana  and  later 
regimes,  and  who  .stands  in  the  very  first  line  of 
living  journalists,  has  consented  to  act  on  this  com¬ 
mittee. 

S.  S.  Carvalho,  who  retired  sometime  ago  from 
the  general  management  of  the  Hearst  newspapers, 
and  who  was  for  many  years  editorial  director  and 
general  manager  of  the  New  York  World,  has  al¬ 
so  accepted  Editor  &  Pcbdisher’s  invitation  to  serve. 

Stephane  Lauzanne,  editor  of  Le  Matin,  Paris, 
who  has  been  in  this  country  as  a  special  repre¬ 
sentative  of  the  French  Government  for  the  past 
two  years,  has  generously  consented  to  serve  with 
his  American  confreres  on  the  committee. 

Mess.  I.,otd,  Carvalho,  and  Lauzanne,  in  acting 
as  judges  of  awards  in  this  competition,  are  render¬ 
ing  highly  useful  and  patriotic  service  to  the 
cause  of  the  Fourth  Liberty  Loan.  Editor  &  Pub¬ 
lisher  is  proud  of  the  honor  of  their  cooperation 
in  this  effort  to  fitly  recognize  the  power  of  the 
EDITORIAL  in  forming  and  stimulating  public 
opinion  in  a  period  when  history  is  being  made  at 
an  amazing  pace. 


I  L 


LOOKING  TO  THE  FUTURE 


OFFICL\L  Wa.shington,  as  related  in  our  news 
dispatches  last  week,  adheres  with  stoic  seren¬ 
ity  to  the  exploded  arguments  as  to  the  Im¬ 
possibility  of  a  paid  advertising  policy  for  the  Gov¬ 
ernment. 

It  is  stated  that  we  cannot  adopt  the  British  plan 
because  Britain  has  fewer  newspapers  than  we 
have,  and  the  que.stion  of  cost  is  “vitally  different.” 
It  is  pointed  out  that,  through  the  donations  of 
private  individual.s,  practically  every  issue  of  an 
American  newspaper  will  carry,  for  the  period  of 
the  Fourth  Loan  drive,  at  least  one  page  of  bond 
advertising;  and  that  the  Government  could  not 
afford  to  buy  so  much  space. 

It  may  be  cited  that,  if  this  amount  of  space  is 
more  than  is  needed  to  assure  the  success  of  the 
campaign,  then  the  element  of  waste  enters  into 
the  present  plan.  If,  however,  the  page-a-day 
schedule  is  a  wise  one,  the  argument  admits  that 
the  Government  is  not  able  to  purchase  what  it 
needs  for  the  prosecution  of  the  war,  and  is  forced 
to  rely  upon  the  generosity  of  business  men  to  sup¬ 
ply  a  vital  requirement.  That  argument  is  mani¬ 
festly  ab.surd.  Uncle  Sam  buys  and  pays  for  ev¬ 
ery  commodity  needed — excepting  only  advertising 
space.  In  this  he  is  handicapped  and  placed  in  a 
false  position  through  a  mistaken  policy. 

Official  Washington,  it  is  declared,  fears  that,  un¬ 
der  a  policy  of  paid  advertising,  two  serious  diffi¬ 
culties  would  develop.  Publishers  would  quarrel 
over  the  allotments  of  advertising  patronage,  and 
would  attempt  to  secure  unfair  advantages  through 
*  the  influence  of  politicians.  The  second  difficulty 
foreseen  is  the  possible  loss  of  a  part  of  the  great 
volunteer  organizations  now  aiding  in  the  market¬ 
ing  of  the  bonds. 

The  first  consideration  involves  a  political  admin¬ 
istration  of  a  policy  of  Government  advertising — 
and  this,  of  course,  could  not  be  thought  of  any 
more  than  a  political  administration  of  the  selec¬ 
tive  draft,  or  of  the  War  and  Navy  Departmenia 
Here  neither  politick  nor  politicians  count — nor 
should  they  in  the  administration  of  an  advertis¬ 
ing  department  by  the  Government.  The  matter  of 
rivalries  between  publishers  should  have  no  more 
weight  than  that  of  the  rivalries  between  manufac¬ 
turers  for  munitions  contracts.  That  there  could 
arise  any  hostile  spirit  among  publishers,  serving 
to  weaken  their  support  of  the  Liberty  Loans,  is 
an  impossible  contingency,  and  the  mere  sugges¬ 
tion  of  it  is  unworthy  and  must  be  resented  by 
every  publisher  in  America. 

As  to  the  further  apprehension  of  a  loss  of  in¬ 
terest  on  the  part  of  voluntary  workers  for  the 
Lilierty  Loan,  due  to  the  adoption  of  a  paid  adver¬ 
tising  policy  by  the  Government,  that  is  a  ground¬ 
less  fear.  It  indicates  a  failure  to  understand  the 
spirit  and  temper  of  our  people.  It  would  be  quite 
as  rational  to  expect  that  people  would  lose  intere.st 
in  the  Red  Cross,  and  stop  their  service-contribu¬ 
tions  to  this  organization,  if  it  were  known  that  the 
Red  Cross  bought  and  paid  for  needed  commoditie.s. 

However,  we  are  all  working  together  with  the 
single  purpose  of  making  the  Fourth  Liberty  Loan 
drive  a  triumphant  success — one  to  match  in  com¬ 
pleteness  the  Allied  victories  on  the  battle  fronts. 
Editor  &  Publisher  refers  at  this  time  to  the  fal¬ 
lacies  of  the  arguments  advanced  in  official  quar¬ 
ters  at  Washington  only  that  there  may  be  no 
darkening  of  the  issue — an  issue  which  will  be 
brought  to  the  fore  in  the  national  interest  after 
the  close  of  the  present  drive.  Just  now  ail  good 
Americans  realize  that  the  immediate  task  is  to 
rally  our  people,  rich  and  poor,  to  the  ranks  of 
those  who  have  bought  “to  the  utmost.” 


Regulation  number  14  of  the  war  Industries 
Board’s  order  of  September  20  says:  “No  pub¬ 
lisher  .shall  ls.sue  holiday,  industrial,  or  special  num¬ 
bers.”  Chairman  Donnelley,  of  the  Pulp  and  Paper 
Section  has  interpreted  this  regulation  as  not  ap¬ 
plying  to  holiday  editions  which  have  become 
through  custom,  a  part  of  the  regular  publication 
schedule  of  a  newspaper.  In  such  instances,  how¬ 
ever,  holiday  editions  must  use  20  per  cent,  less 
paper  tonnage  than  last  year. 
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A  FAULT  known  is  a  fault  cured  to  the  strong, 
but  to  the  weak  it  is  a  fetter  riveted,** 

— Stevenson, 


PERSONALS 

Harry  L.  Bryant,  former  country  cir¬ 
culation  managrer  of  the  SprTngfleM 
Leader,  Springfield,’  Missouri,  is  a  Ser¬ 
geant  in  the  342d  Field  Artillery,  of 
the  89th  Division  of  the  American  army, 
which  was  engaged  in  the  offensive  ar 
St.  Mihiel. 

R.  B.  Mann,  sporting  editor  of  the 
Warren  (Pa.)  Morning  Chronicle,  has 
entered  the  Student  Officers’  Training 
Corps  at  Syracuse  University.  He  was 
formerly  sporting  editor  of  the  Geneva 
Times,  until  going  to  the  Chronicle  as 
sporting  editor. 

John  L.  Meyer,  former  Milwaukee 
newspaper  man,  has  been  promoted  to 
manager  of  the  Eastern  division  of  the 
National  Oats  Company,  St.  Louis,  with 
which  he  has  .been  connected  ance  Oc¬ 
tober  1,  1917. 

Miss  Louise  Allen  has  left  the  Ta¬ 
coma  (Wash.)  Ledger  to  join  the  local 
staff  of  the  Portland  Oregonian.  She 
is  doing  general  assignment  work. 

John  W.  Kelly,  veteran  writer  of  Ore¬ 
gon  politics,  until  recently  with  the 
Portland  (Ore.)  Telegram,  has  taken 
up  that  work  for  the  Portland  Oregon¬ 
ian.  Incidentally,  Mr.  Kelly  is  helping 
to  organize  the  publicity  campaign  in 
his  State  for  the  big  Allied  campaign 
of  the  Allied  War  Welfare  organiza¬ 
tions. 

Lieut.  Emmett  K.  Hambrick,  former 
city  editor  of  the  Dallas  (Tex.)  Times- 
Herald,  but  now  with  the  American 
Expeditionary  Force  in  France,  has 
been  tran.sferred  from  Company  B,  144th 
Infantry,  to  Company  B,  141st  Infantry, 
and  has  charge  of  this  company,  put¬ 
ting  it  through  a  cour.se  of  intensive 
training  back  of  the  lines  in  France. 

Max  Rosenberg,  reporter  on  the  Dal¬ 
las  Morning  News,  has  enlisted  in  the 
Tank  Corps  of  the  United  States  army. 

('larence  Dubose,  former  staff  corre¬ 
spondent  of  the  Dallas  Morning  News 
and  other  Belo  publications,  but  who 
is  now  engaged  in  Red  Cross  work,  is 
in  northern  Italy  conducting  an  edu¬ 
cational  campaign.  A  recent  post-card 
from  Mr.  Dubose  .said  he  was  at  Spo- 
leto  putting  on  American  motion  pic¬ 
tures  for  the  instruction  of  the  Italian 
people. 

Charles  R.  Stark,  jr.,  formerly  of  the 
Providence  Journal,  now  ta  captain  in 
the  Military  Intelligence  Division,  has 
been  ordered  to  Washington  on  tempo¬ 
rary  duty. 

E.  D.  Whalen,  for  several  years  in 
the  sporting  department  of  the  Provi¬ 
dence  Journal,  is  now  occupying  the 
assistant  suburban  editor’s  de.sk  on  the 
Evening  Bulletin. 

Harry  Parsons  Cross,  a  director  of  the 
Providence  Journal,  has  returned  from 
France,  where  he  labored  in  the  ranks 
of  the  Y.  M.  C.  A. 

Daniel  Farrell,  a  former  memlxr  of 
the  Evening  Bulletin  staff.  Providence, 
has  been  made  a  corporal  at  Cemp 
Meade. 

Cyrus  Farnum  has  returned  to  Provi¬ 
dence,  R.  I.,  after  a  ten  years’  absence, 
and  is  with  the  Journal. 

Besides  addressing  an  overflow  meet¬ 
ing  in  the  Auditorium  in  St.  Paul  a  few 
nights  ago,  Floyd  Gibbons,  the  war  cor¬ 
respondent,  spoke  before  the  St.  Paul 
Advertising  Men’s  Club  and  was  dined 
by  the  Di.spatch-Ploneer  Pre.ss  people. 

Mary  A.  Dillon,  of  the  St.  Paul  Dally 
News,  covered  the  convention  of  the 
Minnesota  Federation  of  Women’s  Clubs 
at  Winona. 

Luhman  Spehr  has  left  the  day  city 
editor’s  desk  of  the  Winnipeg  Free 
Press  to  resume  allegiance  to  the  St. 
Paul  Pioneer  Press.  He  will  read  copy. 

Frank  Mclnemy,  who  has  been  doing 
sports  and  general  assignments  for  the 


Minneapolis  Journal,  became  city  edi¬ 
tor  of  the  Minneapolis  Dally  News  this 
week. 

Capt.  Paul  S.  Bliss,  formerly  connect¬ 
ed  with  the  St.  Paul  Dispatch-Pioneer 
Press  and  other  Twin  City  papers,  has 
arrived  in  France.  He  had  spent  over 
a  year  in  training,  and  was  instructor 
in  a  Kansas  camp.  He  is  with  the  805th 
Infantry. 

J.  Wilson  Roy,  former  repi-csentative 
of  the  Goss  Printing  Press  Company,  is 
back  again  in  newspaper  work.  He  is 
now  on  the  staff  of  the  (Cincinnati  En¬ 
quirer.  The  Goss  plant  is  now  working 
exclusively  on  Government  work. 

Miss  Jeannette  Jan.scn,  formerly  city 
editor  on  the  Mason  City  (la.)  Globe- 
Gazette  before  its  consolidation.  Is  now 
handling  the  commercial  news  matter 
for  the  Register  and  Tribune,  along 
with  other  reportorial  work. 

Ralph  L.  Harmon,  of  St.  Paul,  Minn., 
formerly  one  of  the  editors  of  the  Non- 
Partison  I.eader,  has  become  identified 
with  the  Iowa  Homestead,  of  Des 
Molne.s,  as  one  of  the  associate  editors. 

W.  W.  Waymack,  formerly  an  edi¬ 
torial  writer  for  the  Sioux  City  (la.) 
Journal,  has  become  editorial  and  spe¬ 
cial  war  writer  on  the  Des  Moines 
Register  and  Tribune.  He  succeeds 
Irving  Brant,  who  is  now  connected 
with  the  St  Louis  Star  as  an  editorial 
writer. 

Miss  Ruth  Stewart,  special  feature 
writer  for  the  Des  Moines  Tribune,  has 
enrolled  for  study  in  the  University  of 
Iowa. 

Floyd  Gibbons,  war  correspamdent  for 
the  Chicago  Tribune,  spoke  to  a  big  au¬ 
dience  in  the  Prospect  Theatre,  Cleve¬ 
land,  O.,  la.st  week,  and  also  addressed  a 
good  audience  at  the  City  Club. 


CAPT.  BAIRNSFATHER 
LAUDS  U.  S.  SOLDIER 


Noted  War  Cartoonist  is  on  Way  to 
Australia  to  Promote  Recruiting — 
Declares  American  Fighters  in 
France  are  Best  in  World. 


(3apt.  Bruce  N.  Bairn.sfather,  of  the 
British  army,  whose  trench  cartoons  of 
"Old  Bill,’’  “Bert,”  and  “Alf,”  and  their 
humorous  adventures  on  the  battle- 
front,  is  in  New  York,  resting  for  a 
few  days  before  proceeding  on  his  way 
to  Australia,  where  he  will  promote  re¬ 
cruiting  for  six  months. 

Capt.  Balrnsfather  paid  a  high  tribute 
to  the  American  soldier. 

“I  have  watched  h'm  six  months,” 
he  said,  "and  there  is  not  a  soldier  in 
Europe  his  superior.  And  when  it 
comes  to  scrapping — I  understand  that 
is  the  word  you  use  here — well,  my 
word!  I  didn’t  know  how  fast  the 
Germans  could  inin  until  the  Yankees 
started  after  them.” 

Capt  Balrnsfather,  who  entered  the 
British  army  in  1914  as  a  lieutenant, 
begran  sketching  what  he  calles  the 
"humorous  side  of  the  ml-sery  owr 
there,”  when  in  the  trenches  before 
Messlnes  Ridge.  He_sent  a  drawing  to 
the  London  Bystander.  Soon  he  be¬ 
gan  to  draw  regularly  for  English  pub- 
Ucationa  In  1916,  after  nearly  three 
years  of  active  service,  during  which 
he  was  ga-ssed  and  severely  wounded, 
Balrnsfather  was  ordered  to  devote 
himself  exclusively  to  "(Md  Bill”  and 
his  pala 


BRITISH  AD  EXPERT 
WRITES  FOR  U.  S. 


Charles  Frederick  Higham,  Noted  Copy 
Writer,  Prepares  Matter  for  Fourth 

Liberty  Loan  Drive  Differs  in  Style 
From  American  Productions 

Washinctton,  September  30. — CTharles 
Frederick  Higham,  one  of  the  most 
noted  advertising  writers  in  England, 
has  written  a  Liberty  Loan  ad  for  the 
Treasury  Department.  It.  arrived  too 
late  to  be  included  in  the  national  cam¬ 
paign  portfolio  which  was  sent  out  to 
the  various  local  committees  for  the 
Fourth  Loan,  but  it  may  be  distributed 
to  the  committees  in  the  larger  cities. 
If  not,  it  will  tie  used  in  the  War  Sav¬ 
ings  Certificate  campaign. 

Mr.  Higham  wrote  the  copy  for  the 
Victory  Loan,  which  was  Great  Britain’s 
greater  war-bond  campaign,  and  also 
for  the  enormous  recruiting  campaign 
originated  by  I^ord  Kitchener  and 
known  as  “Kitchener’s  Army.” 

The  copy  he  sent  for  use  in  the  Unit¬ 
ed  States  offers  an  Interesting  sidelight 
on  the  English  method  as  compared 
with  those  of  the  ad  writer  in  the  Unit¬ 
ed  States.  The  Higham  copy  is  much 
longer  and  more  argumentative  than 
any  an  American  ad  man  would  pro¬ 
duce.  It  is  carefully  written,  as  regards 
composition,  but  it  lacks  the  sure-fire 
punch  which  the  American  seeks  to  put 
into  fewer  words  to  get  “the  stuff  over.” 

Mr.  Higham  uses  the  first  person  in 
his  copy,  something  that  an  American 
ad  writer  never  does,  but  the  compari¬ 
son  between  the  two  methods  become.s, 
after  all,  an  exposition  of  two  widely 
contra.sted  styles  of  journall.sm,  which 
assert  themselves  in  every  other  branch 
of  newspaper  work. 


City  Editors'  Meeting  Postponed 
Meetings  for  the  organization  of  State 
units  ot  the  National  Association  of  City 
Editors,  Scheduled  for  the  latter  part  of 
September  for  Maine,  New  Hampshire, 
and  Vermont,  were  postponed  by  Presi¬ 
dent  C^yde  P.  Steen  until  late  in  October, 
the  exact  dates  to  l)e  announced  shortly. 


GIVE  TO  QUICKEN 
ALLIED  VICTORY, 
JOFFRE  URGES 


Field-Marshal  Joffre,  hero  of  the 
great  battle  of  the  Marne,  marking  the 
present  succe.sses  of  the  Allied  forces, 
made  po.ssible  no  less  by  the  dollars  of 
the  citizens  of  .\merica  than  by  the 
bayonets  of  the  Yankee  soldiers  now  do¬ 
ing  valiant  work  in  driving  back  the 
German  hordes,  has  sent  the  following 
message  to  America  as  the  fourth  Lib¬ 
erty  I,oan  is  well  under  way: 

“Victory  approaches  in  ha.sty  stilde.s. 
But  so  that  it  will  be  still  quicker,  it  is 
every  citizen’s  ta.sk  to  give  gold  plenti¬ 
fully  .so  as  to  secure  for  those  who  pour 
out  their  blood  all  possible  means  to  cast 
down  the  last  resistance  of  our  ene¬ 
mies.” 


Contains  .076  Per  Cent.  Reading  Matter 
As  an  example  of  advertising  prog- 
re.ss,  but  hardly  as  a  criterion  to  be  fol¬ 
lowed  in  view  of  the  scarcity  of  paper 
of  all  kinds  and  the  efforts  of  the  Gov¬ 
ernment  to  limits  its  use  to  the  actual 
need  of  publishers  in  placing  news  be¬ 
fore  readers,  the  Railway  Age  for  Sep¬ 
tember  27  is  at  lea.st  striking.  It  is 
made  up  of  seventy-eight  pages,  count¬ 
ing  the  cover,  and  contains  six  pages  of 
news  articles  and  editorials,  which  stag¬ 
ger  under  seventy-two  pages  of  adver¬ 
tising,  counting  under  this  head  the 
index  to  advertl.sements  and  the  table 
of  contents. 


“We’re  No  Pikers!  Help  Yourself!” 

The  publishers  of  the  St.  Paul  Dis¬ 
patch-Pioneer  Press  and  Daily  News 
have  offered  space  in  their  papers  to 
the  chairman  of  the  local  Fourth  Lib¬ 
erty  Loan  Committee  for  the  forthcom¬ 
ing  drive.  The  News  .said  its  columns 
“are  open  to  you  from  first  page  to  last 
page  without  stint  or  limit.  Help  your¬ 
self!  We’re  no  pikers!” 


Japan's  Premier  an  Editor 
Kei  Hara,  the  new  Japanese  Premier 
and  Mini.ster  of  Ju.stice,  is  one  of  the 
i.sland  empire’s  greatest  editors.  He  is 
an  experienced  diplomat,  and  is  known 
in  official  circles  in  Wa.shington,  having 
visited  us  in  1909. 


The  Toledo  Blade 
Has  Signed  a  Contract 
for  the  Haskin  Service 


¥ 
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ONLY  THIRD  OF  I.C  M.A. 
INCREASED  RATES 


Replies  to  Questionaire  Sent  by  Harold 

Hough  Shows  What  Was  Done  in 
Price-Boosting  by  Members  of  Or¬ 
ganisation  Daring  Year 

In  an  effort  to  ascertain  just  what  the 
newspapers,  members  of  the  Internation¬ 
al  Circulation  Manairers'  Associtaion,  had 
done  in  raising  subscription  rates,  Harold 
Hough,  circulation  manager  of  the  Fort 
Worth  (Tex.)  Star -Telegram,  sent  a 
questionaire  to  the  four  hundred  and 
odd  members  of  the  Association,  a.sk- 
ing  for  data  on  the  subject. 

In  the  replies  one  point  stands  out 
with  special  prominence — that  up  to 
July  1  of  this  year  30  per  cent,  of  the 
newspapers  responding,  all  dailies,  had 
not  made  changes  of  any  sort. 

Sending  the  re.sults  to  Editor  &  Pub¬ 
lisher,  Mr.  Hough  says: 

“I  promised  all  the  boys  who  sent 
the.se  replies  that  I  would  send  them  a 
report,  but  if  this  article  finds  space  in 
the  Editor  &  Publisher  I  guess  it  will 
not  be  necessary  for  me  to  mail  these 
replies  direct,  becau.se  they  will  all  see 
them,  and  if  they  are  not  taking  the 
Editor  &  Pubijsher  they  ought  to  be, 
so  this  would  only  be  one  of  a  bu.shel 
of  things  they  are  mis.slng  by  not  re¬ 
ceiving  your  splendid  publication.” 

The  qucstion.aire  asked  for  data  cover¬ 
ing  the  full  year  ending  July  1,  1918. 
Replies  were  sent  by  218  papers.  The 


following  tables  give  the  results: 

Made  changes  in  rates .  155 

No  changes  in  rates  .  63 

Increased  city-carrier  rates  .  95 

Increa.sed  street  price  .  71 

Increased  country  agents'  rates....  96 
Increasing  mail  .  187 

Percentages  of  increases  are  as  fol¬ 
lows: 

Newsp.apers  whose  Increases  are  be¬ 
tween  20  and  50  per  cent.:  ' 

On  city-carrier  subscription  rates. .  52 

On  the  streci,  price .  11 

On  the  country  agents'  rates .  51 

On  the  mail -subscription  rates  ....  70 

New.spapers  whose  Increase  was  be¬ 
tween  50  and  75  per  cent.: 

On  city-carrier  rates  .  22 

On  street  price  .  17 

On  country  agents’  rates  .  17 

On  mail  rates  .  29 

Newspapers  whose  increase  was  be¬ 
tween  75  and  100  per  cent.: 

On  city-carrier  rates .  19 

On  street  price .  43 

On  country  agents’  rates .  15 

On  mail  rates  .  23 


EXPLAINS  RULING  ON  “WANTS” 


No  Ban  on  “Help  Wanted”  Unless  Wage 
Inducements  Are  Offered 

St.  Paul,  October  2. — An  erroneous 
impression  existing  among  St.  Paul  em¬ 
ployers  that  they  should  not  advertise 
for  help  has  been  dispelled  by  Hugo  V. 
Koch,  director  for  Minnesota  of  the 
United  States  Federal  Employment  ser¬ 
vice. 

‘There  Is  nothing  in  the  Federal  reg¬ 
ulations,"  he  say.s,  "placing  a  ban  on 
advertising  so  long  as  employers  donut 
attempt  to  attract  men  from  essential 
indu.stries  by  offering  superior  induce¬ 
ments.  Rut  in  such  advertisements  there 
must  be  no  mention  of  wages.” 

Mr.  Koch  says  he  is  informed  that 
newspapers  outside  St  Paul  are  ac¬ 
cepting  advertisements  naming  salaries 
to  be  paid,  and  be  is  notifying  them  to 
abandon  the  practice. 


OF  liNTEKEST  TO 
CIRCULATORS 


Warren  Marsh  Toomey,  former  asls- 
tant  to  the  circulation  manager  of  the 
Hartford,  Conn.  Courant  has  received 
a  temporary  commission  as  ensign  in 
the  navy.  Mr.  Toomey  joined  the  U. 
S.  N.  K.  F.  soon  after  this  country  en¬ 
tered  the  war.  He  has  received  orders 
to  report  for  overseas  service. 


Expert  Largest  1.  S.  C.  M.  A.  Meeting 
The  .semi-annual  convention  of  the 
Inter-State  Circulation  Managers’  As- 
.sociatiun  will  be  held  at  Harrisburg, 
Pa.,  on  October  17.  Fred  I.  Cook,  of 
the  Scranton  Republican,  is  chairman  of 
the  programme  committee,  and  is  ar¬ 
ranging  for  some  interesting  discus¬ 
sions.  This  is  expected  to  be  the  large.st 
meeting  in  the  hi.story  of  the  I.  S.  C. 
M.  A. 


Illinois  Circulation  Managers  to  Meet 
The  Circulation  Managers’  A.ssocla- 
tion,  of  Illinoi.s,  will  hold  its  .semi-annual 
meeting  on  October  15,  at  the  Nelson 
Hotel,  Rockford,  Ill.  The  local  com¬ 
mittee  is  busy  preparing  excellent  en¬ 
tertainment  for  the  visiting  delegates, 
who  are  a-sked  to  bring  their  wives  with 
them.  There  will  be  a  visit  to  Camp 
Grant,  nearby,  and  a  sight-seeing  tour 
of  the  city. 


Circulation  Manager  in  War  Work 
Ralph  J.  Seaman  has  resigned  his 
po.sition  as  circulation  manager  on  the 
Farmers’  EMspatch  at  St.  Paul,  Minn.,  to 
enlist  under  special  .service  in  the  Ord¬ 
nance  I>'partment,  at  Washington,  D. 
C.  He  paased  through  Des  Moines,  his 
home  town,  and  vi.slted  with  friends  at 
the  Regl.ster  and  Tribune.  Mr.  Seiunan’s 
first  newspaper  experience  was  gained  in 
the  circulation  department  of  the  Regis¬ 
ter  and  Tribune. 


Quebec  Chronicle  Now  2  Cents 
The  Quebec  Chronicle  has  raised  its 
price  to  two  cents  per  copy. 

Must  Have  Had  Identical 
Sulisrriplion  Price 

Tennessee  Editors  Make  Dollar  Buy 
Many  Papers  and  Dodge  Donnelly 
Regulation  on  Exchange  Copies 

A  very  amusing  and  ridiculous  ex¬ 
perience  at  the  recent  meeting  of  the 
East  Tenne.s.see  Press  Association,  says 
the  Athens  (Tenn.)  Athenian,  was  the 
observance  of  the  order  of  T.  E.  Donnel¬ 
ley,  who  has  been  appointed  to  a  po¬ 
sition  In  the  War  Industry  Board,  to 
the  effect  that  publishers  must  eradi¬ 
cate  from  their  mail  list  their  entire 
lot  of  exchanges,  and  if  we  want  a  pa¬ 
per  published  anywhere  instead  of  mak¬ 
ing  an  even  exchange  .as  we  have  al¬ 
ways  done,  we  must  now  each  pay  to 
the  other  the  cash  subscription. 

Some  objection  was  expressed  to  this 
and  the  president  gave  a  short  talk  on 
the  order,  and  turning  to  the  secretary 
sitting  at  the  table  with  him  said  he 
wanted  to  continue  receiving  his  paper, 
then  to  Bill  Montgomery  that  he  want¬ 
ed  his  paper,  and  so  on  around  the  room, 
so  he  took  from  his  pocket  a  dollar  bill 
and  passed  It  around  to  each  member 
of  the  association,  subscribing  for  their 
paper.  This  wa.s  continued  by  every 
member  of  the  as.sociatlon  until  we  all 
had  renewed  our  sub.scrlptlon,  so  we 
will  receive  the  exchanges  just  the  same, 
and  all  of  them  will  be  paid  for  (?)  In 
cash. 


BIGGEST  UNDERTA  KING 
SINCE  WAR  BEGAN 


Postpone  Ad  Mgrs.  Meeting 
for  Liberty  Loan  Drive 


Liberty  Loan  Stupendous  in  Its  Oppor¬ 
tunity  to  Aid  War  Work,  and  Profit¬ 
able  as  an  Investment  for 
American  Dollars 


By  James  O’Shaughnessy, 
Executive  Secretary  A.  A.  A.  A. 

The  fourth  Liberty  Loan  is  the  most 
important  undertaking  of  our  Govern¬ 
ment  under  the  decl.aration  of  war. 

It  means  the  quick  and  complete  suc¬ 
cess  of  our  arms.  It  means  the  pros- 
l>erity  and  happiness  of  this  nation.  It 
will  hasten  the  spread  of  the  benefits 
of  true  civilization  to  all  of  the  world. 
As  the  largest  loan  ever  projected  by 
any  Government,  it  is  proportioned  to 
the  magnificence  of  our  war  plans  and 
to  the  world  vision  of  Pre.sident  Wilson. 

Every  man  who  respects  himself  will 
look  upon  this  loan  as  his  own  busi¬ 
ness  to  the  utmost  that  he  can  divert 
from  every  norm.al  need  and  want. 

Every  man  who  loves  his  fellows  will 
l>e  glad  of  the  opportunity  of  making 
himself  a  vital  part  of  the  great  war 
by  .subscribing  to  this  loan  with  every 
dollar  he  can  find. 

Since  the  world  began  there  never 
has  been  an  investment  opportunity  of¬ 
fered  to  a  whole  people  upon  which 
the  returns  approach  these  to  be  re¬ 
ceived  from  the  fourth  Liberty  Loan.  It 
is  the  only  opportunity  before  the  world 
to-day  in  which  the  investor  is  ade¬ 
quately  compen.sated  directly  in  cash 
and  given  benefits  over  and  above  which 
accrue  to  himself,  to  his  family,  to  his 
neighbor,  to  the  nation  as  a  whole,  and 
to  the  world  at  large. 


Campaign  Requires  All  Their  Time  and 
Energy — Dale  Will  Probably  Be 
Fixed  for  Next  Month 


The  Liberty  Loan  campaign  and  other 
present  war  activities  will  operate  to 
postpone  the  convention  of  the  Nation¬ 
al  Association  of  Daily  Newspaper  Ad¬ 
vertising  Managers,  which  was  to  bo 
held  in  Chicago  October  7  and  8,  for 
the  purpose  of  organizing. 

John  B.  Woodward,  of  the  Chicagj 
Daily  News,  and  E.  W,  Parsons,  of  the 
Chicago  Tribune,  who  have  charge  of 
convention  arrangements,  have  tele¬ 
graphed  to  H.  A.  Ahern,  of  the  New 
York  Evening  Post,  who  is  president 
of  the  New  York  As.sociation,  that  it 
was  deemed  inadvi.sable  to  hold  the 
convention  on  the  prescribed  date. 

Recognizing  that  the  Liberty  Loa.i 
campaign  should  compel  all  the  activi¬ 
ties  of  advertising  managers,  as  patrio¬ 
tic  citlzen.s,  Mr.  Ahern  wired  back  that 
his  judgment  accorded  with  that  of  the 
Chicago  men.  Mr.  Ahern  went  to  Chi¬ 
cago  the  middle  of  the  week  to  discu.ss 
a  new  date  for  the  convention,  which 
will  probably  be  fixed  for  next  month. 


Issues  Book  on  Advertising 
The  National  Educational  Committee 
of  the  As.soclated  Advertising  CHubs  of 
the  World,  of  which  Noble  T.  Praigg,  of 
Indianapoli.s,  is  the  .secretary,  has  Is- 
.sued  a  booklet  entitled  ‘’The  F'oot  Rule 
of  Successful  Retail  Advertising,”  along 
with  a  bulletin  telling  how  this  book¬ 
let  has  been  and  may  be  u.sed  as  the 
basis  for  study  courses  in  local  adver¬ 
tising  clubs. 


600  Rooms 
400  Baths 


HOTFI 

MARTINIQUE 

Broadway 
32d  Street 
New  Y ork 

One  Block  from  Penn¬ 
sylvania  Station 

Equally  Convenient  for  Amusements 
Shopping  or  Business 

157  Pleasant  Rooms,  with  Private 
Bath 

$2.50  PER  DAY 

257  Excellent  Rooms,  with  Private 
Bath,  facing  street,  southern 
exposure 

$3.00  PER  DAY 

Also  Attractive  Rooms  from  $1.50 
The  Restaurant  Prices  Are  Most 
Moderate 
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TIPS  FOR  THE  AD 
MANAGER 


Botsford,  Constantine  &  Tyler. 
through  their  Portland,  Ore.  office, 
placing  advertising  throughout  the  Pa¬ 
cific  Coast  for  sweaters  and  knit  wear 
of  the  Jantzen  Knitting  Company; 
through  their  Seattle  office,  listing  in 
newspapers  and  trade  papers  advertis¬ 
ing  for  the  Paragon  Tool  Company. 

N.  W.  Ayer  &  Son.  Philadelphia.  Re¬ 
ported  will  shortly  make  up  a  list  of 
newspapers  for  the  Swarthmore  Pre¬ 
paratory  School,  Swarthmore,  Pa.  Also 
placing  21  in.  8  t.  orders  with  news¬ 
papers  in  selected  sections  for  the  Uni¬ 
ted  States  Rubber  Co.,  1790  Broadway, 
New  York  City. 

George  Batten  Company,  381  Fourth 
Avenue.  Again  placing  a  few  orders 
with  some  New  England  newspapers 
for  the  Cliquot  Club  Companv,  Millis, 
Mass. 

CowEN  Company,  50  Union  Square. 
Placing  orders  with  newspapers  gener¬ 
ally  for  the  Lorlllard  Tobacco  Company. 

D’ARCY  iVDVERTlSINO  AGENCY,  St.  Louls. 
Making  2,500  1.  contracts  with  some 
Western  newspapers  for  the  Cleveland 
Macaroni  Company. 

Geoiuib  L.  Dyer  Company,  42  Broad¬ 
way.  Again  m.iking  contracts  with 
newspapers  for  Keliogg’s  Toasted  Corn 
Flake  Company,  Battle  Creek,  Michi¬ 
gan. 

Gardner  Advertising  Company,  St. 
Loui.s.  Again  placing  orders  with 
newspapers  generally  for  Fownes 
Brothers  &  Co.,  119  West  40th  Street. 

Giund  Advertising  Agency,  Elkhart, 
Ind.  Reported  will  make  up  a  list  of 
newspapers  within  the  next  two  months 
for  the  Grand  Dispensary  Medical  As¬ 
sociation,  Elkhart,  Ind. 

H.  W.  Kastor  &  Sons  Advertising 
Company,  Chicago.  Making  3,000  1.  con¬ 
tracts  with  .some  western  newspapers  for 
the  Lyko  Medicine  Company. 

Prank  Kiernan  &  Company,  136 
Broadway.  Placing  advertising  for  the 
John  Simmons  Company,  110  Centre 
Street. 

Lewis  Agency,  Washington,  D.  C. 
Placing  26  1.  40  t.  orders  with  some  Cal¬ 
ifornia  newspapers  for  J.  S.  Tyree, 
chemists,  Inc.,  Washington,  D.  C. 

MdI.,AiN,i  Haddon-Simpeirs  Coimpany, 
Philadelphia.  Reported  will  shortly 
make  up  a  li.st  of  New  York  State  news, 
papers  for  the  Motor  Parts  Company, 
Philadelphia.  Al.so  reported  to  be  pl.an- 
ning  a  newspaper  campaign  for  the 
V.  L.  Cavanna  &  Company,  Philadelphia. 

Robert  M.  McMuu.en  Company,  3.';4 
Fifth  Avenue.  Placing  orders  with  news¬ 
papers  In  selected  sections  for  the  Amer. 
lean  Cranberry  Exchange,  105  Hud.son 
Street. 

Motroiyilitan  Advertising  Company,  6 
Wall  Street.  Again  placing  copy  with 
new.spapers  for  George  P.  Ido  &  Co., 
Troy,  N.  Y, 

Potts-Turnbuli,  Advertising  Com¬ 
pany,  Kan.sas  City.  Making  3,000  1- 
tlme  contracts  with  some  Pacific  Coa.st 
newspapers  for  Peet  Brothers,  Kansas 
aty. 

Prank  Presbrby  Company,  456  Fourth 
Avenue.  Placing  orders  with  newspa¬ 
pers  generally  for  the  Prudential  IJfe 
Insurance  Company,  Newark,  N.  J. 

E.  P.  Remington  Agency,  Buffalo.  Re¬ 
ported  to  lie  renewing  some  of  their 
newspaper  contracts  with  the  Kondon 
Manufacturing  Company,  Minneapolis. 

Frank  Seaman,  470  Fourth  Avenue. 
Placed  orders  with  newspapers  in  se- 
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lected  sections  for  the  American  Brew¬ 
ers.  Also  placing  orders  with  some 
New  England  newspapers  for  Liggett  & 
Meyers  Tobacco  Company,  St.  Louis. 

Snitzler  Advertising  Co.mpany,  Chi¬ 
cago.  Reported  will  make  up  a  list  of 
newspapers  during  November  for  I,ax- 
oid  Company,  Cleveland. 

J.  Walter  Thompson  Co.mpany,  242 
Madison  Avenue.  Placing  orders  with 
newspapers  in  selected  sections  for  Ju¬ 
lius  Kayser  &  Co.,  45  East  17th  Street. 


AD  FIELD  PERSONALS 


J.  E.  Bidom,  who,  for  tile  past  three 
years  has  lK>en  office  manager  of  the 
King  Features  Syndicate,  37  VV'est  39th 
Street,  has  resigned  that  position  to  join 
the  Federal  Adverti.slng  Agency,  6  East 
39th  Street.  Mr.  Bloom  will  act  as  Mr. 
Kaus’s  assistant  •  handling  new.spaper 
campaigns. 

Capt.  Aiaier  Jones,  for  twelve  years 
connected  with  advertl.sing  department 
of  the  Dallas  Morning  News,  is  now  In 
training  at  the  camp  for  Texas  Na¬ 
tional  Guard  officers  at  Camp  Stanley, 
near  San  Antonio.  Mr.  Jones  is  c,ap- 
tain  of  a  troop  of  the  Fifth  Texas  Cav¬ 
alry. 

Miss  Minerva  S.  Harris,  who  has  lieen 
connected  with  the  Sherman  &  Bryan 
Agency  as  space  buyer,  and  more  re¬ 
cently  with  the  Greenleaf  Co.,  of  Bos¬ 
ton,  has  gone  with  Hoyt’s  Service  as 
manager  of  the  rate  and  contract  de¬ 
partment. 

D.  J.  Hinman,  of  the  W.  A.  Patter¬ 
son  Company,  1  Madison  Avenue,  has 
left  for  Los  Angeles,  where  he  goes  to 
make  his  home.  Ill  health  in  his  family 
made  this  stop  necessjiry.  He  has  not 
announced  any  definite  plan.s,  but  he 
will  undoubtedly  continue  in  the  same 
line  he  has  been  identified  with  so  long. 

The  Branham  Company,  225  Fifth 
Avenue,  hiis  taken  over  the  representa¬ 
tion  of  the  Ft.  Worth  (Tex.)  Record, 
formerly  repre.sented  by  Cone,  Loren- 
zen  &  Woodman;  the  Ix'xington  (Ky.) 
Herald,  formerly  repre.sented  by  Frank 
Northrup,  and  the  Jack.son  (Tenn  ) 
Sun. 


The  Following  Newspapeis  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  auditors 
or  independent  auditing  concerns,  who  are  certified  public  accountants,  any 
and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of  circu¬ 
lation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


AI.AIIAMA 

nirminzham  . NEWS 

Averane  cfroulation  fur  Juni>,  1018.  Dally 
4S.;<iRt;  Sunday.  a.l.T!).').  Printed  2.800,884 
linn  more  ailvertlalng  than  ita  neareat  com¬ 
petitor  In  1017, 


C.AI.IFORNIA 

Loa  Anceles . EXAMINER 

A.  B.  C.  Audit  reporta  ahow  larfeat  Momlna 
and  Sunday  circulation.  Greateat  Borne 
Delivery. 


GfconniA 

Atlanta  . DAILY 

GEORGIAN  AND  SUNDAY  AMERICAN. 
Circulation  dally  62.S3T :  Sunday  10A.287. 
The  largeat  3r  afternoon  circulation  In 
America.  The  createet  Sunday  circulation 
In  thla  aectlon  of  the  South. 


1I.I.INOIS 

Joliet  (Circulation  18,100  HBBALD-NBW3 


lOAVA 

Deo  Molnea . SUCCESSFUL  FARMING 

More  than  800.000  circulation  aiiaranteed 
and  proven  or  no  pay.  Member  Audit  Bureau 
of  Clrculationa. 


I.Ol'ISIAA'A 

New  Orleana  . TIMES  PICAYUNE 


MINNESOTA 

MInneapoIIa  .  TRIBUNB 

Momtnf  and  Evenins. 


MONTANA 

Butte .  MINER 

Avemae  dally.  14.005;  Sunday,  23,670,  for 
6  montba  endlnf  April  1,  1918. 


MIS.SOl’RI 

St.  Loula  . POST  DISPATCH 

Dally  Evening  and  Sunday  Morning, 
la  the  only  newapnper  In  Ita  territory  with 
the  lieaiitlfnl  Rotogravure  Picture  Section. 
The  POST  DISPATCH  aella  more  papera  In 
St.  Ixuila  and  aiihurha  every  day  In  the 
year  than  there  are  homea  In  the  city. 
Circulation  for  entire  year  1917: 

Sunday  average . 861. 26S 

Dally  and  Sunday . 194.561 

NEAV  JERSEY 

Elizabeth  . JOURNAL 


Pateraon  .  PRESS-CHRONICLB 


PlalnSeld . COURIER  NEWS 

NEW  YORK 

Buffalo . COURIER  A  ENQUIRER 


New  York  City _ IL  PROGRESSO  ITALO. 

AMERICANO. 


New  York  City . DAT 

The  National  Jewlah  Dally  that  no  general 

advertiser  should  overlook. 

OHIO 

Toungatown . VINDICATOR 

PENNSYLVANIA 

Erls . TIMES 


Wllkea  Rarre . TIMES  LEADER 

TENNESSEE 

Nashville .  BANNER 

TEXAS 

Houston . CHRONICLl 

The  Climnicle  guarantees  a  circulation  ol 
50.000  dally  and  58,000  Sunday, 

VIRGINIA 

Harrisonburg . DAILY  NEWS  RECORD 

Ijargest  circulation  of  any  dally  paper  In  ths 
famous  valley  of  Virginia. 

WASHINGTON 

Seattle . POST  INTELLIGENCER 


ROLL  OF  HONOR 


Condemns  Cut-Price  Advertising 
Providence,  U.  I.,  September  30. — 
Frank  Stockdale,  a  retail  merchandising 
expert,  speaking  before  the  Attleboro 
Chamber  of  Commerce  recently,  recom¬ 
mended  good  advertising.  He  urged  the 
merchants  to  use  the  kind  that  pulls  on 
and  lasts,  not  tjie  “Jerky"  kind  that  has 
but  temporary  results.  “Money  spent 
for  advertl.sing  Is  never  wa.sted,’’  he  .said. 
He  denounced  the  “cut-price  advertis¬ 
ing,”  claiming  Its  value  was  far  less  than 
that  which  shows  the  merchant  has 
built  up  the  standard  of  his  good.s. 


Ad.  Man  Gets  Commission 
Donald  Frederick  Southgate,  of  Ro¬ 
chester,  N.  Y.,  has  won  his  commls.sion 
as  second  lieutenant  in  the  tank  corps. 
Mr.  Southgate  was  a  student  of  the  Uni¬ 
versity  of  Rochester  and  later  8erve<l  in 
the  advertl.sing  department  or  the  Stan¬ 
dard  Oi'tlcal  Company  in  Geneva,  en¬ 
listing  la.st  May  for  training  at  Camp 
Colt,  Gettysburg.  He  will  now  train 
others  to  “treat  'em  roiigli.” 


Stockman  Agency  to  Close 
The  A.  M.  Stockman  Advertising 
Agency,  271  Broadway,  closed  on  Oc¬ 
tober  1  for  the  period  of  the  war,  owing 
to  the  expected  entrance  of  Mr.  Stm-k- 
man  into  Government  service.  The  ac¬ 
counts  will  be  tran.sferred  to  Groot  A 
Denhard,  20  Vesey  Street 


The  following  piihllehen  gunrantee  circulation 
and  willingly  grant  any  advertlaer  the  privilege 
of  a  careful  and  ezhaiiatlve  Inveattggtlon : 

II.I.INDIS 

Chicago  . J .  SKANDINAVSN 

KENTITKY 

Loiilavllle.  Ky.. MASONIC  HOME  JOURNAL 
(Semi-Monthly.  32  to  61  pagea.)  Guaranteed 
largeat  clmilatlon  of  any  Maannir  publica¬ 
tion  In  the  world.  In  ezeeaa  of  90.000  toplea 
monthly. 


GEORGIA 

Athen .  BANNER 

A  gilt  mige  auhacriptlon — not  a  mare  circula¬ 
tion  claim. 


NEBRASKA 

Lincoln...  (Clr.  128.381) ..  .FREIE  PRESSE 


R.J.BIDWELLCO. 

Pacific  Coast  Representative  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  tn« 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


We  spend  more 
than 

$500,000 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world. 

“Heant’s  Features  Always  Lead” 

Write  for  booklet. 

Million  Dollar  Foatvra  Snrric**' 

The  International  Feature  Service 

729  Savanth  Ava.  Naw  York,  N.  Y. 


I'ENNSVI.VANIA 

Johnstown  . DAILY  DEMOCRAT 
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CLUB  PRICE  RULING 
APPEARS  VAGUE 


Publishers  Ask  Donnelley  to  Rule  on 
What  Is  Meant  by  the  Clause  Lim¬ 
iting  Subscription  Price  to  75  Per 
Cent,  of  Published  Price 


By  Samuel.  M.  Wiluams. 

An  interesting  question  has  arisen  in 
connection  with  the  price  to  be  charged 
by  publishers  of  weekly  newspapers  and 
periodicals  when  they  enter  into  club¬ 
bing  arrangements  with  other  publica¬ 
tions.  The  regulations  issued  by  the 
Pulp  and  Paper  Section  of  the  War  In¬ 
dustries  Board  to  publishers  of  weekly, 
semi-weekly,  or  tri-weekly  editions  of 
metropolitan  papers  for  country  circu¬ 
lation,  and  other  mail-order  publications, 
contains  the  following  prohibition: 

“Selling  to  subscribers  below  public 
subscription  rate,  except  in  clubbing  with 
other  periodicals,  when  the  price  should 
be  not  less  than  75  pier  cent,  of  the  sum 
of  the  published  price." 

Some  publishers  have  interpreted  this 
to  mean  that  no  papier  should  enter  a 
club  list  at  less  than  75  pier  cent,  of  its 
published  price,  but  others  maintain  that 
the  75  per  cent,  applies  only  to  the  com¬ 
bined  clubbing  price,  leaving  the  appor¬ 
tionment  among  the  members  to  be 
whatever  they  may  arrange  between 
themselves. 

Under  the  latter  interpretation,  it 
would  be  possible  in  a  combination  of 
three  publications  for  one  to  charge  100 
pier  cent.,  the  second  75  per  cent.,  and 
the  third  50  pier  cent,  of  their  respective 
advertised  rates,  thereby  making  the 
combined  club  price  75  per  cent. 

The  question  has  been  submitted  to 
Thomas  E.  Donnelley,  chief  of  the  Pulp 
and  Papier  Section,  for  a  decision  which 
has  not  yet  been  rendered.  It  is  piointed 
out  that  gross  inequalities  might  be 
practiced  if  members  of  a  clubbing  ar¬ 
rangement  were  enabled  to  appiortion 
their  ratios  as  they  please.  Take,  for 
example,  four  $1  a  year  publications 
Joining  together.  Their  combined  regu¬ 
lar  price  would  be  $4.  Under  the  75  per 
cent,  rule  the  least  they  could  offer  to 
subscribers  would  be  $3  combined  price. 
In  appiortioning  this  $3  among  them¬ 
selves,  however,  one  publication  might 
be  entered  at  ten  cents  a  year,  thus  en¬ 
couraging  what  practically  would  be  free 
circulation. 

The  question  was  submitted  to  Mr.  Don¬ 
nelley  by  one  of  the  large  weekly  pub¬ 
lications  of  a  metropolitan  papier,  but 
as  yet  has  not  been  answered. 

Victor  F.  Lawson,  chairman  of  the 
Publishers  War  Committee,  has  given 
his  views  on  this  problem  in  the  fol¬ 
lowing  letter: 

“I  suppiosed  at  the  time  the  ruling  was 
adopted  that  the  75  pier  cent,  provision 
referred  only  to  the  amount  charged  the 
subscriber,  and  that  it  would  be  imma¬ 
terial  as  to  how  the  papiers  entering  into 
the  clubbing  arrangement  established 
their  individual  percentage  shares  of  the 
subscriber’s  money.  This  view  rests  on 
the  theory  that  the  Government  wants 
to  prevent  the  increase  of  the  consump¬ 
tion  of  papier  by  reason  of  an  uncom- 
mercially  low  price  to  the  purchaser. 
Having  fixed  this  limit  at  75  pier  cent, 
of  the  combined  individual  and  single 
prices  of  the  clubbing  papiers,  the  fur¬ 
ther  matter  of  how  the  money  Is  di¬ 
vided  between  the  various  publications 
does  not  of  course  have  any  infiuence 
on  the  increased  volume  of  subscrip¬ 
tions  developied  by  a  low,  clubbing  price 
to  the  subscriber. 

“Possibly  there  may  be  another  angle 
to  the  contmdrum  that  escapes  me." 


A.  P.  DIRECTORS  GET  TOGETHER 


Three-Days’  Session  This  Week  Called  to 
New  York  Many  Prominent  Publishers 
The  board  of  directors  of  the  Asso¬ 
ciated  Press  were  in  session  Tuesday, 
Wedne.sday,  and  Thursday,  this  week,  at 
the  lioard  rooms  on  Chambers  Street. 
Some  impiortant  matters  were  under 
consideration.  A  number  of  daily  news¬ 
papers  were  admitted  to  memoership, 
and  the  usual  routine  matters  were  dis¬ 
posed  of.  Frank  B.  Noyes  presided  and 
Frederick  Hoy  Martin  acted  as  secre¬ 
tary,  in  the  absence  of  Melville  E.  Stone, 
who  is  in  Italy.  The  vice-presidents, 
Ralph  H.  Booth,  of  the  Booth  Publishing 
Company  of  Michigan,  and  E.  P.  Adler, 
of  the  Lee  Syndicate  of  Newspapers, 
Davenport,  maintained  their  perfect 
average  in  attendance.  With  the  excep¬ 
tion  of  Charles  A.  Hook,  of  the  Pitts¬ 
burgh  Dispatch,  who  is  in  Britain  as 
the  guest  of  the  British  Gove'.nment; 
W.  L.  Mcl.iean,  of  the  Philadelphia  Bul¬ 
letin,  who  is  confined  to  his  home  suffer¬ 
ing  from  a  back  attack  of  grippe,  and 
R.  M.  Johnson,  of  the  Houston  Post,  who 
w’as  unable  to  be  present,  there  was  a 
full  attendance  of  the  board,  including 
Charles  Hopkins  Clark,  Hartford  Cou- 
rant;  Clark  Howell,  Atlanta  Constitu¬ 
tion;  V.  S.  McClatchy,  Sacramento  Bee; 
Elbert  H.  Baker,  Cleveland  Plain  Dealer ; 
Adolph  S.  Ochs,  New  York  Times;  A.  C. 
Weiss,  Duluth  Herald;  John  R.  Rathom, 
Providence  Journal;  W.  H.  Cowles,  Spo¬ 
kane  Spokesman-Review;  D.  E.  Towne, 
Shaffer  Group,  Chicago,  and  Victor  F. 
Law.son,  Chicago  Daily  News. 


TO  CONFER  ON  LABOR  PROBLEMS 


Meeting  of  A.  N.  P.  A.  Committee  and 
Visiting  Publishers  Held  in  New  York 
T.  R.  Williams,  bu.siness  manager  of 
the  Pittsburgh  Pre.ss,  called  a  conference 
of  publishers,  on  behalf  of  the  Labor 
Committee  of  the  A.  N.  P.  A.,  to  meet 
for  a  di.scussion  of  war-time  labor  prob¬ 
lems,  on  Friday,  at  the  offices  of  the 
Boston  Globe,  In  the  World  Building. 

A  majority  of  the  members  of  the 
board  of  directors  of  the  Associated 
Pre.ss,  who  had  been  in  attendance  at 
the  meeting  of  the  board  this  week, 
were  present  at  this  labor  contereiice, 
as  well  as  officials  of  the  A.  N.  P.  A. 


ROBERTS,  JR.,  GETS  COMMISSION 

Yonng  Son  of  Owner  of  St.  Louis  Star 
Now  a  Lieutenant  in  Aviation 
St.  Louis,  October  3 — A  commission 
as  aviator  in  the  Naval  Aviation  Service, 
with  the  rank  of  lieutenant,  junior 
grade,  has  been  given  to  John  C.  Rob¬ 
erts,  jr.,  twenty  years  old,  son  of  John 
C.  Roberts,  owner  of  the  St.  Louis  Star. 

Young  Roberts,  who  entered  the  ser¬ 
vice  February  1,  received  his  training  at 
Pen.sacola,  Fla.  He  spent  five  months 
in  France  as  a  driver  of  a  munition 
truck,  returning  to  St.  Louis  last  No¬ 
vember  after  the  American  Field  Ser¬ 
vice  had  been  discontinued  as  a  volun¬ 
tary  organizaticHi  and  its  work  taken 
over  by  the  French  Government. 


Buffalo  Newspaper  Men  Aid  Loan 
Buffalo  newspaper  men  are  playing  a 
prominent  part  again  in  the  Fourth 
Liberty  Loan  campaign.  The  publish¬ 
ers  are  members  of  the  general  com¬ 
mittee  which  is  in  complete  charge 
of  the  movement,  and  George  D.  Crofta, 
a  former  newspaper  man  and  now  a 
lawyer.  Is  vice-chairman  'of  the  entire 
campaign.  A.  H.  Kirchhofer,  of  the 
News,  again  has  charge  of  the  news 
bureau. 


VICTOR  LAWSON  NEAR 
DEATH  BY  ACCIDENT 


Stone  Falls  From  Top  of  Twenty-Story 
Building,  Misses  His  Head  by 
Narrow  Margin,  and  In¬ 
jures  His  Foot 

Victor  F.  Lawson,  proprietor  of  the 
Chicago  Daily  News,  narrowly  escaped 
serious  injury  in  New  York  on  Wed- 
no.sday  while  attending  an  important 
meeting  of  the  directors  of  the  Asso¬ 
ciated  Pres.s.  As  it  was,  his  right  ankle 
was  injured  in  a  mo.st  unusual  way. 
The  physicians  who  responded  to  the 
call  from  the  board  rooms  of  the  Asso¬ 
ciated  Press  gave  it  as  their  opinion 
that  no  bones  had  been  fractured,  and 
that  the  hot  water  and  arnica,  first-aid 
treatment,  prevented  a  very  painful  in¬ 
jury. 

Mr.  Lawson  was  returning  to  the 
headquarters  of  the  A.  P.  from  lunch¬ 
eon  with  other  directors  at  the  Hard¬ 
ware  Club  when  the  accident  happened. 
He  was  walking  arm  in  arm  with 
Clark  Howell,  of  the  Atlanta  Constitu¬ 
tion.  They  had  reached  the  Immi- 
grant.s’  Savings  Bank  Building  In 
Chambers  Street  and  were  al>out  to  en¬ 
ter  the  elevator  lobby  at  No.  51  when 
Mr.  Lawson  felt  a  rush  of  air  pass  his 
face,  heard  a  loud  report,  and  received 
a  crushing  blow  across  his  right  instep. 
Both  Mr.  loiwson  and  Mr.  Howell  were 
half-stunned.  They  thought  an  explo¬ 


sion  had  occurred.  Finally  It  was  dis¬ 
covered  that  a  piece  of  granite,  almost 
as  big  as  one’s  head  and  sharp  on  one 
end,  had  fallen  from  one  of  the  upper 
cornices  of  the  building,  which  Is  twen¬ 
ty  stories  high. 

Mr.  Howell  was  Inclined  to  the  opin¬ 
ion  that  the  stone  had  landed  on  the 
.sidewalk  and  side-swiped  Mr.  Lawson’s 
ankle  on  the  rebound.  Mr.  Lawson  was 
inclined  to  think  that  the  rock  had  cut 
his  foot  just  as  it  landed  on  the  side¬ 
walk.  The  doctor  said  that.  If  the  rock 
had  landed  squarely  on  Mr.  Lawson’s 
head,  there  would  have  been  no  need 
for  his  services. 

The  board  sent  a  very  beautiful  bou¬ 
quet  of  American  Beauty  roses  to  Mr. 
Lawson  in  his  apartment  in  the  Waldorf. 


Newsies  Cry  “Buy  a  Bond” 
Newsboys  of  Dallas,  Tex.,  have  been 
aiding  In  the  fourth  Liberty  Loan  drive 
in  Dallas  by  shouting  “Buy  a  Liberty 
Bond!”  after  each  cry  of  their  papers 
on  the  streets.  This  practice  was  In¬ 
stituted  at  the  opening  of  the  Liberty 
Ia>an  drive  on  Saturday,  September  28, 
and  will  continue  throughout  the  drive. 


A.  N.  A.  Meeting 

The  annual  meeting  of  the  Associa¬ 
tion  of  National  Advertisers  will  be  held 
at  the  Waldorf-Astoria  Hotel,  Decem¬ 
ber  4,  5  and  6.  The  Association  now 
has  280  members,  four-fifths  of  whom 
will  attend  the  convention. 
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BRISBANE  TO  TESTIFY  THREATEN  TO  CUT  OFF 
AT  SENATE  HEARING  NEWS  PRINT  SUPPLY 


Asserts  That  Washington  Times  Has 

Been  “100  Per  Cent.  American  and 
500  Per  Cent.  Anti-German” — 
Inquiry  Postponed 

Washington,  October  2. — It  Is  possi¬ 
ble  that  the  inquiry  by  the  Senate  Ju¬ 
diciary  Sub-Committee,  bearing  upon 
the  financing  of  newspapers  by  brewing 
Interests,  will  be  postponed  until  the 
middle  of  November. 

At  a  meeting  of  the  committee  to-day 
a  great  number  of  documents  relating  to 
the  purchase  of  the  Washington  Times 
by  Arthur  Brisbane,  with  funds  loaned 
to  him  by  the  brewers,  were  made  a 
part  of  the  record  and  ordered  printed. 

There  was  also  added  to  the  record  a 
letter  from  Mr.  Brisbane,  requesting  per¬ 
mission  to  testify  before  the  committee. 
This  opportunity  will  be  afforded  to  him 
when  the  Inquiry  is  formally  opened. 

It  has  been  asserted  that  the  Depart¬ 
ment  of  Justice  is  in  possession  of  evi¬ 
dence  of  unusual  and  malignant  activ¬ 
ity  on  the  part  of  some  brewers,  but  this 
evidence  has  not  yet  been  presented  to 
the  committee.  At  the  next  meeting  it 
will  be  determined  as  to  whether  the 
Inquiry  shall  be  confined  to  the  case  of 
the  Washington  Times  or  shall  take  a 
broader  scope. 

Mr.  Brisbane’s  letter  to  Chairman 
Overman,  of  the  Senate  Judiciary  Sub¬ 
committee,  follows: 

"September  28,  1918. 

"My  Dear  Sir:  It  is  stated  in  the 
Washington  Star  that  an  investigation 
ordered  by  the  Senate  Into  the  affairs  of 
my  newspaper,  the  Washington  Times, 
and  other  matters,  may  be  conducted 
without  the  summoning  of  witnesses  on 
the  part  of  the  Judiciary  Sub-Commit¬ 
tee,  of  which  you  are  chairman. 

"I  request  most  earnestly  that  you 
allow  me  to  appear  before  your  com¬ 
mittee  and  answer  charges  that  are  Im¬ 
plied  in  a  letter  from  A.  Mitchell  Palm¬ 
er,  made  public  through  the  Senate  and 
the  Senate  resolution. 

"The  document  published,  with  which 
my  newspaper  has  been  connected,  in¬ 
cluded  a  letter  written  in  1915  by  a 
man  whom  I  have  not  seen  and  from 
whom  I  have  not  heard  in  eight  years, 
a  letter  having  no  connection  with  me, 
my  own  newspaper,  or  any  newspaper 
with  which  1  am  connected. 

“This  letter  has  been  used  by  news¬ 
papers  throughout  the  United  States 
as  the  basis  of  a  charge,  preposterous  on 
the  face  of  It,  since  my  newspaper  is 
published  at  Washington,  where  every 
Government  agent  has  seen  it,  that  the 
Washington  Times  or  I,  its  sole  owner, 
have  been  guilty  of  sympathy  for  a 
nation  with  which  the  United  States  is 
at  war. 

"I  request  that  you  give  me  a  hearing 
and  an  opportunity  to  testify  under 
oath  to  the  following  facts,  which  I  can 
prove : 

"First.  That  I  am  the  sole  owner  of 
the  Washington  Times,  absolutely  in 
control  of  its  management  and  policies 
from  the  day  I  purchased  it. 

“Second.  That  from  the  day  I  bought 
it,  the  Washington  Times  has  been,  to 
borrow  the  expression  of  a  Senator,  TOO 
per  cent.  American  and  500  per  cent. 
anti-German.’ 

"The  accusation  again.st  me  has  been 
reprinted  and  magmlfled  in  hundreds  of 
newspapers  in  this  country.  Its  pub¬ 
licity  being  partly  due  to  the  Senate 
resolution,  I  hope  the  Judiciary  Sub- 
Oommlttee  will  not  refuse  mo  an  oppor¬ 
tunity  to  reply  publicly  to  false  accusa¬ 
tions  thus  publicly  made.  Yours,  very 
truly,  "Arthur  Brisbanb." 


Some  Canadian  Newtspaper»>  Notified  by 

Manufacturers  That  No  More  Paper 
Could  Be  Furnished  to  Them  - 
Publishers  Were  Not  Heard 

Toronto,  October  2. — Some  of  the 
newspapers  of  Canada  are  threatened 
with  discontinuance  liccauso  the  paper 
manufacturers  will  not  supply  them 
with  news  print.  Price  Bros.  &  Co., 
Limited,  has  notified  Canadian  custom¬ 
ers  that  it  would  not  supply  them  with 
paper  after  October  1,  and  J.  U.  Booth 
gave  .similar  notice  to  certain  of  his  cus- 
tomcr.s.  Other  manufacturers  have  made 
the  same  threat. 

It  is  coincidence  that  the  date  recent¬ 
ly  set  by  Commissioner  Pringle  for  the 
fixing  of  a  new  price  for  news  print  pa¬ 
per  in  Canada  is  the  same  as  that  fixed 
by  the  manufacturers  for  their  "strike.” 
It  is  unthinkable,  of  course,  that  there 
should  be  any  connection  between  the 
two. 

The  newspapers  claimed  it  was  a 
physieal  impossibility  to  cover  the  great 
mass  of  material  accumulated  by  the 
Commission’s  auditor  and  expert  in  time 
for  it  to  have  its  proper  bearing  on  the 
price  fixed  on  October  1.  The  Commis¬ 
sion’s  auditor,  G.  T.  Clarkson,  and  his 
.staff  required  over  six  months  in  which 
to  conduct  their  re-lnv'cstlgation  of  the 
manufacturers’  records  and  prepare  the 
report  that  was  Intended  to  be  the  ba¬ 
sis  and  starting  point  of  a  thorough  in¬ 
vestigation.  'The  new.spapers  had  been 
as-sured  that  when  this  report  was  ready 
they  would  be  given  ample  time  to  ana¬ 
lyze  it  and  pro.secute  such  further  in¬ 
quiries  as  that  analysis  might  indicate 
were  neces.sary,  before  being  called  upon 
to  take  part  in  public  hearings. 

A  Hurried  Call 

Suddenly,  and  before  the  report  had 
been  completed,  a  public  hearing  was 
called  for  September  12.  Commissioner 
Pringle  told  the  Newspapers’  Committee 
it  would  receive  Mr.  Clarkson’s  report 
on  September  9.  Mr.  Clarkson’s  report 
contained  a  great  mass  of  material,  in¬ 
cluding  scores  of  pages  of  tables.  The 
Newspapers’  Committee,  after  examin¬ 
ing  the  report,  immediately  directed  the 
attention  of  the  Government  counsel, 
the  auditor,  and  the  expert  to  many  im¬ 
portant  points  on  which  further  infor¬ 
mation  would  have  to  be  secured  before 
proper  conclusions  or  bases  for  exami¬ 
nation  of  witnesses  could  be  reached. 

Mr.  Clarkson  has  made  substantial  de¬ 
ductions  from  the  costs  previously 
shown  for  certain  companies  becau.se  of 
the  discovery  of  practices  charged  by 
the  newspapers  in  their  appeal  to  the 
Government,  which  made  the  costs  ap¬ 
pear  on  the  records  to  be  much  more 
than  they  really  were. 

Data  Not  Forthcoming 

To  the  publishers  it  was  unthinkable 
that  Commissioner  Pringle  should  have 
fixed  a  higher  price  on  tictober  1,  when 
Mr.  Clarkson’s  report  shows  that  in  the 
case  of  certain  companies  substantial 
deductions  must  be  made  from  the  co.sts 
previously  shown,  on  which  the  present 
price  was  based,  and  that  the  full  ex¬ 
tent  of  those  deductions  can  be  deter¬ 
mined  only  by  further  Investigation  and 
e.\amination  of  witne.sses.  There  was 
not  time  for  that  Inve.stlgatlon  and  ex¬ 
amination  before  October  1.  The  audi¬ 
tor  and  the  expert  have  not  even  yet 
been  able  to  prepare  the  additional  in¬ 
formation  which  they  and  the  Govern¬ 
ment  counsel  have  admitted  is  essential 
to  a  thorough  investigation. 


Editor  Kerney  Made  Good 
in  Hard  Task  in  France 

Trenton  Newspaper  Man  Was  Assigned 
to  Job  of  Keeping  Our  Allies  Posted 
on  American  War  Effort 


The  work  of  showing  the  people  of 
F'rance  America’s  effort  in  the  world’s 
war  is  a  task  allotted  to  James  Kerney, 
editor  of  the  Trenton  Times,  who  was 
appointed  director  for  France  for  the 
Committee  on  Public  Information  last 
February. 

What  America  is  doing  is  now  obvious 
to  the  people  of  the  world  since  our 
troops  have  been  engaged  along  tbe  en¬ 
tire  battle  front.  But  la.st  winter,  when 
comparatively  few  of  our  troops  were  in 
France,  and  when  our  effort  was  con¬ 
fined  mainly  to  preparations  to  receive 
and  care  for  them,  it  became  very  nec¬ 
essary  to  show  what  we  were  doing, 
and  the  gigantic  .scale  on  which  our 
preparations  were  l)eing  made.  This  was 
one  of  the  tasks  allotted  to  Mr.  Kerney, 
who  reached  France  the  latter  part  of 
February. 

These  were  very  trying  days.  The 
great  Hun  drive  against  the  British  in 
the  north  started  the  latter  part  of 
March,  and  about  the  same  time  the 
Germans  started  throwing  their  shells 
on  Paris. 

Mr.  Kerney  had  to  organize  a  force  to 
look  after  this  work  and  see  that  Ameri¬ 
ca’s  effort  was  allotted  proper  .space  in 
newspaper  and  magazine  columns.  Rep- 
rc.scntatives  from  leading  journals  were 
conducted  to  the  various  places  through¬ 
out  France  and  shown  the  gigantic  scale 
on  which  the  United  States  plans  were 


Los  Angeles,  fourth  City  in  U.  S* 
In  volume  of  advertising  published 

(See  N.  Y.  Evening  Post  report  for  July.) 

The  importance  of  Los  Angeles  as  a 
“National  Market’’  has  been  definitely 
established.  No  City  on  the  face  of 
the  globe  presents  a  more  promising 
field  to  the  wide-awake  merchant. 
Probably  the  greatest  single  factor  in 
educating  600,000  Angelenos  in  the  use 
of  Nationally  advertised  products  has 
been  the  Los  Angeles  Evening  Ilerald, 
the  largest  daily  newspaper  in  the  West¬ 
ern  hglf  of  the  United  States. 
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being  carried  out.  These  Included  the 
miles  of  docks  that  were  being  built; 
construction  of  our  own  engines;  ware¬ 
houses,  etc.  Lectures  were  delivered  at 
the  principal  universities  by  competent 
orators  who  visited  our  various  depots 
throughout  France. 

A  motion  picture  showing  the  activi¬ 
ties  of  the  A.  E.  F.  was  made  by  E.  B. 
Hatrick,  of  the  Committee  on  Public  In¬ 
formation  under  Mr.  Kerney’s  direction 
and  later  presented  under  his  auspices 
at  the  Gaumont  Palace  and  in  the  muni¬ 
tions  plant.s.  Tlio  success  that  has  fol¬ 
lowed  Mr.  Kerney’s  efforts  stamps  him 
as  an  organizer  of  unusual  ability. 


You  can  .sjive  the  soldier  boy’s  job  for 
him  only  through  having  hi.s  work  go 
on  while  be  is  away.  Use  Editor  & 
Pi’BusHKR’s  classified. 


The  CHICAGO  EVEN¬ 
ING  POST  was  first  in 
total  advertising  gain,  second 
in  local  display  gain  and  third 
in  total  display  gain  among 
Chicago  papers  for  1917. 

CTHE  CHICAGO  EVEN¬ 
ING  POST  carried  more 
automobile  display  advertis¬ 
ing  than  any  other  evening 
paper  in  Chicago  during  1917. 

CTHE  CHICAGO  EVEN¬ 
ING  POST  carried  more 
Railroad  and  more  Bank  ad¬ 
vertising  than  any  other  even¬ 
ing  paper  in  Chicago  during 
1917. 

CNo  other  newspaper  in 
Chicago  has  so  large  a 
percentage  of  its  readers 
among  the  financially  able 
class  as  has 

THE  CHICAGO 
EVENING  POST 


The  Only  Paper  in  Baltimore 
to  Gain  Circulation  Faster 
than  THE  NEWS  (Daily)  is 

THE  SUNDAY 
NEWS 

Baltimore’s  Only  Sunday  Afternoon  Paper 

11  O  Aug,  1918,  Aver. 

X  X  Net  Paid 

74,204  tepS’-  *"'• 

39,127  Gain  53% 

For  Rates,  Additional  Information,  Etc., 
Address 


Advertising  Manager 


DAN  A.  CARROLL 
Eastern 
Representative 
Tribune  Bldg. 
New  York 


J.  E.  LUTZ 
Western 
Representative 
First  Nat.  Bk. 
Bldg.,  Chicago 


VIRGINIA,  MINNESOTA, 

is  the  Home  of  the  Largest 
White  Pine  Lumber  Plant  in  the 
World. 

The 

Daily  Enterprise 

Rppmentatire 
ROniCRT  E.  WARD 
225  Fifth  Ave.  6  8.  Wabash  Ava. 

New  York  Chicago 
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BBCAfTSB 


2  cents 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.B.C. 

Foreinn  AdvertUing  Kfprttentativet. 

I  A  KUEl.V,  JOHN 

Mrtmpolltan  Towm,  Paop'ea  Ohm  BUlg. 
New  Tork  ObloaitD. 


Can  You  Write? 


WILDER  &  BUELL 


225  Fifth  Avenue  New  York 


Then  why  not  place  lome  of  your  work 
with  the  magazine  and  book  publishert.  We 
will  handle  your  manuacripti  promptly  and 
sfficiently  and  keep  you  posted  on  the  market 
for  your  kind  of  copy.  We  consider  the 
work  of  experienced  writers  only.  Write 
us  for  particulars. 


TUKY  AltK  HKitK  TO  M:.\KN  AHOITT  AMKUICA'S  WAR  WORK 
I.ioft  to  riKlit:  (Kront  view)  .Mr.  Jean  Klie  David,  of  Oazette  de  Lauzanne; 
Dr.  A.  (X‘ri,  of  the  Ra.selcr  Xachriehten;  Dr.  K.  Strub,  of  the  National  Zeitunp, 
Hasle;  Dr.  William  Martin,  of  Ia‘  Journal  de  Oeneve;  Mr.  Loui.s  H.  Ouned,  Swi.ss 
('on.sul  in  New  York;  Mr.  t’arl  Dyoir,  representative  of  the  (’ominittee  on  Public 
Information;  Mr.  Frederick  Oederlin,  Swi.ss  (Tiarp^  de  Affair.s  in  Washington ; 
Mr.  Norman  Whitehou.se,  rhairman  of  the  Reception  Fommittee.  (Hack  row) 
Mes.srs.  Heeman,  Frtsleriek  De.ssenbach.  J.  S.  Flynn,  and  Krne.st  Schnerch. 

SWISS  JOURNALISTS  EASTMAN  WAS  MAD 
SEEING  AMERICA  WHEN  WAR  BEGAN 

Will  Tour  the  Country,  Observinn  War  Testifies  in  Trial  That  He  Sought  to  Per- 
Preparations,  Preparing  to  Write  suade  President  to  Peace  Without 

Unhiassed  News  for  Their  Pa-  Victory — Went  to  W'ashington 

pers  When  They  Return  Many  Times 


Six  Swiss  journalists,  who  are  here 
as  gruests  of  the  United  States  Gov¬ 
ernment  to  make  their  own  observa¬ 
tions  of  America  at  war,  were  the 
Kuests  of  honor  at  a  luncheon  given  by 
the  Swiss  Colony  of  New  York  in  the 
Waldorf-.Vstorla  Hotel. 

Tho  visiting  newspaper  men  will 
make  a  tour  of  the  munition  dl.strlcts  of 
the  Ka.st  and  other  points. of  intere.st. 
When  they  leave  for  their  homes  they 
will  be  in  a  position  to  write  uncensored 
news  about  America,  whether  or  not 
America  likes  what  they  have  to  say. 
The  visitors  are:  Dr.  Kdouard  Fueter, 
representing  the  Neue  Z<‘itung,  Zurich; 
William  Martin,  of  Le  Journal  de  Ge¬ 
neve;  Jean  Klie  David,  of  Gazette  de 
I.rfiuzanne;  Dr.  A.  Oerl.  of  the  Ba.seler 
Nachichteur;  E.  Schuerch,  of  the 
Berne  Bund,  and  Dr.  E.  Strub,  of  the 
National  Zeitung.  Basel. 

They  left  for  Wa.sbington.whence  they 
will  go  to  Philadelphia,  and  from  there 
westward. 

Mill  Slocks  Show  Decrease 

Reports  from  thirty-four  paper  manu¬ 
facturers  in  the  United  States,  operat¬ 
ing  fifty-six  news  print  mills,  show  that 
during  the  first  two  weeks  in  Septem¬ 
ber  standard  news  .stocks  in  mills  di¬ 
minished  from  16.032  tons  to  14,664 
tons.  Reports  from  150  machines  on 
print  paper  show  that  19  machines  lost 
470  hours  on  account  of  repairs,  5  lost 
242  hours  from  lack  of  labor,  and  2  lost 
24  hours  for  other  reasons. 


Max  Ea.stman,  editor  of  The  Mas.ses, 
who  i.s  on  trial  here,  with  his  a.s3oclates, 
on  a  charge  of  conspiring  to  obstruct  re¬ 
cruiting  and  interfere  with  enli.stments, 
told  the  court  that  when  war  was  de¬ 
clared  he  was  “extremely  excited  by  it.” 

“I  was  hot  under  the  collar,”  he  testi¬ 
fied.  “I  iK'lieved  that  the  President’s 
‘Peace  without  victory’  speech  had  been 
betrayed.  I  was  mad.” 

The  President  then  suggested  a  .selec¬ 
tive  service  law,  and  Ea.stman  was  “ap- 
pallod”  because  it  did  not  recognize  tho 
rights  of  con.scientious  objectors,  except 
members  of  some  liona-fide  religious  sect 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  C^ose’’ 

AMERICAN 
TYPE  FOUNDERS  CO. 


Boston 
New  York 


Pittsburgh 

Cleveland 


Philadelphia  Detroit 


Baltimore 
B  ichmond 
Atlanta 
Buffalo 


Chicago  / 
Cincinnati 
St.  Louis 
Minneapolis 


Kansas  City 

Denver 

Los  Angeles 

San  Francisco 

Portland 

Spokane 

Winnipeg 


o^iposed  to  service.  Then  came  Keren- 
■sky’s  sugge.stlon  of  a  peace  without  an¬ 
nexations  and  indemnities,  with  a  mes- 
.sage  to  Socialists  asking  them  to  help, 
and  Eastman  found  a  “practical  thing” 
which  he  could  do  to  ’’help  bring  the 
war  to  a  democratic  conclusion”  and  de¬ 
voted  ’’almo.st  the  whole  space  of  his 
rditorial.s”  to  the  proposed  peace  terms. 

Wanted  Easy  Peace 

Ea.stman  .said  he  thought  at  first  Ger¬ 
many  ought  to  be  beaten,  but  later  be¬ 
came  convinced  it  was  “not  so  Impor¬ 
tant  that  Germany  bo  licked  as  that 
there  be  peace  without  victory.”  So  he 
wont  down  to  see  the  President  and  told 
Mr.  Wilson  that  Ea.stman  approved  the 
attitude  which  the  President  had  then 
taken.  Then  Ea.stman  explained,  as  the 
President’s  notes  became  “more  bellg- 
gcrent,”  he  went  to  tee  him  again  and 
urged  the  e.stabllshment  of  a  "league  of 
armed  neutrality  agaln.st  Germany  to 
protect  all  nations  against  submarine 
attack,  but  not  to  make  aggrc.ssive  war.” 

Called  It  Wall  Street’s  War 

Articles  and  cartoons  on  which  the 
charges  are  based  wore  presented  to  the 
jury.  Matter  in  the  Juno  and  July  Is- 
sue.s,  printed  before  the  passage  of  the 
FCspionage  act,  was  adTiitted  as  express¬ 
ing  Intent.  An  article  by  John  Reed  In 
the  June  numlior  appeared  to  summar¬ 
ize  the  attitude  of  alt  The  Masses 
group.  Excerpts  from  this  follow: 

"I  voted  for  Woodrow  Wil.son  mainly 
liecause  Wall  Street  seemed  to  be 
.agaln.st  him.  He  said  he  would  keep  us 
out  of  war.  But  he  has  gone  ahead  and 
plunged  us  right  Into  It.  He  ought  to 
know  that  the  principle  of  conscription 
will  not  lie  accepted  by  the  people.  This 
is  Wall  Street’s  and  Woodrow  Wilson’s 
war.” 

The  trial  is  still  going  on. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  ond  PublUher 

”TS«  only  Buffalo  newtpaper  that  can- 
tort  ilt  adverlithiii  coliimnt.  Manv  of 
our  advertitert  ute  our  eelumat  escluaive- 
ly.  Tka  above  it  ana  of  the  aaaay  rea- 
tont  tvhy.“ 

MEMBEE  A.  B.  C. 

Pgrgign  Advgrttttng  EaprazvnlalivM 
KELLY-SMITH  COMPANY 
jao  Fifth  Avenue  '  Lytton  Building 

NEW  YORK  CHICAGO 


^  JSoentnQ 

‘‘One  Edition  Daily*’ 


There  is  one  copy  of  The  Evening 
Star  sold  within  the  city  limits  of 
Washington,  D.  C,  for  every  four  or 
five  persons,  the  total  population  of 
men,  women  and  children  included. 
Net  A.B.C.  Circulation  2  Cent  Baaia 
March  1st.  1918—98,714 


GOT  OLD  TIRES  FOR  RED  CROSS 

Des  Moines  Tribune  Gathered  in  Five 
Tons  of  Rubber  Worth  $500 

A  Red  Cross  drive  for  more  funds  was 
made  by  the  Des  Moines  Tribune  by  set¬ 
ting  Saturday,  September  28,  as  Old  Tire 
Day.  All  old  auto  tires  were  to  be 
brought  to  the  Register  and  Tribune 
building  and  sold  at  auction  to  the  high¬ 
est  bidder  and  the  proceeds  were  to  go 
into  Red  Cross  funds  of  the  local 
chapter. 

Before  nine  o’clock  Saturday  morning 
the  .street  in  front  of  the  Register  and 
Tribune  building  was  filled  with  on¬ 
lookers  to  watch  the  arrival  of  tires  and 
old  inner  tubea  By  noon  there  was 
nearly  a  carload  piled  up.  The  evening 
edition  of  Saturday’s  Tribune  carried  a 
story  urging  the  people  who  had  for¬ 
gotten  their  tires  to  bring  them  down¬ 
town  after  dinner  In  the  evening.  The 
early  hours  of  the  evening  brought  In 
many  more,  and  the  reporter  In  charge 
advised  at  a  late  hour  Sunday  that  over 
five  tons  of  tires  were  brought  In.  It  Is 
thought  that  the  tires  will  bring  in  $500 
for  the  Red  Cross  fund. 


Coast  Papers  Increase  Prices 
San  Francisco,  October  1. — Ail  the 
newspapers  in  San  Francisco  and  Oak¬ 
land  Increased  their  prices  to-day.  The 
San  Francisco  Bulletin  and  the  Call  and 
the  Oakland  Tribune  and  Enquirer  went 
to  three  cents  and  the  San  Francisco 
Daily  News  to  two  centa  Morning 
newspapers  increased  their  subscrip¬ 
tion  price  from  seventy-five  to  ninety 
cents  a  month. 

Why  Does 
Detroit  Jfrer 

"tliehigan'g  Oreateit  Nncipapgr." 

Carry  more  advertlilog  in  tbe  foretn  floD 
than  any  other  Detroit  newapapart 


The  Free  Preee  has  both  quantity  and  Quality 
Id  rtrrulatlon  and  it  the  only  morning  newe- 
peiier  eervlng  Detroit  and  eurroundlng  tor- 
rltory. 
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New  York  City 
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THROUGH  THE  CLASSIFIED  COLUMNS 

of  Editor  &  Publisher  you  may  find  the  man  you  need  in  your  organization — 
get  in  toueh  tvith  the  opportunity  you  seek — sell  a  newspaper  or  any  part  of  a 
newspaper  plant — in  short,  you  may  make  these  classified  eolumns  serve  you  just 
as  profitably  as  your  own  classified  eolumns  serve  your  readers. 


Reporter 

All  round  newspaper  reporter,  who  can 
take  Associated  Press  phone  service. 
Permanent  position.  Night  work.  The 
Observer,  Washington,  Pa. 


SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion.  ten  cents  per  tine,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  60  words, 
two  insertions  FREE. 


Circulation  Manager 

Miui  with  eighteen  years’  experience 
and  past  draft  age,  wants  position 
as  circulation  manager  or  a.ssistant 
on  evening  paper  in  city  from  one 
hundred  to  three  hundred  thousand 
population.  Best  of  reference.  Ad¬ 
dress  I  935,  care  of  Editor  and  Pub¬ 
lisher 


Newspaper  Man 

Married,  exempted  from  draft,  41; 
just  returned  from  eight  months’ 
tour  of  American  front  in  Franco, 
desires  responsible  position.  Inter¬ 
national  and  Colonial  experience  as 
foreign  correspondent  London  Daily 
Telegraph.  Capable  desk  man  ajid 
good  descriptive  writer.  Excellent 
personal  references.  Only  Editorial 
or  special  work  will  be  considered. 
Address  I,  930,  Editor  and  Publisher. 


Newspaper  Promotion  Man 

The  War  Industries  Board  says,  there 
shall  be  no  more  special  editions  for 
the  duration  of  the  war.  I  am  a  spe¬ 
cial  edition  man  with  eight  years’  ex¬ 
perience  promoting  and  producing 
specials.  I  now  offer  my  services  to 
the  most  desirable  bidder  to  place  me 
where  I  will  be  of  greatest  advantage 
to  the  Newspaper.  Can  sell  adver¬ 
tising  and  have  good  reputation  and 
character  which  can  be  proven.  I 
am  married,  age  32  years  with  fam¬ 
ily  and  prefer  the  South.  Address  I 
937,  care  of  Editor  and  Publisher. 


News  Editor 

Now  employed,  seeks  position  in  a  Held 
which  offers  larger  opportunity.  Will 
consider  only  a  place  that  is  perma¬ 
nent,  and  can  furnish  the  best  of  refer- 
tipces.  Address  I.,  927,  care  Editor  and 
Publisher. 


Advertising  Man 

now  employed,  wants  position  as  ad¬ 
vertising  manager  on  daily  paper  in 
city  of  75,000  to  150,000.  Has  had  de¬ 
partment-store  advertising  experience, 
and  has  made  a  success  in  newspaper 
field.  Can  furnish  proof  of  ability  and 
character  to  any  one  interested.  Ad¬ 
dress  I.,  924,  care  Editor  and  Publisher. 

Business  Manager 

Seeks  a  change  from  present  position. 
Experienced  man  who  knows  how  to  get 
results  either  on  afternoon  or  morn¬ 
ing  paper.  Has  been  Instrumental  in 
bringing  several  properties  into  good 
producers.  Present  largo  property 
brought  from  a  big  loser  to  money¬ 
maker.  Familiar  with  all  branches  of 
newspaper  work.  Married:  temperate; 
not  afraid  of  a  big  Job.  Address  I,  92", 
care  Editor  and  Publisher. 


LEGAL  NOTICE 


The  Dahl  Mfg.  Co. 

The  Annual  Meeting  of  the  Stockhold¬ 
ers  of  the  Dahl  Manufacturing  Com¬ 
pany  will  bo  held  at  the  Company’s 
factory,  841  East  136th  Street,  in  the 
Borough  of  the  Bronx,  Now  York  City, 
on  the  15th  day  of  October,  1918,  at  8 
o’clock  P.  M.,  for  the  election  of  Di¬ 
rectors  and  Inspectors  of  Election 
for  the  ensuing  year.  Carl  M.  Nich¬ 
olson,  Secretary. 


MI SCE  LLANEOl^ 
International  Paper  Company 

New  York,  September  25,  1918. 

The  Board  of  Directors  have  declared 
a  regular  quarterly  dividend  of  one 
and  one-half  per  cent.  (1%%)  on  the 
preferred  capital  stock  of  this  Com¬ 
pany,  payable  October  16th,  1918,  to 
preferred  stockholders  of  record  at 
the  close  of  business  October  7th, 
1918. 

OWEN  SHEPHERD,  Treasurer. 


Our  Profits  Proved 

by  detailed  cost  system.  You  have 
to  pay  income  tax  if  you  buy  1-3  of 
capital  stock  for  $6,000.  Right  now  I 
have  chance  to  move  up  to  bigger 
field.  Will  sell  1-3  and  pay  good 
salary  to  capable  solicitor-editor  of 
democratic  weekly.  No  better  chance 
in  Rocky  Mountains.  Applicant 
must  measure  up.  I  make  $4,000  to 
$5,000  yearly  here.  Address  I  931, 
care  Editor  and  Publisher. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Street  and  Desk  Man 

morning  newspaper;  permanent;  Mid¬ 
dle  West  city  of  60,000.  Address  I  939, 
care  of  Editor  and  I’ubllsher. 


W  ritcr  Gocxl  English 

Place  open  on  news  staff  of  morning 
paper  in  city  of  150,000.  If  man  can 
write  good  English,  extended  exper¬ 
ience  not  essential.  I’ermanent  place 
luid  opportunity  for  advancement. 
Address  I  938,  care  of  Editor  and 
t’ulilistier. 


Advertising  Man  Wanted 

One  with  small  capital  preferred. 
American-born  not  (lualified  for  serv¬ 
ice  having  some  business  education 
who  can  adapt  himself  to  soliciting 
or  canva.ssing  the  Chicago  National 
Advertisers  and  Advertising  Agents 
for  daily  newspaper,  can  secure  good 
opening  and  permanent  position  if  he 
is  willing  to  start  on  rea.sonable  sal¬ 
ary  and  commission.  Offering  is  splen¬ 
did  nucleus  for  building  up  a  good 
liersonal  business.  Answers  must  bo 
accompanied  by  details  as  to  former 
occupation  and  letters  of  recommen¬ 
dation.  Adilress  I  936,  care  of  Ed¬ 
itor  and  Piilillsher. 


[Splendid  Opening 

for  good  advertising  man  on  live 
Southern  Daily,  in  town  of  76,000 
impiilation.  Applicant  must  come  well 
recommended  and  be  in  deferred 
cdassification  draft.  State  salary  want¬ 
ed  and  give  references  in  your  an¬ 
swer.  Address  I  934,  care  Editor  and 
Publisher. 


News  City  Editor 

Southern  California  dally  in  city  of  40,- 
000  has  opening  for  competent  all- 
around  newspaper  man  as  news-city 
editor.  Must  have  tact  In  meeting  peo¬ 
ple,  ability  to  handle  considerable  vol¬ 
ume  of  work  in  finished  shape,  and  good 
judgment  as  to  news  valuea  Married 
man  preferred:  references  required.  Ad¬ 
dress  I.,  925,  care  Editor  and  Publisher. 


Fditorial  Man 

The  Millville  Republican,  Millville,  N.  J., 
has  an  opening  for  a  good  man  to  act 
as  reporter  and  editor,  secure  the  news, 
and  prepare  his  copy,  to  take  charge 
of  a  branch  office,  where  he  will  be  In 
full  control.  Good  position,  permanent 
to  right  man.  I.iOcntion  good,  working 
conditions  pleasant.  This  is  an  unusual 
offer  to  right  party.  State  salary  and 
particulars  In  first  letter. 

Telegraph  and  Reportorial 
Man 

Wanted — Thoroughly  qualified  trained 
man  for  combination  telegraph  and  re- 
pcrtorial  work.  Applicant  wire  and  fol¬ 
low  with  letter,  addre.s.slng  "Arizona  Re¬ 
publican,’’  Phoenix,  Arizona. 


Reporter 

Austin  American  largest  circulation 
central  Texas,  only  morning  newspap¬ 
er,  only  Austin  member  A.  B.  C.  Offi¬ 
cial  new.spaper,  city  of  Austin,  full  leas¬ 
ed  wire  Associated  Preas,  has  opening 
for  first-cla.ss  capable  reporter,  and 
advertising  solicitor  who  thoroughly 
understands  writing  copy  and  making 
lay-outs.  etc.  Write  at  once  giving  full 
Information  and  lowe.st  salary.  Ex¬ 
penses  to  Austin  not  paid.  Austin 
American,  Austin,  Tex. 


FOR  SALE 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


h'or  Sale 

(tne  35  H.  P.  Crocker- Wheeler  Mo¬ 
tor,  700  R.  P.  M.,  220-volt  direct  cur¬ 
rent.  one  seini-auto-plate  casting 
macliine,  casts  plate  21  Inches  by  16; 
one  Nye’s  Process  camera,  with 
stand:  17  p.  Cooke’s  process  lens,  16 
inch  focus;  saw,  beveler  and  Royle 
radial  arm  router.  All  In  A-1  condi¬ 
tion.  Reason  for  selling  duplication 
of  plants  resulting  from  consolidation. 
Attractive  prices.  Tlmes-Unlon, 
Rochester,  N.  Y. 


For  Sale 

Goss  Standard  .straight  line,  latelst 
.style,  3  roll,  2  page  wide  newspaper 
and  magazine  press,  equipped  with 
three  form  rollers,  tapeless  folder, 
roll  hoist,  vertical  shaft  drive,  oil- 
offset  mechanism,  and  full  equipment 
of  p.asters  for  magazine  work,  Kohler 
push  button  system,  with  double  mo¬ 
tors.  Full  details  can  be  obtained  di¬ 
rectly  from  the  Goss  Printing  Press 
Co.,  Chicago,  Ill.,  or  address  C.  S., 
Box  933,  care  of  Editor  and  Publisher. 


Linotype 

Three  Model  1  machines,  with  complete 
equipment  of  molds,  magazines,  and 
matrices.  New  Haven  Union  Co..  New 
Haven,  Conn. 

Linotype 

Model  No.  1,  Serial  No.  8010,  and  Model 
No.  1,  Serial  No.  8011,  with  1  magazine, 
llnera  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing 
Co.,  Charleston.  W.  Va. 

DALLAS  PAPERS  GIVE  FREELY 


Devote  Much  Space  ami  Time  of  Em¬ 
ployees  to  Rond  (Campaign 

Dallas,  Tox.,  October  2. — Dallas  news¬ 
papers  have  contributed  freely  of  their 
space  and  of  the  time  of  their  employees 
In  pushing  the  Fourth  Liberty  Loan 
campaign.  In  addition  to  committee 
work  by  heads  of  various  departments 
of  the  Dallas  newspapers,  which  made 
heavy  calls  on  the  time  of  such  employ¬ 
ees,  the  newspapers  have  given  the  Lib¬ 
erty  Loan  Committees  almo.st  unlimited 
space  and  choice  ol  position  for  their 
publicity  matter. 

The  plan  of  the  Dallas  Liberty  Loan 
committee  Involving  the  "Pershing 
Pledge,’’  which  was  that  every  resi¬ 
dent  of  Dallas  would  give  two  hours, 
from  9  o’clock  to  11  o’clock  Monday 
morning,  September  30,  to  Liberty  Loan 
work,  and  during  this  time  all  regular 
business  would  be  suspended  and  pa¬ 
triotic  exerci.ses  would  be  held  in  all  the 
places  of  busine.ss,  and  everybody  would 
work  for  the  Liberty  Loan,  was  set 
forth  In  a  three-column  display  ad  that 
was  given  fir.st-page  position  by  all  the 
daily  newspapers. 

Mo.st  of  the  papers  gave  the  middle 
three  columns  on  their  front  page  to 
this  ad,  and  in  addition  published  much 
other  Liberty  Loan  matter. 


Commended  for  Bravery  in  Action 
I.ieut.  William  .1.  Tucker,  former 
editor  of  the  Brenham  (Tox.)  Dally 
Banner,  and  later  editor  of  the  Taylor 
(Tex.)  Dally  Press,  but  now  adjutant 
of  the  168th  Infantry  In  France,  has 
been  commended  by  the  commander  of 
the  Forty-second  Division  for  bravery 
In  action. 


$100,000  for  Investment 

in  a  daily  newspaper  property  located 
near  New  York  City.  Offering  must 
interest  a  practical  newspaper  pub¬ 
lisher.  Proposition  R.  P. 

Charles  M.  Palmer 

N ewspaper  ProperUes 
225  Fi/th  Avenue,  New  York 


CONSOLIDATION 

is  the  recognized  route  to  large  returns  in 
nearly  every  line  of  commercial  industry. 

We  believe  that  publishing  properties 
iflfer  one  of  the  most  attractive  of  all  the 
fields  for  merger  and  consolidation. 

We  have  a  record  of  results  in  this 
difficult  work  that  you  should  investigate. 

HARWELL  &  CANNON 

Newspaper  and  Magatine  Properties 
TIMES  BUILDING  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Lei  us  tend  ysu  temples  ef  sue  esi- 
seed  esmiet,  daily  and  Sunday 
pages  m  black  and  talart. 

Newspaper  Feature  Service 

M.  KOSNIGSBERG,  Manager 
jy  wuT  jpTS  ST.,  New  Yesa 

The  True  News 

— FI^T— 

Always-Accurately 
InteniatioDal  News  Service 

World  Bldg.  N«w  York 


GOSS  OCTUPLE 
STRAIGHTLINE  PRESSES 

with  Two  or  Four 
Folders 

For  sale  by 

WALTER  scon  &  COMPANY 

Plainfield,  New  Jersey 


Wc  can  increase  your  business — ^you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  New  York  City, 
Established  a  Quarter  of  a  Century. 
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RECOGNIZED  AGENTS 

(Continued  from  page  22) 

MacMartin  Adv.  Agency,  Security  Bldg.,  Minne¬ 
apolis,  Minn. 

Macpherson-McCurdy,  Ltd.,  Bell  Block,  Winnipeg, 
Can. 

Mallory,  Mitchell  &  Faust  (Inc.),  Security  Bldg., 
Chicago,  Ill. 

Mason,  C.  Henrj’,  136  East  Avenue,  Rochester,  N.  Y. 

Massengale  Adv.  Agency  (Inc.),  Chandler  Bldg., 
,\tlHnta,  Ga. 

Mathews,  R.  A.,  Adv.  Corporation,  140  S.  Dearborn 
St.,  Chicago,  Ill. 

Matos  Adv.  Co.  (Inc.),  Bulletin  Bldg.,  Philadelphia, 
Pa. 

Merte,  I^ewis  H.,  Ontario,  Cal. 

.Metropolitan  Adv.  Co.,  6  Wall  St.,  N.  Y.  City. 

Meuser,  Bernhard,  Adv.  Agency,  140  S.  Dearborn  St., 
Chicago,  Ill. 

.Michaels,  Harry  C.,  404  Fourth  Ave.,  N.  Y.  City. 

Mitchell  Adv.  Agency,  Plymouth  Bldg.,  Minneapolis, 
Minn. 

.Mix,  .1.  Rowland,  381  Fourth  Ave.,  N.  Y.  City. 

-Moon,  Byron  G.,  Co,  Proctor  Bldg.,  Troy,  N.  Y. 

Morgan,  John  .1.,  Adv.  Agency,  220  Devonshire  St., 
Boston,  Ma.ss. 

Morgan,  J.  W.,  Adv.  Agency,  44  E.  23d  St ,  N.  Y.  City. 

Morris,  Herbert  M.,  Adv.  Agency,  400  Chestnut  St., 
Philadelphia,  Pa. 

Morse  International  Agencv,  449  Fourth  Ave.  N.  Y. 
City. 

Moser  &  C/Otins,  Paul  Bldg.,  Utica,  N.  Y. 

Moses  Adv.  Service,  Munsey  Bldg.,  Baltimore,  Md. 

.Moss-Chase  Co.,  170  Franklin  St.,  Buffalo,  N.  Y. 

.Muller,  J.  P.,  &  Co.,  220  West  42d  St.,  N.  Y.  City. 

Murnm-Romer  Co.,  568  E.  Broad  St.,  Columbus,  Ohio. 

Murray  Hill  Adv.  Agency,  200  E.  23id  St.,  N.  Y.  City. 

Murray,  John  F.,  Adv.  Agencv,  17  Battery  Place, 
N.’  Y.  City. 

Nichols,  Charles  F.  W.,  Co.,  20  E.  Jackson  Boulevard, 
Chicago,  Ill. 

Norris-Patterson,  Mail  Bldg.,  Toronto,  Can. 

Northwestern  .\dv.  Agency,  Fissex  Bldg.,  St.  Paul, 
Minn. 

O'Keefe,  P.  F.,  .\dv.  .\geiicy,  45  Bromfield  St., 
Boston,  Mass. 

O'Malley  Adv.  &  Selling  Co.,  Old  South  Bldg., 
Boston,  Mass. 

Ostenrieder  Adv.  Corporation,  25  East  Jackson  Boule¬ 
vard,  Chicago,  Ill. 

Palmer  Adv.  Service,  Hirlwur  Bldg.,  Butte,  Mont. 

Patterson,  W.  A.,  Co.,  1  Madison  Ave.,  N.  Y.  City. 

Pearsall,  W.  Montague,  203  Broadway,  N.  Y.  City. 

Pelletier,  E.  Le  Roy,  Fine  Arts  Bldg.,  Detroit,  Mich. 

Philadelphia  News  Bureau,  Independence  ^uare, 
Ea.st,  Philadelphia,  Pa. 

Picard  &  Co.,  50  East  42d  St.,  N.  Y.  City. 

Pierre,  George  H^  Du  Pont  Bldg,  Wilmington,  Del. 

Plattner,  M.,  93  Nassau  St.,  N.  Y.  City. 

Porter,  Harry,  Co.,  18  Ea.st  41st  St.,  N.  Y.  City. 

Potts-Turnbull  Adv.  Co.,  Graphic  Arts  Bldg., 
Kan.sas  City,  Mo. 


Power,*  Alexander  &  Jenkins  Co.,  Madison  Bldg., 
Detroit,  Mich. 

Power,  Edward  M.,  Co.,  Oliver  Bldg.,  Pittsburgh,  Pa. 

Powers,  John  O.,  Co.,  461  Fourth  Ave.,  N.  Y.  City. 

Powers-Hou.se  Co.,  Illuminating  Bldg.,  Cleveland, 
Ohio. 

Powning,  tieo.  G.,  600  State  St.,  New  Haven,  Conn. 

Presbrey,  Frank  Co.  456  Fourth  Ave.  N.  Y.  City. 

Procter  &  Collier  Co.,  Commercial  Tribune  Bldg.,  Cin¬ 
cinnati,  Ohio. 

Rankin,  Wm.  H.,  Co.,  104  S.  Michigan  Ave.,  Chicago, 
Ill.;  50  Madison  Ave.,  N.  Y.  City. 

Read-Miller  Co.,  12014  South  Broadway,  Los  Angeles, 
Cal. 

Reardon  .\dv.  Co.,  Quincy  Bldg.,  Denver,  Colo. 

Redfield  Adv.  Agency,  34  West  33rd  St.,  N.  Y.  City. 

Remington,  E.  P.,  .\gencv,  1280  Main  St.,  Buffalo, 
N.  Y. 

Richards,  Joseph,  Co.,  9  East  40th  St.,  N.  Y.  City. 

Rol)erts  &  Mac.Avinche,  30  No.  Dearborn  St.,  Chi¬ 
cago,  Ill. 

Rogers-Brett-Baker  Co.,  Guardian  Bldg.,  Cleveland, 
Ohio. 

Rogers  &  Smith,  Adv.  Agents,  64  East  Van  Buren  St., 
Chicago,  Ill. 

Rose,  Irwin  Jordan,  116  W.  32d  St.,  N.  Y.  City. 

Rowland  Adv.  Agency,  1790  Broadway,  N.  Y.  City. 

Rowlatt,  F.,  .\lbany;  26-28  Adelaide  St.,  West, 
Toronto,  Can. 

Ruland,  O.  W.,  70  Fifth  Ave.,  N.  Y.  City. 

Ruthrauff  &  Ryan,  404  Fourth  Ave.,  N.  Y.  City. 

St.  Clair,  Wm.  G.,  Co.,  Witherspoon  Bldg.,  Philadel¬ 
phia,  Pa. 

Sandlass,  L.  A.,  7  Clay  St.,  Baltimore. 

Savage,  Geo.  M.,  Adv.  Agency,  82  Griswold  St., 
Detroit,  Mich. 

Scheck  .'^dv.  Agency,  9  Clinton  St.,  Newark,  N.  J. 

Schermerhorn  ,\dv.  Co.,  Gunter  Bldg.,  San  Antonio, 
Texas. 

Schiele  Adv.  Co.,  Central  National  Bank  Bldg.,  St. 
Ix>ui.s,  Mo. 

.Scovil,  Medley,  25  Pine  St.,  N.  Y.  City. 

Seaman,  Frank,  470  8th  Ave.,  N.  Y.  City. 

Seeds,  Russel  M.,  Co.  (Inc.),  330  University  Square, 
Indianapolis,  Ind. 

S<*hl  ,\dv.  .\gency,  189  No.  Clark  St.,  Chicago,  Ill. 

Shaffer,  .T.  Albert,  Star  Bldg.,  Wa.shin^on,  D.  C. 

Sharpe,  W.  W.,  &  Co.,  208  Broadway,  N.  Y.  City. 

Shaughne.ssy,  Wm.  A.,  &  Co.,  5  Beekman  St.,  N.  Y. 
City. 

Sherman  &  Bryan,  79  Fifth  Ave.,  N.  Y,  City. 

Sherwood,  B.  R.,  867  Fulton  St.,  Brooklyn. 

Shumway,  Franklin  P.,  Co.,  453  Washington  St., 
Boston,  Mass. 

Sidener-Van  Riper  Adv.  Co.,  Merchants  Bank  Bldg., 
Indianapolis. 

Simpson  Adv.  Service  Co.,  Syndicate  Trust  Bldg.,  St. 
Ixiuis,  Mo. 

Singleton-Hunting  Co.,  Citizens  Bldg.,  Cleveland, 
Ohio. 

Smith,  C.  Brewer,  Adv.  .\gency,  161  Devonshire  St., 
Boston,  Mass. 

Snitzler  ,\dv.  Co.  (Inc.),  Garland  Bldg.,  Chicago,  Ill. 

Sommer,  Fred.  N.,  810  Broad  St.,  Newark,  N.  J. 

.Southern  Adv.  Agenej’,  Candler  Annex,  Atlanta,  Ga. 


Southwestern  Adv.  Co.  (Inc.),  Oklahoman  Bldg.,  Okla¬ 
homa  City,  Okla. 

Spafford  Adv.  Agency,  10  Post  Office  Square,  Boston, 
Mass. 

Sparrow  Adv.  Agency,  American  Trust  Bldg.,  Birm¬ 
ingham,  Ala. 

Stack  Adv.  Agency,  Heyworth  Bldg.,  Chicago,  Ill. 

Standish,  G.  S.,  Adv.  Agency,  Union  Trust  Bldg., 
Providence,  R.  I. 

Stevens,  Hermon  W.,  Agency,  Globe  Bldg.,  Boston, 
Mas.s. 

Stewart-Davis  Adv.  Agency,  Kesner  Bldg.,  Chicago, 
III. 

Stockman,  A.  M.,  Adv.  Agency,  271  Broadway,  N.  Y. 
City. 

Storm,  J.  P.,  35  W.  39th  St.,  N.  Y.  City. 

Strang  &  Prosser  Agencv,  Empire  Bldg.,  Seattle, 
Wash. 

Street  &  Finney,  171  Madison  Ave.,  N.  Y.  City. 

Sweyd,  A.  M.,  Co.,  347  Fifth  Ave.,  N.  Y.  City. 

Swislier  Adv.  Service,  Mears  Bldg.,  Scranton,  Pa. 

Thielecke  Adv.  Co.,  327  S.  La  Salle  St.,  Chicago,  Ill. 

Thomas  Adv.  Service,  Heard  National  Bank  Bldg., 
Jacksonville,  Fla. 

Thompson,  J.  Walter,  Co.,  242  Madison  Ave.,  N.  Y. 
City;  I.,ytton  Bldg.,  Chicago;  201  Devonshire  St., 
Boston,  Mass. 

•Tomer  Adv.  Agency,  294  Washington  St.,  Boston, 
Mass. 

Touzalin,  Chas.  H.,  Agencv,  Kesner  Bldg.,  Chicago, 
Ill. 

Tracy-Parry  Co.,  I.afayette  Bldg.,  Philadelphia,  Pa. 

Trades  Adv.  Agency,  13  Astor  PI.,  N.  Y.  City, 

Turner  Adv.  Co.,  608  S.  Dearborn  St.,  Chicago,  111. 

Tuthill  Adv.  Agency,  1133  Broadway,  N.  Y.  City. 

I’rmy,  lyouis  V.,  41  Park  Row,  N.  Y.  City. 

Vanderhoof  &  Co.,  So.  Dearborn  St.,  Chicago,  Ill. 

Van  Haagen  Adv.  Agency,  1420  Chestnut  St.,  Phila¬ 
delphia,  Pa. 

Van  Patten,  50  East  42d  St,  N.  Y.  City. 

Volkmann,  M.,  Adv.  Agency,  World  Bldg.,  N.  Y.  City. 

von  Poettgen,  Carl  St.  Kresge  Bldg.,  Detroit,  Mich. 

Vreeland,  E.  E.,  344  West  38th  St.,  N.  Y.  City. 

Wade  .\dv.  Agency,  Old  Colony  Bldg.,  Chicago,  Ill. 

Wales  Adv.  Co.,  110  W.  40th  St.,  N.  Y.  City. 

Walker  Adv.  Agency,  165  Kearny  St.,  San  Francisco, 
Cal. 

Walker-Ix)ngfellow  Co.  (Inc.),  4  Northampton  St., 
Boston,  Mass. 

Walton  Adv.  &  Ptg.  Co.,  141  Milk  St.,  Boston,  Mass. 

Warfield  Adv.  Co.,  Inc.,  Bee  Bldg.,  Omaha,  Neb. 

Weil,  Jo.seph  Co.,  Jenkins  .\rcade  Bldg.,  Pittsburgh, 
Pa. 

Wertheim,  J.  L.,  14  Avenue  A,  N.  Y.  City. 

Wetherald,  Jas.  T.,  Adv.  Agency,  Inc.,  142  Berkeley 
St.,  Boston,  Ma.ss. 

Williams,  Fred.  C.,  108  Fulton  St.,  N.  Y.  City. 

Williams  &  Cunnvngham,  59  E.  Madison  St.,  Chicago, 
Ill. 

Wilson,  Edwin  Bird,  14  Wall  St.,  N.  Y.  City. 

Wineburgh,  M.,  &  Co.,  576  Fifth  Ave.,  N.  Y.  City. 

Wood,  Putnam  &  Wood  Co.,  (Inc.),  Ill  Devonshire 
St.,  Boston,  Ma.ss. 

W(M>dwards,  900  So.  Michigan  Ave.,  Chicago,  Ill. 


PUBLISHERS  PROTEST 
EXPRESS  INCREASE 


Contend  That  Handling  Newspapers  Is 
Surplus  Business  and  Was  Always  Con¬ 
sidered  “Velvet” — Companies  Blame 
Car  Shortage  for  Their  Demand 


Washington.  October  3. — Counsel  for 
the  American  Publisher.s'  wV-s.sociation 
and  seventeen  newspapers  have  protest¬ 
ed  agrain.st  the  propo.sed  increase  in  ex¬ 
press  rates  on  new.spapers,  which  the 
express  commi.ssions  have  requested  of 
the  Interstate  Commerce  Commis.sion. 

The  burden  of  the  argument  of  the 
nev^-spapers  was  that  the  proposed  in¬ 
creased  rates  are  without  justification 
and  their  application  would  serve  to 
check  the  distribution  of  newspapers, 
which  are  essential  to  the  maintenance 
of  the  national  lntere.st  during  the  war. 

It  was  contended  that  the  expre.ss 
companies  are  receiving  a  fair  profit  for 
hauling  newspapers  under  existing 
rates.  The  publishers  .stated  also  that 
the  handling  of  daily  newspapers  by 
the  express  companies  is  admitted  to  be 
a  surplus  business. 

Perry  S.  Patter.son,  of  coun.sel  for  the 
publi.shers,  .said  that  the  half-cent  a 
pound  rate,  with  no  collection  or  deliv¬ 
ery  service,  has  been  in  effect  for  many 
years,  and  that  the  reasons  which 


prompted  the  expre.ss  companies  to 
make  it  low  still  prevail. 

“In  fact,  there  never  was  a  time  when 
low'  cost  di.ssemination  of  news  and  In¬ 
formation  through  the  medium  of  the 
daily  newspapers  was  more  essentia! 
than  during  this  war  period,”  Mr.  Pat¬ 
terson  .said. 

A  brief  for  the  publishers,  filed  by 
Walter  E.  McCormack,  stated: 

"The  expre.ss  companies  have  sent 
paid  solicitors  around  to  the  newspapers 
for  years  to  obtain  the  business,  and 
they  always  have  .stated  the  newspaper 
business  was  ‘velvet.’ 

“To  charge  fir.st-class  pound  rates,  l.s 
unjust  and  unfair  in  itself,  but  to 
charge  for  newspajters  on  the  same  scale 
as  other  busine.ss  when  there  is  no  col¬ 
lection  or  delivery  .service  is  oppressive 
and  extortionate." 

Blame  (ar  Shortage 

Daily  newspapers  whose  protests 
again.st  the  increases  urged  by  the  ex¬ 
press  companies  were  filed  with  the 
Commission  included  the  Brooklyn  Dally 
Ragle,  Ix)ulsville  Courier-Journal,  Chi¬ 
cago  Tribune,  (•hicago  Herald  and  Ex¬ 
aminer,  Chicago  Evening  Post,  Kan¬ 
.sas  City  Star,  Cincinnati  Enquirer, 
Cleveland  Plain  Dealer,  Cleveland  l.<ead- 
er,  Columbus  (O.)  Dispatch,  Denver 
Rocky  Mountain  News,  Detroit  Free 
Pres.s,  St.  IjOuIs  Post- Dispatch,  St. 
Louis  (Bobe  Democrat,  and  Toledo 
Blade. 


The  express  companies,  through  coun¬ 
sel  for  the  American  Railway  &  Ex¬ 
press  Company,  which  is  the  central 
Federal  control  body,  contend  that  the 
Increased  co.st  of  handling  shipments, 
together  with  the  greater  volume  of 
business  scarcity  of  rolling  stock,  neces- 
.sitate  the  Increase. 


Clarke  Takes  Chapin's  Place 
Arthur  L.  Clarke,  who  has  been  fill¬ 
ing  various  editorial  positions  on  the 
New  York  World  sdnee  he  joined  the 
.staff  in  June,  has  been  made  acting  city 
editor  of  the  Evening  World,  succeed¬ 
ing  tfiiarles  E.  Chapin.  Mr.  Clarke  has 
had  a  long  and  brilliant  career  as  a 
newspaper  executive.  He  was  city  edi¬ 
tor  of  the  Chicago  Herald  for  three 
years,  coming  to  New  York  at  the  time 
of  the  consolidation  of  the  Herald  and 
F7xaminer. 


Ex-Reporter  Now  Food  Head 
The  new  Federal  Food  Administrator 
for  Cleveland,  O.,  is  a  former  news¬ 
paper  man,  Munsen  Havens,  who  is  al.so 
■secretary  of  the  Chamber  of  <?ommerce. 
He  was  as  .succeasful  as  a  reporter  as 
he  has  been  as  a  secretary. 


Tell  the  kind  of  man  you  want,  and 
the  kind  of  position  you  have  to  offer 
to  him — through  Editor  &  Pi'bmhher's 
classifled. 


WISCONSIN  LEAGUE  MEETS 


Association  Notifies  Political  Candidates 
That  Donnelley  Regulations  Will 
Cut  Political  News 

MILWAUKEE,  October  2. — ^The  Wiscon¬ 
sin  Daily  Leagrue,  which  is  composed  of 
the  publishers  of  twenty-nine  dally 
newspapers  outside  of  the  city  of  Mil¬ 
waukee,  held  its  tenth  annual  meeting 
here  Thursday.  All  the  old  officers  were 
reelected,  as  follows:  President,  J.  L. 
Sturtevant,  Wausau  Daily  Record-Her¬ 
ald;  vice-president,  O.  J.  Hardy,  Osh¬ 
kosh  Northwestern ;  secretary  and  treas¬ 
urer,  H.  H.  Bliss,  Janesville  Gazette. 

The  report  of  the  secretary  and  treas¬ 
urer  showed  that  the  past  year  had  been 
a  very  prosperous  one  for  the  league, 
and  it  is  in  better  financial  condition 
than  ever  before. 

A  resolution  was  adopted  giving  full- 
e.st  endorsement  to  the  request  of  the 
War  Industries  Board  to  save  paper,  and 
notifying  political  candidates  that  be¬ 
cause  of  the  necessity  of  conserving  pa¬ 
per  publicity  of  political  matters  would 
be  confined  to  the  actual  news  value  of 
the  happenings. 


Trained  and  capable  men  for  all  de¬ 
partments  of  a  newspaper  are  still  avail¬ 
able.  Use  Editor  &  Publisher’s  classi¬ 
fied. 


Editor  (§  Publisher  for  October  5,  1918 
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OHIO  FIRST” 

IN  PROSPERITY 


_ 

^■5000  One  sure  way  to  learn  whether  a 

community  is  busy  and  prosperous 
or  not— is  to  enquire  at  those  surest 
WP  indicators  of  local  economic  condi- 

1^^  tions— its  employment  agencies. 

m  agencies  through  the  State  re- 

port  all  records  broken  in  “Help 

^  Wanted”  requests  for  the  last  week 

in  August. 

A  total  of  16,131  requests  were  made  for  workers  of  all  classes— 12,622 
male,  3,469  female. 

Everybody  is  busy  in  Ohio.  There  is  more  work  than  its  people  can 
do— more  orders  than  its  factories  can  turn  out,  more  commercial  activity 
than  ever  before  reported,  in  all  lines.  Consequently  then  there  is  MORE 
MONEY  to  be  spent  by  its  inhabitants  than  ever  before. 

Successful  advertisers  reach  the  people  of  “Ohio  First” — through  these 

OHIO  DAILY  NEWSPAPERS 
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Government  statements  April  1st,  1918. 
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Much  of  the  so  called  Co-operation  by  News¬ 
papers  is  ineffective  and  a  useless  tax 
on  Advertising. 

A  newspaper  can  often  make  a  very  satisfactory  demonstration  of  its  power 
to  do  a  certain  thing  for  a  manufacturer,  but  it  is  not  equipped  to  continuously 
serve  a  wide  variety  of  clients  or  perhaps  several  in  the  same  line. 

In  the  past,  the  real  service  agencies  have  viewed  all  newspaper  co-operation 
as  frivolous  and  solely  designed  as  bait  to  get  the  advertiser’s  dollars  and  a 
reflection  upon  the  agencies’  reputation  for  service  to  their  clients. 

Too  many  of  our  newspapers  have  operated  on  the  principle  that  the  ^^agent” 
is  their  enemy  and  should  be  eliminated  from  the  equation.  This  shortsighted 
policy  has  enabled  other  media  to  creep  in  and  get  business  which  should  have 
gone  to  the  newspapers. 


The  Agent  Must  be  Paid  for  His  Service 

Only  by  making  it  worth  while  (paying  commissions  for  service  rendered) 
can  we  ever  expect  agents  to  develop  new  local  and  foreign  advertising. 

Until  we  are  brought  to  realize  that  the  advertiser  pays  the  whole  bill — 
agent’s  commission  and  our  net  rate — we  are  not  in  a  position  to  view  the  situation 
in  the  proper  light. 

Let  us  make  our  advertising  rates  the  same  for  local  and  foreign  business 
and  we  will  simphfy  the  whole  process  and  enable  the  agents  to  render  the  sort 
of  service  which  will  improve  the  quality  of  and  the  results  from  local  as  well  as 
foreign  advertising. 

In  New  York  we  deal  with  large  local  advertisers  on  a  net  basis.  These 
advertisers  maintain  their  own  advertising  departments  and  seldom  require  out¬ 
side  service. 

Aside  from  the  concerns  using  upwards  of  50,000  lines  a  year,  we  prefer  to 
pay  the  commission  to  an  agent  for  the  sort  of  service  he  can  render. 

By  entering  all  advertising  on  our  records  as  net,  we  get  away  from  the  idea 
of  viewing  commission  as  an  expense. 

JASON  ROGERS. 

Publisher  New  York  Globe. 
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